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Tourism Northern Ireland
Consumer Sentiment Research

NI Market — Wave 12 (April 2023)
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Research
background




5 Thisis the 12th wave of our consumer sentiment research for Northern Ireland (NI).
. We have continued to look at consumer attitudes towards travel in NI and
elsewhere, keeping an eye on how pertinentissues willimpact on consumer spend
and holiday/short break intentions. This wave had a special focus on the NI food &
drink experience.

The research objectives:

Understand recent
travel experiences in NI

Assess current
attitudes towards Analyse experiences
travelin NI, Republic of and attitudes of food
Ireland (ROI) and and drinkin NI

further afield




Sample - We spoke to a robust, nationally representative sample in Northern Ireland

Gender
49% 51%

18-34
g 35-54
—— 55+ Male Female
—
—
. _  Socio Region

Rest of NI 63%
Belfast/Greater
Belfast 37%

Fieldwork was conducted between 22 March and 11 April 2023

Full sample n=400

Lifestage
24%
20% 19%
16%
10% 10%
IPre-Faminl Young I Middle IOIderFaminl Empty IOIder(45+),l
Family Family Nesters no kids




Key takeaways

- Compared to March 2022, there has been a significantincreasein trip intentions for short
breaks and day trips. 40% of people are now considering a short breakin NorthernIrelandin

Trip intentions on therise for the next 3months, up by 9 percentage points

next 3 months - Long breaks remain stable when compared to this time last year. Trip intentions for summer
are up across the board, with the one exception of long trips in NI, which drops relative to last
year

- 52% of people are considering a break abroadin the next 6 months, particularlyin July and
August, with opportunity to experience a sunny climate as the key motivation

- However,1in 5 of the sample did not book a trip abroad because they thought it would cost
too much (either researched and decided against, orruled it out as an option altogether). This
was more pronouncedin 35-54/C2DE cohorts

VFM perception improves as
people adjust to rising costs of
living

- Despite theincreasing costs, we see arecovery in the value for money net score, increasing
from +3to +11, suggesting that people are adjusting to rising costs.




Value for money




Value for money score increases somewhat for NI - still well ahead
of Great Britain / ROI

Value for money Nets
et >core

Poorvalueformoney  Good value for money

Northern Ireland 25% 36% +11 +3 +3

Italy 23% 29% +6 -2 -1
France 34% 26% -8 -14 -7
Great Britain 34% 22% 12 13 -10

22% 22 -28 -26

Republic of Ireland 44%

C1. When thinking of the following places as tourism destinations, to what extent do they offer value for money?



Market comparison — Value for money

% Value for money perception improves
: in both markets
———
—_
’/'/
* Net VFM score for NIlamong ROIresidents is -3, animprovement vs
= previous wave
* Forthosein NI this score also improves — now sits at +11, and has
recovered from drop in October — possible sign that concerns
around cost increases have dropped somewhat
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Travel experiences




3in10 have taken atripin NI so far, as well as 2in 5 taking day trips.

% of total sample who took... Other than NI...

Day tri 38% _
29% S 369, didn'ttravelatall

have taken a short
orlong break in NI

N 2023 Short breaks 28% 210/0 went abroad

(0) 0
Longtrips | 6% 25%0 tookabreakinROI

N =400 D1. Have you taken a holiday or short break in the Republic of Ireland, Northern Ireland or abroad for leisure purposes since the start of 2023?



Travel intent




Day trip and short break intentions in the short term are much higher for
@= NIthanthey were thistime ayear ago. Consideration for long breaks
abroad increases

Intentions of taking a break in spring / early summer 2023

64%

- R -

— 36% 40% 38% '
- s

17% | 17% 18%

—
Day trip Short break Longer break
Northern Ireland Republic of Ireland Britain m Abroad

N =400

E1l. Would you consider taking a leisure day trip / short break of 1-3 nights / longer break of 4 or more nights in the Republic of Ireland, NorthernIreland or Britain in the next 3 months (April to June)?



. 2in5 are considering a NI short break, with most having booked or
& actively planning. May/June most popular times

Amount of short break planned

mBooked wm=Activelyplanning  Intendtostartplanninglater ~ Mayormay not plan

38% 28% 12%

40% 60% are actively planning or have booked a

trip to NI-21% of the total sample

are considering a
short breakin NI

in April-June 2023 Short break planned for

44%

=5- 40%

19%
15%

April 2023 May 2023 June 2023 Don’tknow

Elb. Wouldyou consider taking a short break of at least 1-3 nights in the Republic of Ireland, Northern Ireland, Britain or elsewhere abroadin April — June 2023?
E2. Which specificmonth, ifany, did you have in mind for your break(s) in NorthernIreland/ E3. Have you booked or thought about planning this tripin NorthernIreland?



Long breaks most likely to take place in May/June —with most having

@= booked or actively planning

1T7%

are considering a

long breakin NIin
spring / early
summer 2023

= 0
. 19% 18% 1704 17%

(0]
16% 4%

W6 w7 W8 W9 WI0O W12

Amount of long break planned

mBooked = Activelyplanning = Intendtostartplanninglater ~ Mayormay not plan

17%

Long break planned for

5%

April2023  May2023 June2023 Don't know

Elb. Would you considertaking a long breakin Northern Irelandin April — June 2023?

