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The Spring 2026 programme will consist of TWO distinct but related plans.

A Core NI & ROI Spring Campaign that builds on the success of the 2025
Spring campaign using optimised creative assets with a cut-through
media and PR approach.

Live from 9th February - 31st March

Investment in Additional NI Content responding directlytoadropin
domestic overnight trips and day-trip expenditure and designed
specifically for NI residents.

Video Podcast Series in Market from March.




Attracting first time visitors from ROI

Continuing to of NI
for short-breaks and holidays.
(“thatlooks amazing, I should
consider NI for my next trip.”)
Focusing on

todrivefirst-time
consideration.
Convenience, value for money, drive
times, breadth of accommodation

Segment Focus

Active Maximizers:

They crave energetic experiences,
unpredictability, nightlife with great
food and drink and a lively buzz -
with or without the kids.

Indulgent Relaxers:

It's all about time, quality and
indulgence and ‘slowing
things down.” Takingtimeto
embrace relaxation and the
finer thingsin life.




We need to inour
domestic market by:

for short
breaks, day-trips and longer
holidays
Shifting perceptions of what can
be found and experienced on their
doorstep -

Segment Focus
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Aspiring Families:

They are more price sensitive than
ever before but are still looking for
fun experiences close to home that
the whole family will enjoy,
including quality food and drink
and comfortable, affordable
accommodation.

Social Instagrammers:

They like to think they have
their ‘finger on the pulse’ and
are able to uncover and enjoy
what's new, different, worth
talking about, oftenin social
media.




Creating Impact and Cut Through
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77% of adults across the Island of Ireland and
generate over 100 million opportunities to see or
hear the activity.

146 million digital impressions across Meta,
YouTube, Display Retargeting and Google Search
Ads.

Book your great value spring brea
discovernorthernireland.co

Book your great value spring break now at
discovernorthernireland.com



Regional Rotations
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Date

16 Feb 2026
23 Feb 2026
2 Mar 2026
9 Mar 2026

16 Mar 2026

cation
Derry~Londonderry
Belfast

Armagh & Down
Mournes & Strangford

Fermanagh and Tyrone

Causeway Coastal Route
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Bookyour great value spring break now at

discovernorthernireland.com
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Book your great value spring break now at
discovernorthernireland.com
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Armagh and Down are truly delightful this time of year, with their dramatic
autumnal scenery and rich heritage. As the shadows lengthen across rolling hills
and winding roads, you'll find a welcome everywhere you look and a choice of

exquisite hotels and B&Bs to unwind in. i APt 10 arCha
the gealp
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MILLBROOK LODGE CANAL COURT HOTEL
BALLYNAHINCH NEWRY
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HASLEM HOTEL GAME OF THRONES® MONTALTOESTATE HILLSBOROUGH CASTLE &

LISBURN STUDIO TOUR BANBRIDGE BALLYNAHINCH GARDENS HILLSBOROUGH
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General admission and afternoon General admission Castle & Gardens ticket

Bed, Breakfast and Dinner
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Aspiring Families Creative Examples
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Book your great value spring break now at discovernorthernireland.com
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g Discover Northern Ireland @

Journey back in time at the Ulster American
Folk Park L. Walk in the footsteps of our
ancestors and embrace their pioneering spirit.

Book your next giant adventure today!

2n Folk park
i+ Lo.Tyrone

discovernorthernireland.com

Your Next Giant Adventure 200K HOW

g Discover Northern lreland @ X

Embrace wonder and discovery on a great value

short break in Northern Ireland o ¥

Book your next giant adventure today!

g lnieracﬂve Wsc*y centre

WOIMVOHS L

discovernorthernireland.com
Your Next Giant Adventure

‘ Belfast

Book now







NISpring Media Plan 2026

TV 6 WEEKS
LINEAR & ADSMART

Awareness
Emotive connection

UTV, Channel 4 and
Sky Ad Smart x40sec
350 Ratings

61% Coverage; 854,610
Adults, Frequency: 8

SVOD & BVOD
6 WEEKS

Extend reach and
frequency of linear tv

SVOD buy into Netflix,

Amazon Prime,
Paramount and Discovery

400,000 x 30secimps
65% of AF have a
subscription.

