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Webinar 2: Al Written Content for Tourism Marketing
Wednesday 29th January 10:00-11:00

Webinar 3: Al Visual Design for Tourism Branding
Wednesday 12th February 10:00-11:00

Webinar 4: Al Video creation for Tourism Marketing
Wednesday 26th February 10:00-11:00

Webinar 5: Al for Data Analytics
Wednesday 12th March 10:00-11:00
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Artificial Intelligence (Al) refers to computer systems capable of performing tasks that typically
require human intelligence. For small businesses, Al can be thought of as smart software that can:

 Automate repetitive tasks
* Analyse large amounts of data quickly

* Make predictions and recommendations ek L

you with your travel

 Understand and respond to human language
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| am here to
assist you with
your travel plans!
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How Al is transforming the travel industry

CNBC Television @
@ 2.92M subscribers w 75 Y #p Share ¥ Download [] save

7.5K views 6 months ago #CNBC #CNBCTV

CNBC's Julia Boorstin uses Al tools to plan her vacation to Hawaii and shares details on how major tech companies are entering the Al travel planning space. For access 1o live and exclusive video from
CNBC subscribe to CNBC PRO: https.//cnb.cx/42d859g

...more

CNBC Television - How Al is transforming the travel industry - Source: lyttps.//www.yo
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https://www.youtube.com/watch?v=_Vq-TBzj0jU

Tourism
Enterprise Development
programme




* Enhanced efficiency and cost savings
* Improved customer experience

* Data-driven insights

» Competitive advantage
* Enhanced marketing and sales F|

* Operational improvements
* |nnovation in travel planning

it1 to rore guests,
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Al in Tourism: Current Adoption

 11% of travel agencies and tour operators use at least one Al technology 1e
e 4% adoption rate in accommodation and food services 1o
o 83% of travel companies believe Al is essential for innovation 23

 Al-driven personalisation increases customer satisfaction by 20% 23

Challenges and Considerations

* Data privacy and security concerns

* Need for Al-skilled workforce in the tourism sector

 Balancing Al automation with human touch S
 Ensuring ethical use of Al technologies TED = el
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Multimodal Reasoning
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Project Astra | Exploring the future capabilities of a universal Al assistant

&=
O i°g‘:gleb° . ) subscribed \/ 5 67« GB > share 4 Download $¢ cClip  [] Save
2.9M subscribers
403K views 1 month ago Toul"sm
Project Astra is our research prototype that explores the future capabilities of a universal Al assistant. Using capabilities like multimodal understanding, multilinguality, tool use, native audio, and memory, '
it helps you understand your world, live. ' Enterprise Development
_..more programme

Project Astra | Exploring the future Capabilities of 2 universal Al assistant - Source: https.//www.yol



https://www.youtube.com/watch?v=hIIlJt8JERI
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Evaluate your business wm
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= Customer Experience
* Do you want to offer personalised travel recommendations?
E * Are customers experiencing delays in getting responses to their queries?
% * Could Al chatbots provide 24/7 customer support?

T aRPvw e

Marketing & Outreach

* Are your marketing campaigns targeted effectively to specific audiences?

* Do you want to automate social media management or content generation?
* Can predictive analytics improve your campaign performance?
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Operational Efficiency
* Are repetitive administrative tasks consuming too much time? TED Tourism

. . . . . ) Enterprise Development
* Are there inefficiencies in booking or inventory management processes? programme



- Evaluate your business goals:
W“@t C m 5] M@ﬂg esCa

> Innovation & Differentiation
* Are you looking to add innovative experiences like Al-powered trip planners?
* Do you want to use Al to differentiate yourself from competitors?

Ethical and Practical Considerations

* Are you prepared to address data privacy concerns?

* Do you have staff who can champion the use of Al tools?

* Can you balance automation with a human touch in customer interactions?

LAl
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Data Insights

* Are you fully leveraging customer data to understand preferences and trends?

