


People Born 1940-1975 With No Life Insurance 
Could Be Eligible For This

Background

The Ireland's Hidden Heartlands brand represents a new 
opportunity for tourism businesses in County 
Fermanagh to connect with global visitors.

Presenting the region as a connected, enriched visitor 
experience will attract more visitors and increase the 
economic benefits of tourism in County Fermanagh.

The Minister has allocated £300k to support a 
campaign to showcase Fermanagh and its inclusion 
ŔŰШfƖĲũċŰĬќƚШcŔĬĬĲŰШcĲċƖƣũċŰĬƚЮ

https://news.insurance-expert.co.uk/article/6726?pid=5315&advertiser_id=f82f41ab-2481-4f04-b30d-30b6dd0814b1&sid1=0083119abb04ae7d184932a14164fe7028&sid2=mobile&sid4=$section_id$&sid6=0066806f99756997198bcacc17280896a3&cid=$ob_click_id$&obOrigUrl=true


People Born 1940-1975 With No Life Insurance 
Could Be Eligible For This Marketing Campaign

Launch date:16th February

https://news.insurance-expert.co.uk/article/6726?pid=5315&advertiser_id=f82f41ab-2481-4f04-b30d-30b6dd0814b1&sid1=0083119abb04ae7d184932a14164fe7028&sid2=mobile&sid4=$section_id$&sid6=0066806f99756997198bcacc17280896a3&cid=$ob_click_id$&obOrigUrl=true


Campaign Overview

ÑőĲШůċƖťĲƣŔŰŊШĦċůƓċŔŊŰШƚőŸƽĦċƚĲƚШ9ŸƨŰƣǃШ[ĲƖůċŰċŊőШċƚШċШĬĲƚƣŔŰċƣŔŸŰШљƽőĲƖĲШŊŔċŰƣШċĬƻĲŰƣƨƖĲƚШŉũŸƽњШċŰĬШ
communicates to potential visitors that the county is now part of Ireland's Hidden Heartlands. 
fƖĲũċŰĬќƚШcŔĬĬĲŰШcĲċƖƣũċŰĬƚ

It provides inspiration for visitors by highlighting the stunning lakes, ancient waterways, quality accommodation, 
and the giant tastes that await them.

It is accompanied by a strong call to action to encourage visitors to book a short break in County Fermanagh. 
The campaign is underpinned by a series of offers recruited from the County Fermanagh tourism industry.

Across Ireland , we will deliver almost 27 million opportunities to see or hear the activity and reach 58% of 
all adults across the Island of Ireland.

https://tourismni.com/irelandshiddenheartlands/


Where giant moments flow

Where giant stories flow

Where giant ideas flow

Where giant memories flow



Hero Image



Segment Focus

Northern Ireland Republic of Ireland

Aspiring Families Active Maximiser

Natural Quality Seekers Open-Minded Explorers



TV advert

Watch Here: Advert:

https://youtu.be/bBdNWIttVpE?si=hnmcUSXopgv4eE24


Radio Script



Fermanagh Campaign 
Creative Samples 



Digital Statics



Offers 
Å 45 Businesses have downloaded the IHH brand

Å 24 offers received for the campaign (Including 
Erne Tours, Westville, Lough Erne, Belle Isle, 
Keenaghan Cottage)

Offers hosted on our website:
County Fermanagh | Destinations to visit in Northern 
Ireland

Offers are also showcased in Press: 

2x executions alternated in the following publications:

Irish Times and Irish Examiner, (staycations Magazines), 

Irish Daily Mail, Mail on Sunday, and Sunday Times

 (circulates in NI and ROI, in Culture magazine).

6 weeks of press activity from 20th Feb -22nd Mar

Press Coverage:

23% population in ROI 

(978,000 ADULTS)

Impacts 1,817,000

OTS:1.5

https://discovernorthernireland.com/destinations/county-fermanagh/
https://discovernorthernireland.com/destinations/county-fermanagh/


Campaign Landing page
Significant traffic is driven to our Discover NI 
website through all our campaign activity:

County Fermanagh | Destinations to visit in 
Northern Ireland

Campaign Creative: Most of the campaign 
creative also carries a QR code  driving traffic to 
the Fermanagh offer page on our website.

