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Monitor

introduced
in 2013

To gather data on the volume and value
of visiting golfer rounds played on golf
courses in Northern Ireland

== ’/"
To better understand who the
Northern Ireland golf tourist is
e -
To establish base data for on-going
measurement in the years ahead
S g
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= Rounds Played

— 28 clubs submitted data for the whole year.
This is the highest number of clubs to submit data since the Monitor began.
— Data was submitted either online at www.nitbgolf.net, via an SMS INC. spreadsheet

emailed to courses, or by submitting raw data from their till system directly to SMS
INC.

= Visitor Interviews

— 300 interviews were conducted among out of state visitors at clubs during the
prime golfing season.

— An additional, shorter, questionnaire, was put to 100 domestic visitors from
Northern Ireland playing as visitors at courses.

— Interviewers asked visiting golfers questions about:
— Their golf visit
— Thelength and type of break and their expenditure
— Their level of enjoyment of golf in Northern Ireland.
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The Economic Impact of golf tourism for Northern Ireland in 2019 is:

2019 =£52,000,000

£33,200,000
£32,100,000
£35,600,000
£39,900,000
£42,600,000
£52,000,000

2014 2015 2016 2017 2018 2019

The number of golfing visitors to Northern Ireland is:

2019 =123,300

139,300

139,300
122,200
123,200
124,600
123,300
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The Economic Impact of golf tourism from non-domestic overnight golfers for Northern
Ireland in 2019 is:
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The number of hon-domestic overnight golfers to Northern Ireland is:

2019 = 23,400

18,900
17,400
21,800
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The number of visitors and rounds played was very similar between 2019 and 2018 but a
much higher percentage of these were overseas visitorsin 2019.

The average number of rounds played per person has declined marginally in 2019 although
the average length of stay has remained consistent.

— With anincrease in the percentage of golfers stating that they visited a tourist attraction
e.g. the Titanic experience or Giants Causeway, or did non-golf activities, this highlights
the overall appeal of Northern Ireland as a tourism destination. Visiting Game of Thrones
locations was also a very popular additional tourist attraction.

The combination of an increase in overseas visitors and higher expenditure on overall breaks
has seen the economic impact of golf tourism to Northern Ireland increase significantly
compared to 2018 (+£9.5 million) with the figure now at £52 million.
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VOLUME AND VALUE OF GOLF TOURISM
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£45,900,000

£33,600,000

£29,600,000
£31,100,000

£28,600,000

£25,600,000

£8,900,000
£9,000,000

£6,300,000
£6,500,000
£7,000,000
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OVERNIGHT VISITOR TOTAL EXPENDITURE DAY VISITOR TOTAL EXPENDITURE
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30,000,000

25,000,000

20,000,000

15,000,000

10,000,000

5,000,000

NI ROI Rest of UK Europe

Total Expenditure 900,000 3,900,000 6,500,000 4,400,000
® Number of visitors 3300 5500 6400 2400

Total Expenditure @ Number of visitors
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North America
22%
Rep. of Ireland
28%
Europe
9%
Rest of UK
36%
= )
Rest of World o=
o, y "‘./ié/
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Gender Age
) . 12%
20% 4% L 22%
33%
45% 9 9
52% 21% 46%
57%
20%
24% 23%
80% 76% 60% 36%
37% 14%
55% o
48% 33%
43%
28%
23% 14%
10%
3%
ROI UK Europe USA/Canada Restof ROI UK Europe USA/Canada Rest of
World World
Male Female under 40 40-49 50-59 60 or over
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Q: Which of the following best describes you? — Out of state only

2019 2018

. 8% 8%

ROI UK Europe USA/Canada Restof ROI UK Europe USA/Canada Rest of
World World
B On a short break/holiday where golf is part of the trip = On a short break/holiday where golf is part of the trip
® On a short break/holiday where the main purpose s to play golf = On a short break/holiday where the main purpose s to play golf
Day Visitor (coming from home) Day Visitor (coming from home)

April 20,2020
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Q: Have you played golf in Nl before?

® ROI(89) UK (116) m Europe (28) NAm(70) ®mROW(14) e Overall(317)

65%
57%
55%
A% 46%
43%
32% 31%
20%
14%
9%
6%
o 2%
° ° 1%
0% 0% —
Yes withinthelast year Yes withinthelast5 years Yes morethan5 years ago Never
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Q: Do you know how your booking was made?

ROI (88) UK (117) Europe (30) N Am (71) = ROW (14) e Overall (320)
65%
36%
29% 31%
L 27%
4% 5 o 23% o0 23%
- [} . 22% 21% 20%
_ 1#21%) . .
14%  o|17% 15% 15% el 16%
T%ge, %1% 1% 7% 7% o
e 0/ 3%0 0 1%
I 0%...0J 1 %o
Througha Directly with Througha Online tee Just turned up Through Don't know
member golf course tour booking website accommodation
operator operator
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Q: Which tour operator or online website did you use?