BVOD: Unskippable Ad
Format.

70% of viewing is on big
screen.

Estimated Reach:
196,140
Frequency: 4

OUTDOOR
6 WEEKS

Province wide coverage
Regional awareness

40 x 48 Sheets

6 x Billboard Live

101 Adshel Live Panels,
73 x 6 Sheets

Spar/Vivo/Centras
Applegreen Screens and
Digital 6 Sheets at Grand
Central, GVS and NW
transport Hub.

67% Coverage: 928,039
Adults;
Frequency:14.5

Mon 9th Feb - Tues 31st Mar

RADIO
4 WEEKS

Frequency builder

Cool FM and Q Radio
Group todeliverregional
coverage

672 x 40sec spots flighted
out across 4 weeks

PLUS 100,000 Digital
Adio mpressions on Bauer
network including Kiss,
Magic, Absolut and all
local brands.

53% Coverage: 835,000
Adults; Frequency: 5.2

PRESS
6 WEEKS

Inspiration
Value message

Saturday editions of
Belfast Telegraph, Irish
News and Daily Mirror
Group
24 County Advertorial
2 NI4Kids adverts

43% Coverage:
651,000Adults:
Frequency: 4.2




ROI Spring Media Plan 2026

TV 6 WEEKS
LINEAR & ADSMART

Linear TV Buy with RTE,
Virgin, Sky and Channel 4
Group

Tactical Spot buyin Knight of
the Seven Kingdoms,

Sky Sports coverage of
Women’s Super League
Football-10 Games & LPGA
Golf-50 spots

2 x Editorial Travel Segments
inthe Today Show —average
100,000 daily viewers per
show.

72% Coverage: 2,887,000,
Frequency:10

SVOD & BVOD
6 WEEKS

RTE Player —most popular
playerinIreland averaging
13.5million streams per
month.—Drama Boxset
Sponsorship

C4 Streaming

17% Coverage: 681,700,
Frequency: 4

OUTDOOR
6 WEEKS

High Impact Digital OOH on
Digital Bridges, Digi-Poles,
Digital 48 Sheets and
DigiShelters

The Galleries and Transvision
at Connolly, Pearse Street,
Grand Canaland Tara Street
Stations.

100 x Luas Portraits

100 x Bus A2 Back Of Driver
Panels

144 x Dart Commuter Cards

68% in Greater Dublin,
952,000 Frequency:12

Mon 9th Feb - Tues 31st Mar

RADIO
4 WEEKS

RTE2FM (Nationwide), Today
Fm, 98 FM, and FM104in
Dublin.

Exclusive Live Host reads on
Today FM Catch up Podcast -
average 400k streams per
month.

Border County Radio targeting
—i-Radioand RTE player
digitalaudio

860 Spots
770,000 Digital Audio Imps

45%;1,984,000 Adults,
Frequency: 9.6

PRESS
6 WEEKS

Irish Times, Irish
Independent, Irish Daily Mail
.Irish Daily Mirror, Irish Daily
Star. (24 Adverts)

Tactical Classifiedsin Irish
Times

10 x Full Page Press
adverts/advertorialsforthe
Indulgent Relaxers

57% Coverage; 2,441.000
Adults; Frequency: 4.2




Digital Media Strategy Phased Approach

AWARENESS
PANISS S

00 Meta

FACEBOOK /
INSTAGRAM

Video view campaigns
with short- and long-

form content toinform
and engage audiences

00 Meta

FACEBOOK /
INSTAGRAM

Short videos with “Learn
More” or “Book Now”
buttons

Carousel ads with
clickable CTAs. Offers
Focused

YOUTUBE
Bespoke targeting

Demand Gen campaign

N

Google Ads

GOOGLE DISPLAY ADS

In-market audiences for
travel

Responsive Display Ads
with clear CTAs

Demand Gen Campaign
set optimised to link
clicks

ALWAYS-ON
9WEEKS

N

Google Ads

GOOGLE SEARCH ADS

Capture high-intent
trafficvia
keyword targeting

Ad copy with strong
CTAs: “Book
Now,” “Limited Offer”
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Industry Support
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MEDIA CREATIVE

ll;lce)?rly 100 million advertising impacts across Nl and Campaign toolkit available at
tourismni.com

Over 100 industry Offers showcased across various . _

platforms. Tool-kittemplates and messaging
guidelines aligned with campaign

Opportunity for the industry to avail of competitive messaging and offers

rates to beinthe ROI market alongside TNI.