Offers supplied for the Fermanagh campaign will 
also feature in our Spring 26 Campaign pages:

Giant Adventure Offers | Special Offers

https://discovernorthernireland.com/destinations/county-fermanagh/
https://discovernorthernireland.com/destinations/county-fermanagh/
https://discovernorthernireland.com/plan-your-trip/offers/giant-adventure-offers/


Across Ireland , we will deliver almost 27 million ad impacts and 
reach 58% of the All-Island population .

Campaign launches across Ireland on Monday, 16th, running for 6 weeks until the end of March . 

30sec bespoke Fermanagh TV edit airing on the leading channels RTE 1 and 2 and Virgin 1,2,3 and 4.  TV 
campaign will reach 54%, 2.1 Million Adults in ROI. To amplify our TV reach, we have 500,000 BVOD impressions 
in top trending and food and lifestyle content on RTE player, VM player and C4 Streaming

Radio will increase the frequency of the message. Our on-air activity on Radio Nova, Sunshine, Highland, Ocean, 
and LMFM will be complemented by a radio competition in the PJ & Jim Breakfast show on Nova. 

Finally, we have a suite of inspirational full -page press adverts   (Irish Daily Mail and Sunday Time Culture 
~ċŊċǍŔŰĲњШΜŉĲċƣƨƖŔŰŊШƣőŔŰŊƚШƣŸШĬŸШċŰĬШƚĲĲШŔŰШ[ĲƖůċŰċŊőЯШċũŸŰŊШƽŔƣőШċШƚĲũĲĦƣŔŸŰШŸŉШŸŉŉĲƖƚШƣŸШĬƖŔƻĲШĤŸŸťŔŰŊƚ.

Digital/Social : A high impact paid social campaign will be running across Facebook & Instagram from 16th Feb 
- 31st March. Targeting all segments in the ROI Market (est 13.7 million impressions). Retargeting engaged users 
and website visitors with offers.

Media Approach ROI



In NI, we are showcasing the 30sec TV edit on the leading stations UTV and Channel 4 and our 6 week campaign will 
reach 54% of all Adults. 

ITVX and C4 streaming  will capture our Aspiring Families tuning into their favourite reality shows and dramas. 

On radio  we are targeting our Natural Quality Seekers using Downtown, Downtown Country, Greatest Hits Radio and 
U105.

Digital/Social:  
(As per ROI market) Ahigh-impact paid social campaign will be running across Facebook & Instagram from 16th Feb -
31st March. Targeting all segments in the NI Market (est 3.3 million impressions).Retargeting engaged users and 
website visitors with offers.

Media Approach NI



Influencer Activity 

Å]ƖĲŊШ§ќÉőĲċШand his wife are visiting Fermanagh 13-16 March 

ÅThe reel and stories will be shared by Greg (790K reach) in 
collaboration with Discover NI (107K), giving a combined 
potential reach of over 900K.

ÅÑőŔƚШŔƣŔŰĲƖċƖǃШƽŔũũШƚőŸƽĦċƚĲШfƖĲũċŰĬќƚШcŔĬĬĲŰШcĲċƖƣũċŰĬƚШċŰĬШ
support local industry, including the Enniskillen Taste 
Experience, Belleek Pottery, The Marble Arch Caves, Finn 
Lough Resort and many more key tourism providers in the 
Fermanagh area. 



ROI Public Relations
¶ Fermanagh Campaign supported through ROI PR 'Always On' Content
¶ Included in Irish Times Native Content in March
¶ RTE Today Show TV segment will include promotion of Fermanagh & IHH 

in March (subject to producer approval)
¶ Inclusion in the Irish Examiner / Irish Times joint Spring Staycation special



 

Fermanagh OOH Creative (Spring Campaign) 

Out of Home Creative



Email and Social Content 

ÅThe Fermanagh Marketing Campaign will be 
underpinned by paid and organic activity across 
Facebook & Instagram, with a combined organic 
audience of over 300k. 

ÅWe have a growing focus on curating and sharing 
user-generated content from recent visitors to 
Fermanagh to inspire future waves of visitors. 

Å33,000 emails will be issued across NI and ROI to 
support the Campaign.



People Born 1940-1975 With No Life Insurance 
Could Be Eligible For This

How can Industry get involved?