Operator

33%
28%
1%
10%
9%
6%
I 4%

Perry Golf N.I. Your TeeOff Golf Other
Golf Now Golf Golf Travel

© SPORTS MARKETING SURVEYS INC.

33%

Online
Tee
Times

Online
website
24% 24%
10%
6%
4%
Teeoff Booked Perry Direct Tee Golf
times  directly with Golf Times Now
the golf club
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Q: What other courses in Nl have you played or are you intending to play?

52%
69% of the visitors from North

America and Rest of World mentioned
Royal Portrush

The ROl and UK visitors scored 41%
and 44% respectively

32%

19% 18%
16%
14%

1% . .
9% 9% 8% 8%

Royal  RoyalCounty Lough Ballycastle  Galgorm Ardglass  Castlerock RoyalBelfast Holywood Malone  Portstewart
Portrush Down Erne Castle
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Q: What type of accommodation are you staying in?

Visitors from North America and Europe
are more likely to stay in a 4* hotel than
any other type of accommodation.

In the UK and ROI - visitors are more likely
to be staying with friends or at abed and
breakfast.

34%

21%

16%

10%
9%

4% .
3% 2% 2%
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Q: Were you happy with the accommodation and the distance travelled to the course?

B Yes

No - like option to stay in higher grade place

© SPORTS MARKETING SURVEYS INC.

1%

B Happy with distance travelled
M Preferred shorter distances to course

Happy to travel further
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Q: How many courses / rounds are you expecting to visit / play in Nl on your current golf break?
Chart shows average number

| | I l

Europe North America
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Q: Regarding this course, how would you rate the following 5 areas?

B Very Poor mmmiPoor mmmAverage Good mmmExcellent -#—Mean
m
19%
° 15% °
A 12% 1%
Ease of booking Customer service Value for money Overall clubhouse Overall course facilities
facilities
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Q: On a scale of 1-5, how likely is it that you will return to NI for golf?
Chart shows average score (1-5)

B Inthenextyear mInthenext2-3years In the next 3 years or more
4.7 4.7
4.4
4-2 4.1
2.7
ROI UK Europe North America
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Q: How would you rate your golf experience in NI?

m Excellent Good W Average ®mPoor mVeryPoor ® Mean

4.9 5.0 50

12%

6% 7%
ROI UK Europe NAm ROW
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Q: How would you rate golf break in NI overall?

m Excellent Good W Average ®mPoor mVeryPoor ® Mean

1% 12% 10%

7%

ROI UK Europe NAm ROW
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Q: How would you rate the value for money for golf in NI compared to...?

Dont know ™ Nlis much better Nlis alittle better ® About the same Nlis alittle worse B Nlis muchworse @ Mean
o 18%
25% . 23%
@ 4.4 45% @43
®[4.0 E 1 38
- o
oO o 3.4
66% 71% 19% o
1¥5 ©

27%
25% -
. -
4% 4%
Spain England Wales Portugal ROI Scotland USA
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Q: How would you rate golf break in NI overall?

Dont know ™ Nlis much better Nlis alittle better ® About the same Nlis alittle worse B Nlis muchworse @ Mean
. 4.6 14.2 ‘ 4.6 23% 18%
o ®|4.2
®| 4.1
" - ﬁ -
70% 14%
6%
6% 1%
= W o e -
] ]
Spain England Wales Portugal RO Scotland USA
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Q: Do youintend on visiting any tourist attractions whilst in NI?

15% 15% 20% 20%

2019 2018 2017 2016 2015

B Yes mDontknow No
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Q: Which tourist attraction/non golf activity have you seen/done on your current golf trip?

73%
65%
0,
47% 46%
33%
25%
I 15% 15%
]
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Q: Which tourist attraction/non golf activity have you seen/done on your current golf trip?

Titanic exhibition 61% 80% 87% 100%
Game of Thrones set 51% 87% 70% 100%
Giants causeway 29% 43% 89% 79%

General city sightseeing 40% 40% 56% 79%

Distilleries/Breweries 25% 37% 54% 50%
Castles 12% 27% 46% 71%

Museums 10% 13% 27% 50%
National Trust sites 8% 10% 27% 57%
Other 4% - 1% -
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Q: Do you know what influenced you / the organiser to choose NI?

53% 52%

53%

24%
18%
14%
10% °
9% 79
Elm-
- | || —
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Q: Do you know what influenced you / the organiser to choose NI?

Good courses 41% 60% 37% 68% 29%
NI hosting the Open 43% 44% 73% 73% 43%
Aware_ness of NI major 30% 46% 67% 82% 57%
champions

Hospitality / people 18% 35% 58% 59% 50%
Previous experience 47% 42% 13% 27% 21%
Good facilities 32% 37% 43% 34% 14%
Visit Family & friends 30% 29% 10% 8% 64%
N et 6% 18% 30% 27% 21%
Recommendation

Accessibility M% 13% 10% 20% 14%
Saw at an o o o o o
exhibition/golf event Dio vis U b i
Good value 8% 8% 10% 7% 21%
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Q: Apart from today’s golf, what were your main one or two highlights on this trip?