Bespoke print, radio and digital packages These can be easily accessed on the Content

negotiated with leading Irish Publishers: PoOl

The Irish Times and The Irish Independent.



Negotiated Rates for Tourism Businesses
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THE IRISH TIMES

KNOCK HOUSE HOTEL
wesnenererernenan .
NEW Bereavement Support
Weekend
27428 March 2DBB with
expert facilitator Monica
Morlcy + Sessions &

300pp / €300

tesnrertesrErReney
JANUARY / FEBRUARY
GOLDEN HOLIDAY
3DBB €240pp / €240 Single
4DBS or SDBH €350pp / €350
Single
tersssrrenrresany
Bridge Holiday — February
2026
8 — 11 February 3DBB +
Brdge €299p / €299 Smgle
T
SPIRIT & SOUL HOLIDAY -
2-6 March 2026
4DBB €300pp / €400 Single
tesmrnetsnnrrennn
FASTER 2026 - Stay 2 nights
get 3rd Night B&B FREE
29 March - 10 April - Excludes
Sat 4th April
evenen e .
EASTER LENTEN RETREAT
2026 - March 2026
22 - 26 March - €400pp / €440
Single
bennasttentbsstnns
Call now 10 book, phone 094
938 SO8%

Or Book Online
www.knockhouschotelie

TBWA\Ireland

Media Central
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10 x 1 Linage Ads Rate Card €750
Single Booking Cost €450

SPIN

1038

10x -10x 1 Lineage ads - . ; .
Rate Card €7500.00 radio radio

Booking Cost €2700 NORTH EAST NORTH WEST

Booking REF TNISPRING2026

The Disruption Company®

Ry 1/

Independent.ie 7
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Adventure, vmeesssesnecome ToderLw Aeorese fresne Ay ¢t Adventure.

“You can travel just like in the good old days’- UK to drop
remaining Covid travel restrictions from Friday

© 2025 TBWA \ Ireland. All Rights Reserved. Proprietary and confidential.
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Industry Offers Template

PN

o o T AT AR N T T S N e i a7/ A

D DT /i

"2 XXXX
XXXXX

%3 XXXX

one Giant

Adventure

4
after 2nother Giant shrng

A e aer

LY L
", i " i
RN - { \ sl vl U el
L S N | %‘F
£ Y R P’ | 3 £ \‘ " A L1
: L \\ = X p \ J

Northetn &2 Embrace 2 Northetn == Embrace 2
fretand Giant Seitit fretian Giant Spirit
Book your great value spring break now at Booky(?urgreatvalue SHIINg break now at Book your great value spring break now at
discovernorthernireland.com discovernorthernireland.com discovernorthernireland.com

Available on Content Pool: Northern Ireland's Content Pool - Spring Campaign



https://northernirelandscontentpool.com/asset-management/2PL40806OPLG?WS=PackagePres&Flat=1
https://northernirelandscontentpool.com/asset-management/2PL40806OPLG?WS=PackagePres&Flat=1
https://northernirelandscontentpool.com/asset-management/2PL40806OPLG?WS=PackagePres&Flat=1

Maximising Campaigns

o~ W 02

Avail of the special industry mediarates Use the templates provided to showcase your offers

Think about how you can QICIC)

. A . @®e Tag usin social. Use #embraceagiantspirit
align your activity with the weekly rotations ©@®

. Update your offerand listingon
Share your PR stories

discovernorthernireland.com

Download the campaign toolkit
Use the content pool

from tourismni.com
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