Tourism Northern ireland
consumer Sentiment Research

NI Market — Wave 20

Research conducted March/April 2026
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NIreport-Wave 20

Research background &
objectives

Thisis the 20t wave of our consumer sentiment research in
the Northern Ireland market. We have continued to look at
consumer attitudes towards travelin NI and elsewhere,
monitoring changes into 2026.

Objectives:
* Understand recent travel experiencesin NI.

e Assess current attitudes towards travelin NI, ROl and
further afield.

* Understand whatimpact cost of livingincreases and
other broader factors including geopolitics are having
on the above.

~#™~, TOURISM
. NORTHERN

IRELAND




NIreport-Wave 20

We spoke to arobust, nationally representative samplein
NorthernIreland

Gender Lifestage

Age

22%
2L 20%
17%
13%
Male Female
Socio-economic grade Region
ABCL,
46%

Pre-Family YoungFamilyMiddle Family Older Family =~ Empty Older (45+),
Nesters nokids

Rest of NI 63%

Belfast/ Greater
Belfast 37%

-~ TOURISM %
' NORTHERN 53
IRELAND 543

Sample size =400 Fieldwork was conducted from 18th March-10th April.
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Contents

Travel experiences Travel intent Value for money

Cost of living Summary
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NIreport-Wave 20

Longer NI trips have increased and short breaks in NI and travel
abroad have remained stable

% of total sample who took a tripin NI Other than NI...

went abroad
Short breaks V| Vs21% W17 Vs 24% W17

didn’t travel at all
Long trips ﬁ LR Vs6% wi7
*Wave 17 was conducted between

Vs52% W17
17th March and 9th April 2025 -
1+ sig. higher / lower "‘\ TOURISM -
§ thanprev.year NORTHERN: 'ﬂ-,"
N =400 U IRELAND _ x3

Dla. Have youtaken a holiday or short breakin the Republic of Ireland, Northern Ireland or abroad for leisure purposes since the start of January 20267

took a breakin ROI
Vs21% W17
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Causeway Coast & Glens overtakes Greater Belfast, while more
travelto The Mournes Area

Where they visitedin NIin 2026

33%
31%
Grester ot | ..
21%
17%
149, m W20 (Mar'26)
Fermanagh Lakelands - 14%0 m W17 (Mar'25)
. 8%
Strangford Lough and surrounding area 3%
. 7%
Armagh Region - 8%
Tyrone and Sperrins 3% .
Y P 4% #™ TOURISM ~&
i+ NORTHERN .2
N =170 who took any breakin NIin 2026 IRELAND U
Pt s 1
D4BNEW. Which of the followingregionsin Northern Ireland did you go to on your mostrecent trip? Ty
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Local restaurants and pubs remain the top activity participated
in, followed by scenic walks

What they visited / experienced on NI short & long trips in 2026

Thelocal restaurants and pubs 57%
The scenic/interesting walks 47%
Thelocal pubs/bars 47%
Just exploring/soaking up the atmosphere of the place 40%
Thelocal shopping experience 34%
Theiconic/world-renowned attractions 31%
Other attractions/experiences 23%
Thelocal events/festivals 23%
The local Food & Drink experiences AR
The outdoor sports/activities 20%

City sightseeing tours

The stately homes/castles/museums 16% ;i"\ TOURISM ‘,._
. NORTHERN 3%

N =104 whotooka shortorlongbreakin NIsince 2026 IRELAND »

—
I\OI
>

D6. Which of the following did you visit / experience on your recent holiday or short breakin NorthernIreland?



NIreport-Wave 20

Experience quality remains a key strength for NI, even as cost
perceptions come under pressure

% saying activities were good or excellent (of those who did them)

m Good / Excellent m Neutral m=Poor

City sightseeing tours 99% 1P
Thelocal restaurants and pubs
The iconic/world-renowned attractions
The stately homes/castles/museums
Just exploring/soaking up the atmosphere of the place
The outdoor sports/activities 94% 6%
Thelocal pubs/bars 94% 4%
The scenic/interesting walks
The localshopping experience
Thelocal Food & Drink experiences 90% 9%

Thelocal events/festivals 88% 8% 4%

QUNERICEI e ~ 81%  [14%% 39 g

™=, TOURISM "4

i NORTHERN 3.2

N between 30 and 97 (depending on which activities were undertaken) — NB: low base for some activities IRELAND ..:

D9. And how would you rate the following aspects of your most recent tripin NorthernIreland?
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Trips to NorthernIreland are increasingly far exceeding visitor
expectations for domestic consumers

Those who visited NI felt their trip...

