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Our Focus

* Performance and Competitiveness

* Market Retention and Diversification
* People Skills and Capability

e Digital skills and Innovation.

e Sustainable Tourism
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Our “Good to Go” campaign built confidence around
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81% Adults reached through outdoor campaign Campaigns in 800 opportunities

+40M digital impressions delivered Key Markets
"Good to Go" integrated into content and editorial
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Revive,
Thrive

Business Continuity

Creating Consumer Confidence

Stimulating Consumer Demand

Safeguarding Connectivity

Enhancingthe Competitiveness of the Region
Enhancingthe Capability of Businesses

Enhancingthe Skills of the Workforce

Creating a Supportive Policy Environment



northernireland

Continuation of the We’re Good to Go Accreditation Scheme
A Co-Operative Marketing Fund

A Holiday at Home Voucher Scheme

Experience Development Programme

Website Development Programme

Covid Recovery Kick Start Programme

Market Led Product Development Funding Programme

The Rural Tourism Capital Scheme in collaboration with DAERA
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