Aspiring
Families 30%

* Activefamilies

* Strongfamily focus

* Activities veryimportant (all
types, variety of interests)

* Needactivities tosuit
children/suit whole family

* Planners

* Pay attentiontoprice, seeking
value, bargain

Demographics

Most likely 35-44, evensocial
class split, have younger children
(under16)

T§$gt £1,360
Estimated spend

Naturally Quality
Seekers15%

* Natural Quality seekers

* Quality of accommodation
important

* Nature lovers,outdoors

* Sustainability important

* Enjoy planning, clear
itineraries

* Short breaksimportant part of
theirlives

* Preferencefor gentle activities

Demographics

Older (av.age 55) more likelyto
be male, ABC1, olderkids

O®S £1,238
B Estin:atedspend

Priority
Segments

SoCial
instagrammers 15%

* Buzzand atmosphere seekers

* Seeking nightlife, great pubs etc.

* More likely touse AirBnB

* Short breaksimportant part of life

* Wantto broadenthe mind

* Connectivity very important (Wifi, 4G)

* Gettingagood dealandengagingin
activitiesdeemed more important
thanfinding greataccommodation

Demographics

Youngest segment, more likely tobe
female, Slight C2DE bias, Least likely
tohavekids

¥, £1006

! | Estimated spend




ACtive
Maximizers 337

+ Seekgreatdestinations

* Travellingas couplesbutalsoas
young families - 57% will have
young children

+ Seekingenergeticexperiences
and unpredictability

* Buzzand atmosphere seekers
Qualityof accommodation
important

* Enjoy planning and like tohave
clearitineraries

* Shortbreaksimportant part of
theirlives

+ Sharetheirexperiencesonsocial
channels

Demographics
Most likely 30-40, even gender

indulgent
Reﬂaxere 11%

Intentiontovisitin the short-term

* Lookingtoindulgeand spend

qualitytime with their partner
Mostlikely segmenttotakea
‘romantic’ breakas theirnext
break.

+ Nature lovers,enjoythe outdoors
+ Interestedinshopping

opportunities

* Enjoy good foodand music
+ Seeking luxuryaccommodation,

large comfortable rooms

* Notafraid to pay forqualityifit's

worth

* Short breaksimportant part of

theirlives

Priority
Segments

orenMinded
Explorers15%

* Highmedium-termintentionto
visit

« Naturelovers,enjoythe outdoors

* Qualityof accommodation
important, space and comfort

* Foodveryimportant and highly
motivating forthem

« Wanttoengagewithlocalpeople

* Motivated byculture, foodand
uniqueexperiences

* Planners-doalotofresearch

* Consciousofvalueformoneyand,in

particular, safety

Demographics
Older (45-54), more likely to be

Demographics
Most likely 40-50, more likely to
be female. ABC1, olderkids.

®S £1013 &, £ 924

Eo Estimated spend I | Estimated spend

split. Low spending. Likely to have female. ABC1, olderkids.

younger children (under16)

£ 871

Estimated spend