* Could Al tools help analyse visitor behavior or market demand? Fourisn

» Do you want to make data-driven decisions faster TED e



Set a realistic budget for Al adoption — Time or Money TED | cremseoevcomen
Explore customer pain points: Where can Al enhance the experience?
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We're Listed on Oracle Cloud Marketpla

Digital Concierge Chat Al Assistant CVOICe Al ASSIStGht) PESTANA

Voice Al: Simplifying il
guest orders and

requests effortlessly

Enhancing the guest experience at top hospitality brands

2%z Skyscanner

= @ R

[ Do et
How to use an Al trip planner e e SR T rawaos

for your next holiday

Aruku

Explore attractions anywhere in
Ireland with Al-powered
recommendations

Aruku matches you with attractions aligned to your interests and
arranges them into a ready-to-use itinerary.
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Social Media Management
Website Platform
Customer Service Platforms
Email Marketing

Analytics Tools

Booking Systems

DESTINATIONS

ACTIVITIES

HOTELS

HOTELS

TRANRORTATION

TED
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- Assess Al knowledge

* [dentify Al champions . win i 5 |
* Address Al misconceptions &= T = B
* Brainstorm Al applications 27" Y

==TEAM
* Discuss Al impact { AB?_JTA, .‘

..)(l. i {(

?\ / ‘-.\“

* Establish Al goals “
* Plan Al upskilling
* Consider Al ethics
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Al Integration

« Share hospitality Al examples
* Al job benefits

* Improve customer experiences e
* Solve daily problems Al - Tourism NI

* Balance Al and human touch N :
* Explain data privacy

* Highlight skill opportunities
* Explain Al simply

* Encourage open discussion

* Have an Al Policy
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Free vs. Pai

Data Privacy
* Freeaccounts: Often have less robust privacy protections
» Paid accounts: Generally offer enhanced data security measures

Content Ownership
* Freeservices: May claimrightsto user-generated content
* Paid services: Typically provide clearer ownership terms

Al Model Training
* Freetools: May use your datatotraintheir models
» Paid options: Often allow opting out of model training

Usage Rights

: 111 ] » To:gfs;nﬁse Pevelopment
* Free Al: May haverestrictions on commercial use TED Posrime
* Paid Al: Oftenincludes commercial licensing




Ethical Considerations

* Transparency in Al-generated content

* Avoiding bias in Al-produced materials

* Balancing Al efficiency with authentic human creativity
* Respecting copyright and intellectual property

* Sustainability impact

Best Practices

* Carefully review terms of service for all Al tools

* Implement clear policies on Al usage within your organisation
* Regularly audit Al outputs for quality and ethical compliance
* |nvest in paid services for sensitive or high-stakes projects
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The Willy Wonka Experience

* This event, held in February 2024, became a viral sensation for all the wrong reasons:

= -« Organisers used Al-generated images to advertise an immersive "Willy's Chocolate Experience"

* The event was held in a sparsely decorated warehouse with minimal props

" "« Families paid £35 per ticket for what was described as a "dystopian nightmare”

* The event was shut down after numerous complaints, with police called to the scene

» This incident highlights several key issues with Al use:
~ * Misleading marketing: Al-generated images created unrealistic expectations that the event couldn't

meet.

& ° Lack of human touch: The event failed to provide the immersive, personal experience that tourists

expect.

* Legal and ethical concerns: The event's failure raised questions about consumer protection and false.
* Damage to reputation: The event went viral, causing significant negative publicity for the organisers and

the local tourism industry.
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Webinar 2: Al Written Content for Tourism Marketing
Wednesday 29th January 10:00 — 11:00
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Webinar 3: Al Visual Design for Tourism Branding
Wednesday 12th February 10:00 - 11:00
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Webinar 4: Al Video creation for Tourism Marketing
Wednesday 26th February 10:00 -11:00
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Webinar 5: Al for Data Analytics
Wednesday 12th March 10:00 - 11:00
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