49%

4%
]

6%

7%
H

21%

21%

24%

36%
32%
I I 29% 28%

42%
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44%
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Q: Can you suggest any areas of improvement for the overall golf experience in NI?

NONE-LOVE-IT-HERE

MORE-LOCAL-ACCOMMODATION-TO-THE-COURSES

LOVED-T
LOVE-IT-HERE DRINKNSOL,LP;KF,FEgEL; SOFRIENDLY SO-LOVELY PLAC[SVARp[EgFIl?L[EAT
WEATHER-LOVELY
ENJOYED-PEOPLE iovey GREATPEOPLE-GREAT-COURSES overa, PLACE EVERVTHINGSPERFECT GREAT-TMESEST-HOLDAY-EVER
NO.GREAT-TIME CANT-THINK-OF-ANY  ALL-ENJOYABLE-EVEN-THE-WEATHER LOCH
SCEN ERY GREAT-EXPERIENCE GREAT-FOOD ER'%EI'&%B\GL:E:,UELNJB%‘EE'} ALl ALLGOOD  PRICESIF-NOT-WITH-A-MEMBER-ARE-PRICEY
EVERYTHING-GREAT SCENERY-BEAUTIFUL tovepiacespeoptesofrienoly  OO-WELCOMING s perrect

WONDERFUL-PLACE

BEAUTIFUL-SCENERY-FANTASTIC ':LTS’EE?LENDLV PEOPLE
ABSOLUTELY-NONE
SCENERY.GREAT UNIQUE-COUNTRY

GREAT-TIME
BEAUTIFULPEOPLE-FRIENDLY GREEN GREAT-PLACE
GREAT-COURSES-AND-PLACES
. SPECIAL
AREAS

NO.FIRST-TIME-VISIT-WILL-BE-BACK GUINESS HOLIDAY
GREAT-HOLIDAY-AND-GOLF
GOOoD GREAT-HOLIDAY

Only 3 negative comments: Morelocalaccommodation to the courses
If not with a member it's pricey
Better package deals with hotels for smaller courses
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Q: Are you planning /did you attend The Open at Royal Portrush 2019?

Attended m Did not go Don't know
17%
24% 23%
40%
58%
10%
Northern Ireland ROI UK Europe USA/Canada
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Q: Which day/s did you attend the Open

Monday (5) 40% 40% 20% - -
Tuesday (12) 33% 33% 8% 17% 8%
Wednesday (17) 35% 29% 6% 24% 6%
Thursday (17) 35% 35% 6% 18% 6%
Friday (22) 41% 32% 14% 9% 5%
Saturday (35) 46% 37% 3% 1M% 3%
Sunday (43) 33% 33% 5% 26% 5%
Average length of visit 19 21 25 2.0 3.5
(Days)
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Q:Will you be playing golf on your visit? Q:Which course(s) will you be playing ?

= Yes = No Don't know B Royal Portrush ® Royal County Down © Don't know

Base:85 Base:17
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Q: Did you know that the NI Open s for Men & Ladies? Q: Are you aware of the NI “Stay & play” campaign ?
‘l , ‘14% ’
= Yes = No M Yes WNo " Dontknow
Base: 318 Base:319

© SPORTS MARKETING SURVEYS INC. 4 April 20,2020




SPORTS MARKETING SURVEYS INC.

APPENDIX - STATE OF GOLF IN THE UK
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Average number of Rounds Played per course
in each month ~ 2016- 2019

2016 ——2017 2018 2019
3,500 -

3,000 - /_\
2,500 - \/

2,000 -

1500 | \
1,000 - AN

500 -

0 T T T T
Jan Feb March April May June July August  Sept Oct Nov Dec

© SPORTS MARKETING SURVEYS INC. April 20,2020




CONTACT DETAILS

SPORTS MARKETING SURVEYS INC.

JOHN BUSHELL | MANAGING DIRECTOR

john.bushell@sportsmarketingsurveysinc.com

RICHARD PAYNE | DIRECTOR

richard.payne@sportsmarketingsurveysinc.com

DIGILDER | SPORTS ACCOUNT EXECUTIVE

di.gilder@sportsmarketingsurveysinc.com
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The Courtyard, Wisley, Surrey, GU23 6QL
www.sportsmarketingsurveysinc.com

+44 (0)1932 345539
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No part of this report may be reproduced or transmittedin any form or by any means, including photocopying, without the written permission of Sports Marketing Surveys Inc, any application
for which should be addressed to Sports Marketing Surveys Inc. Written permission must also be obtained before any part of thereportis stored in a retrieval system of any nature.

Disclaimer

Whilst proper due care and diligence has been takenin the preparation of this document, Sports Marketing Surveys Inc. cannot guarantee the accuracy of the information contained and does
not accept any liability for any loss or damage caused as a result of using information or recommendations contained within this document.
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