Vs 95% in
Wavel7 m Far exceeded my
(Mar ‘25) expectations
m Slightly better than my
expectations
= Met my expectations
= Slightly below my
expectations
m Fell far shortof my
expectations Wave 20 Wavel7
(Mar 2026) (Mar2025) g
f sig. higher / lower ..r'\ TOURISM - _
§ thanprev.year - NORTHERNl
N =104 tookashortorlongbreakin NIin 2026 IRELAND o -

D5. On the scale below, how did your trip(s) in NorthernIreland perform against your expectations?
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Experience quality is a clear strength, led by nature, food & drink,

and service

Based on your recent trip(s) in NI, how would you rate the following...

= Good

Opportunities to enjoy outdoors / connect with nature
Range / choice of places to eat and drink

Customer service

Welcome and hospitality

Generalrange / choice of things to see and do during the day

Generalrange / choice of things to see and do in the evening / at night-time (after
6pm)

Eventsof interest toyou
Value for money of food and drink
Valuefor money of accommodation

Availability of public transport / taxis while in NI

N =170 (Took any breakin NIin 2026)

m Poor

90%

90%

90%

88%

87%

79%

78%

78%

71%

69%

m Don't know

8%
/% 3%
8%
6% 5%
9% 4%
8% 9%
15% 6%
8% 14%
11% 14%

5% 22%

~™ TOURISM ~%
: NORTHERN %

D8a. Thinking about yourrecent trip(s) in Northern Ireland, how would you rate the following aspects?

IRELAND .







NIreport-Wave 20

Short & long break intent rises for domestic trips, while appetite
for longer trips abroad declines year-on-year

Intention of taking a break in March - June Wave 20 vs Wave 17
(conducted March 2025)

Day trip Short break Longer break
4 sig. higher / lower g ..
§ thanprev.year = Northern Ireland = Republic of Ireland w Britain m Abroad ™=, TOURISM &
: NORTHERN 75
Base =400 IRELAND LS
Elb. Would you consider taking a leisure day trip / short break of at least 1-3 night / longer break of at least 4 or more nights in the Republic of Ireland, &~ ; '

NorthernIreland or Britain in the coming months (March-June)? “
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There is continued appetite in some segments, but cancelled or reduced
long-haul travel means many are considering NI as an alternative

Plans regarding long-haul trips Among those who've cancelled or are less
likely to take a long-haul trip —likelihood to
visitthe following instead

30%
26% Northern Ireland
Stel8 Great Britain
15%
13%
11%
Mainland Europe

Yes—Iamless Yes—Ihave Yes—-Iammore No-Ihadno No-myplans Don'tknow
likelytotakea cancelledalong likelytotakea planstotakea regardinglong-
long-haultrip  haultrip(s) long-haultrip long-haultrip haultripsare

Republic of Ireland

unchanged -
™, TOURISM %
: NORTHERN 3.2
Base =400 / 79less likely to take or cancelled a long-haul trip IRELAND )

Q17.Thinking about the next 6 months, are your plans regarding taking long-haul trips (outside of the UK, Ireland, or Europe) likely to change? Q19 As you cancelled a
long haul trip or planto take fewer long-haul trips, how likely are you to visit any of the following destinations instead &
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Cost pressures and the Middle East conflict are the primary drivers
behind reduced or cancelled long-haul travel

Reasons for cancelling/being less likely to take a long-haul trip

General cost of living pressures 53%
Higher travel costs, such as airfares oraccommodation 37%
The conflictin the Middle East 32%
Health considerations or medical limitations
General geopolitical tensions or conflicts 24%
Flight disruptions or reliability concerns 24%
Preference to prioritise short-haul / domestic trips instead 20%
Visa/entry requirements or processing times 17%
Time constraints related to work, study, or caring responsibilities 16%

