
AI In Tourism



2024 – The Year of AI Video

Heygen.com

•User Generated Content AI (UGC)

•Add a URL

•Edit the script 

•Post



•Personalised travel videos sent to guests

•Video-based booking confirmation

•International videos

•Learning & development

•Scaled email outreach

•Video ads

How Could We Use Video AI?



What is AI?

AI are systems can analyse vast amounts of data, identify 

patterns, and make predictions or decisions based on that 

information. 

AI can’t think like a human, but it can perform tasks that 

need some level of intelligence.

They can also learn and adapt over time, improving their 

performance as they process more data.



Ethics of AI

AI is revolutionising every 
industry at speed, but along with 
the benefits, there are some 
ethical considerations.

•AI Bias
•Privacy of Data
•New Regulations
•Copyright
•Job Displacement
•Human Oversight



•Create an AI business strategy

•Review areas for business 

improvement

•Develop an AI Policy / Guidelines

•Train anyone using AI 

•Mistakes will be made! 

Digital Innovation



Proceed With Care

Image source ς www.usatoday.com



Use AI to remove mundane, 

low-value tasks—we do not 

hire a person to “check-in” a 

guest; we hire people to 

deliver an incredible 

experience. 

•Personalised Service

•Cultural Understanding

•Building Relationships

•Problem Solving & Adaptability

•Emotional Intelligence

The Importance of People in 

Tourism



Ready to look 

at some AI Tools?



Hume.ai



Chat GPT Plus

•Your own personal assistant

•Can write, draw, analyse data, finance, 

innovation, training, code, video, 

strategy and more! 

The Number 1 AI Tool To Use?



Lazy Prompts



We Are All Artists



• Profile – Target Audience, demographics and 

behaviours

• Results – Desired outcome, KPI’s

• Objectives – Specific, measurable goal

• Focus – Key campaign theme and unique 

selling points

• Insights – Data-driven decisions and customer 

understanding

• Timeline & Tone – Project schedule, brand 

voice and messaging

Perfect Prompt = PROFIT



The “Perfect Prompt”

Profile: Eco-conscious young adults, 22-35, adventure seekers.

Results: Increase web traffic 20%, social followers 15%, bookings 10%.

Objectives: Engaging eco-adventure social media campaign and targeted ads.

Focus: Premier destination for sustainable adventure experiences.

Insights: Rising eco-travel trend, Instagram/TikTok influence, unique hotel 

features.

Timeline & Tone: 3-month campaign, energetic and informative, £3,000/month 

budget.



Elevenlabs.io



Elevenlabs.io



Opus.pro



CapCut.com



Descript.com



Publer.io



AdCreative.ai



Source:Samsung.com

AI + Devices = Opportunity



What Next?



Where Can AI Help?



•Analysis your analytics/metrics and ask Chat GPT what to do next 

•Write a draft of your content

•Create unique images 

•AI Chatbots on your website – Chat GPT has over 100 languages – better 

experience & conversion

•How can you introduce more personalisation into your organisation?

Scale Marketing & Sales



A Concierge Service

With AI, we can now offer hyper-personalisation to our guests ς which was 
very expensive until now. 

•24/7 Availability: Guests can access concierge services anytime, 
anywhere.
•Personalised Recommendations: AI can learn guest preferences and 

recommend services, restaurants, or activities that they are likely to enjoy.
•Increased Efficiency: AI can automate tasks such as making reservations or 

booking tickets, freeing up concierge staff to focus on more complex 
requests.



AI Chatbot

www.amazingfoodanddrink.com



Source:Expedia.com and Meta.com

Major Platforms



AI + People = Massive Win



Suno.com



Thank You
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