E2. Which specificmonth, if any, did you have in mind for your break(s) in NorthernIreland/ E3. Have you booked or thought about planning this trip in NorthernIreland?



Relaxation/ fun top twso motivations — escapism remains an important
# factor, however 3 in 10 mention possibility of discovering a new part of NI

w2
wio [
wo N

Torelaxand unwind

Tohavefun

To escape and getaway from it
all

To enjoy / discover a new part of
NIThave not visited before

To have dedicated time to bond
with family or friends

To enjoy great food and drink

To enjoy stayinginreally nice
accommodation

Totake my childrento a place
they will enjoy

Trip motivations (long and short combined)

5
46%

38%
30%
28%

35%
33%
36%

29%

27%

23%

21%

28%

18%
15%
19%

1%
54%

Aplace/ destinationin
NorthernlIrelandIamreally
familiar with

To try something new

Totake advantage ofan
attractive special offer for
accommodation

To visit a specific attraction

To enjoy a luxurious
experience / pamper myself

To attend an event / festival

To get aunique visitor
experience

15%
21%
14%

14%

3%

16%

13%

16%

3%
15%

3%
6%
8%

E4a. Thinking about your upcoming trip(s) in Northern Ireland, which of the following are the three most important motivations for taking the trip?
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Many travelling with partners, with options like self-catering appealing to
many at this time

Where staying (combined; showing 10% or higher) Who travelling with (long & short combined)

Medium hotels 28%

46%) _Partner/spouse
Se|f—catering 28% Partner / SpOUSQ
Immediate family

Caravan / camping 24%

B&Bs 18%

Larger hotel 18%
Family hotels 18%
Guesthouse 16%

With friends/relatives

E5. Who do you intend on travelling/sharing your holiday(s) with?
E7. Thinking about your upcoming break(s) in Northern Ireland, what type of accommodation do you expect to stay in?



o
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N =151

Coastal breaks the preference for many. Laid back holidays
preferred too

Type of break preferred

Type of trip preferred

Laid back holiday

18% Exciting holiday
@ A bit of both

E6. Thinking about your upcoming trip(s) in Northern Ireland, what type of trip would you prefer?
E36. Which of the following best describe your upcoming short break(s) or long trip(s) in NI?



Mixture of aggregators and hotel sites will be primarily used for
booking - although older travellers more likely to book over the phone

How they plan to book their trip

Travel comparison website (e.q. 320
Booking.com, Expedia, etc.) °

Hotel / accommodation website 31%

Over the phone 19% Over-55s more likely to
book over the phone

(41%)
Airbnb website 8%

In person 7%
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N =151 E8. How do you plan to book your upcoming short or long break in Northern Ireland?



Travel intentions for summer are up across the board, both inside and outside
of Iol, when compared to this time last year - the only exception beinglong
breaks in NI, which fall back

Intentions of taking a break in Summer 2023

oV

40%

41% .
30% . . I .

25%

S 23%
- 18% °
Day trip Short break Longer break
Northern Ireland Republic of Ireland Britain m Abroad

N =400 E24a. Would you consider taking any of the following types of trips in the Republic of Ireland, Northern Ireland or Britain in summer 2023 (July to August)?



For trips in summer, coastal breaks are more likely to be considered than
earlier in the year. Reasonable number already actively planning

Amount of short break planned

mBooked wmActivelyplanning mIntendtostartplanninglater  Mayormaynotplan
Type of break considered

0 0
Coastal 13% 23%
City
Amount of long break planned
/~ Rural mBooked wmActivelyplanning mIntendtostartplanninglater  Mayormaynotplan
Lakeside 21%

N =194

E24c. Which of the following destination types would you consider this summer (i.e. July to August)? / E25. Thinking about your upcoming trip in Northern Ireland, have you booked or thought about planning this trip?



Just over half planning holidays abroad - July and August will be the key
B months for travel abroad. Most have already booked or are actively planning
= their trips
of total sample of this cohort are When trips abroad are planned for

are considering 64% actively planning or
a break abroad have booked their

inthe next6 trips April
months
When compared to a year ago (March 2022) thisis up 15 May
— percentage points from 37% - but down slightly vs.
‘ December 2022
June
What type of trip are you considering? July
70%
Auqgust
24%
2 ’ 7% 14%
B . == portt know
Sun holiday City break Cruise Outdoor activity
/ adventure
holiday

}z’/ E29.1In which of the following months are you considering travelling? / E14. Have you booked or thought about planning this trip abroad? / E15New. What type(s) of holiday or short break abroad are you
considering?