Unfavourable exchange rates making destinations more expensive

—

N

EX
N
Ul
EX

Environmental or sustainability concerns, such as carbon footprint 11%

Lack of convenient flight options or schedules from my nearest airport 11%

~™. TOURISM ~&
' NORTHERN 734

Base =79less likely to take / cancelled a long-haul trip IRELAND "

Q18. What are the mainreasons you cancelled a long-haul trip or expect to take fewer long-haul trips than planned in the next 6 months? (Select all that apply)
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NI break intent has increased considerably among18-34s and
Quality Seekers

Intentions of taking a break in NI in the coming months — Short and Long trips combined

mWavel7 (Mar25) mWave 20 (Mar26)

33%| 33%

Low base size
foral 18-34 35-54 55+ Aspiring Families Quality Seekers
f sig. higher / lower ”: b
J thanprev.year f‘s‘\' TOURISM g
NORTHERN 53

Elb/c/d.Wouldyou consider taking a leisure day trip / short break of at least 1-3 night / longer break of at least 4 or more nights in the Republic of Ireland, X 5 !
NorthernIreland or Britain in the coming months (March to June)? “
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While appetite to take a short break remains high, many have

yet to firm up plans

4O%W
33% ) 33% 33% 34%

90/0 270/0 290/0

Mar Sep Mar Sep Mar Sep Jan'26 Mar
23 23 24 24 25 '25 '26

Base =400 / 135 considering short break

Status of short break —have they booked?

mBooked wmActivelyplanning mIntendtostartplanninglater = Mayormaynotplan

53% of considerers are actively planning or have booked
atripin NI-18% of the total sample

When short break is planned for:

34%
23%

March 2026 April 2026

43%

21%

June2026 Don'tknow

~™ TOURISM ~%
NORTHERN 7%

Elb. Would you consider taking a leisure day trip / short break of 1-3 nights / longer break of 4 or more nights in the Republic of Ireland, Northern Ireland or Britainin the coming months (March-
June)? E2. Which specific month(s), if any, did you have in mind for your break(s) in Northern Ireland? E3. Have you booked or thought about planning this tripin NorthernIreland? -

IRELAND .8




NIreport-Wave 20

While fewer consider long breaks, those who do are likely to have
started planning or booking

Status of long break —have they booked?

mBooked wmActivelyplanning m=Intendtostartplanninglater = Mayormaynotplan

1 6% 12% PAOL)

are considering a
long breakin NI
in March-June

68% of considerers are actively planning or have
booked a tripin NI-11% of the total sample

When long break is planned for:

47%

\/\/m 33%

17% 0 0

o 1% 16% 14% - —
11% 10% 11% - 0

March2026 April2026 May 2026  June2026 Don'tknow

Mar Sep Mar Sep Mar Sep Jan'26 Mar

23 '23 24 24 '25 25 '26 ‘: .
™, TOURISM %

. NORTHERN 5%

Base =400 / 65 consideringlong break IRELAND Y
Elb. Would you consider taking a leisure day trip / short break of 1-3 nights / longer break of 4 or more nights in the Republic of Ireland, Northern Ireland or Britainin the " o5 '

coming months (March to June)? E3. Have you booked or thought about planning this tripin Northern Ireland? -
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Causeway Coast & Glens remains NI's strongest draw for
local travellers

Destinations selected as no. 1 consideration for next trip Destinations in top 3 consideration for next trip

Pgrcentage Percentage
point change pointchange

Causeway Coast & Glens 36% HES)) Causeway Coast & Glens 66% REE)

f sig. higher / lower
§ thanprev.year Greater Belfast 22% N The Mournes Area 52% HE¥)

Fermanagh Lakelands IEL7N (-4) Greater Belfast EIL7 (+10)

Change

vs W17 Derry / Londonderry JOL/N (+1) Fermanagh Lakelands
(Mar’ 25)

e (-4)

The Mournes Area LV (-6) Derry / Londonderry 37% e

ArmaghRegion B (-2) Strangford Lough and surroundingarea [REESCR (+1)