Climate top factor for trips abroad — many also looking to relax, escape,
have fun. Of those who didn't book a trip abroad, 44% said cost was a
factor

Trip abroad motivations Why not planning trip abroad this spring/summer

Toenjoy awarm/ sunny climate

51% I haven'tlooked into possible
trips because it would be too 30%

) expensive
Torelaxandunwind - | NN <o

Iamplanningatripabroad ata

Toescapeand getaway fromitall || NG -5 different time of year
430 Iresearched a possible trip but
Tohavefun _ 3% did not book because it was too
expensive

To enjoy great food and drink

34% Iwould normally take a trip

abroadin spring / summer but
am notinterested in doing so this

To enjoy beautiful scenery ||| NGTGEIIGEG 2 year
Haven't travelled much since Covid and want to - Iwould never normally take a trip
make up for lost time _ 0 abroadin spring / summer
anyway

Got agood deal on travel / accommodation [N 10%

None of the above
To enjoy staying in really nice accommodation |G 9%

Totry some completely new / different I = Number saying they haven’t booked because of cost
experiences

represents 20% of total sample. Higher with 35-54s (25%),

older with no kids (27%), C2DEs (25%)

E15bNew. What has encouraged you to consider a holiday or short break abroad this spring / summer (March to August)
El4c. Youmentioned that you are not planning a break abroad this spring / summer (March to August). Which of the following best describes your reasons for not taking a break abroad?




Market comparison — Trip expectations

% Long trip intentions down, short /

— day trip intentions up inboth

== markets vs. this time last year

’/'/

= Day / short trips see intentions increase slightly in ROl and

significantly in NI vs. March 2022 (40% NIresidents are likely to take a
short tripin next 3months vs. 31% last year)
However long trip intentions drop in both markets - likely due to
post-Covid re-emergence of trips abroad
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Food & Drink




Restaurants, pubs / bars, hotel the top 3 places they ate out during their last
short break or holiday in NI

Where dined out during last short break/holiday in NI

Restaurants 65%
Cafés and coffee shops 55%

Pubs or bars 50%
18-34s more likely to have
Fast food / takeaways 40% eaten at street food/food
truck outlet (27%)

Hotels 34%

Visitor attraction restaurant or café 23%

Street food / food truck outlet 20%

At afriend or relative's home 11%

N =306 (those who have taken a break in NIin the past 3 years) K1. Which, if any, of the following did you eat out in during your last short break or holiday in NorthernIreland?



For those in NI, festivals/ events for food and drink have significant interest but
are not attended by many — worth increasing exposure to these

Food/drink experiences participated in Interest in participating in food/drink experiences

Trying local drinks Trying local drinks

Visiting a local food market 26% Visiting alocal food market
.. Picnic/ BBQ

Picnic / BBQ 23%
Afternoontea

Afternoon tea 21%

Visiting a distillery / brewery

— Visiting a distillery /

0
brewery 14%

Goingtoafood &drink festival or

' . event
Goingtoafood & drink

festival orevent Attending a food &drink event
Attending a food & drink _ .
event Goingtoafood &drink tour

Cookery school / 'make it

Goingtoafood &drinktour [ yourself experience

O =
. ! E I I I I !
o

Cookery school / 'makeit None of the above

yourself' experience

N
X

K2. And which, if any, of the following food & drink experiences did you participatein?
N =306 K3.If youwere to take a short break or holiday in NorthernIreland in the future, which of the following would you be interested in?




92% say food experience met or above expectations. 1in 3book meals out

before their trips in NI

56%
36%
8%
Exceeded Met expectations Fell below
expectations expectations

Research/booked places to eat before short break/trip

35%
33%
31%
Yes,researchedand Yes, researched places No
booked placestoeat toeatbefore the trip,
before the trip but didn't book
anything

N =201 stayed in serviced accommodation

Food experience at accommodation versus expectations

higher)

Google
Social media
Onlinereview websites

Talking with locals

Personal advice from accommodation
provider

Information / advice from visitor
attraction

Accommodation room packinfo
Looked for quality star grading

Travel guide websites

Sources of information to choose places to eat out (10% or

44%

39%

25%

17%

14%

12%

12%

11%

Ellllllll

K12. Thinking again about your accommodation, did the quality of the food experience at your accommodation meet your expectations?
K13. Did you research or book places to eat before yourlast short break or holiday in NorthernIreland?
K14.Which, if any, of the following sources ofinformation did you use to help choose placesto eat out?



Looking at total sample, simple local experiences are preferred — pub food, ice

cream, food markets. There is some interest in other experiences as well

Eating pub food

Eating simple, locally sourced food in
local restaurants

Casual street food / truck dining
Buying local food produce

Brunch

Afternoon tea
Eatinginanunusual setting
Buying food from local farmer’s markets

Following the dining tips of locals

Doing my own cooking in self-catering
accommodation

Food & drink experiences they would like to try in future (total sample)

Activities that would appeal to them

Eatinglocalice cream

Tasting the food/ drink at local
food markets

Drinking atalocal pub

Casual street food / truck dining
Having afternoon tea

Brunch

Drinking local drinks

Goingon adistillery / brewery
tour

Having fresh seafood

N =400 K15. Which, if any, of the following types of food & drink experience do you think you would most look forward to enjoying if you were to take a short break or holiday in NorthernIrelandin future?
K16. And which, if any, of the following activities do you think would appeal to you?
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