Strangford Lough and surrounding area I 3% (-3) Armagh Region (+5)
Tyrone and Sperrins I 2% (-3) Tyrone and Sperrins (-13) & K.
™ TOURISM ~&
: NORTHERN 32
Base =148 planninglong or short break .
IRELAND ;3
EIfNEW.And which of the following regions are you likely to consider visiting for your next tripin NorthernIreland? R 5
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Relaxation remains important, but stayingin quality
accommodationis rising in appeal

Trip motivations (long and short combined) —top 7

, 359% ¥
w20 Torelaxand unwind .
w17 [ )
. L . . 30%
To enjoy stayingin really nice accommodation
Aplace/ destinationin NorthernIreland I am really familiar with
f sig. higher / lower
§ thanprev.year To escape and get away fromit all
33%
Tohave fun
To enjoy great food and drink
28%
To have dedicated time to bond with family or friends 33% -
0 -
™, TOURISM &
: NORTHERN 3%
Base =117 planning long or short break (excl. “may or may not plan”) IRELAND . ¥

E4a. Thinking about your upcoming trip(s) in NorthernIreland, which of the following are the three mostimportant motivations for taking the trip?
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Beaches, nature and local experiences generate the strongest
interest

Interestin NI experiences

m Veryinterested mSomewhatinterested mNotveryinterested mNotinterestedatall = Don'tknow

Visiting abeach 37% 35% 14% 11% 3%

Visiting aforest or park 30% 44% 15% 6% 4%

Visiting a local market, e.g. craft / food markets 28% ) 16% 10% 4%
Local / regional attractions 27% 46% 14% 9% 3%

Food &drink experiences 25% 39% 20% 12% 4%

Castles and stately homes & gardens 24% 42% 18% 13% 4%
World-renowned attractions 23% 42% 18% 12% 5%

Going shopping 23% 39% 23% 12% 4%

Museums 22% 41% 20% 13% 4%

Visiting a pub 22% 36% 18% 19% 5%

General history and how events influenced NI 21% 41% 19% 15% 5%
Attending music, theatre or arts event 20% 32% 21% 23% 4%

Exploring screen tourism / popular tv & film locations 18% 34% 23% 21% 4%
The political history of NI 18% 30% 25% 5%
Participatingin local craft workshops 14% 28% 30% 5%

-~ TOURISM %
: NORTHERN 734
Base=400 IRELAND _n.

N13.If on a short break/holiday in NI, which of these would you be most interestedin visiting or finding out more about? ‘
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Reliance on Google searchis declining, with word of mouth now
the most influential research source

How they planto research their trip

Recommendations from friends and family v Booking.comis the main

choice of comparison site

31%
: : 29%
Travel comparison website
Hotel/accommodation websites 22202,0/ i
: 23%
Online travel forums
. . m W20 (Mar'26
Social media platforms 217 1 ( :
o = W17 (Mar '25)
Official tourism websites VN

f sig. higher / lower

Travel blogs andvlogs 4§ thanprev.year

Search through ChatGPT or other Al tool

Travel agent recommendations 10%

1 S
Y O OIS o
=) O ol ©
SEE R

Guidebooks S=A f\ TOURISM
s NORTHERN 3.2
Base =121 planninglongor short break (excl. “may or may not plan”) / 34 planto use a travel comparison website for research IRELAND .

E10. And where do you plan to research accommodation, activities, travel, etc. for yourupcomingtripin NorthernIreland? / E10b. You mentioned you plantousea
travel comparison website to research yourupcomingtripin Northern Ireland. Which website do you plan to use? &
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There's been a considerableincreasein NI short break intent for
summer 2026

Intentions of taking a break in summer 2026

Wave 20 vs Wave 17

(conducted March 2025)

Day trip Short break Longer break
1t sig. higher / lower ) o ‘.- e
§ thanprev.year m Northern Ireland m Republic of Ireland = Britain m Abroad ™=, TOURISM &
: NORTHERN 78
Base = 400 IRELAND Py
E24a. Wouldyou consider taking aleisure day trip in the Republic of Ireland, Northern Ireland or Britainin summer 2026? E24b. Would you consider taking a short break of at o

least 1-3 nightsin the Republic of Ireland, Northern Ireland, Britain or elsewhere abroad in summer 20267 E24d.Would you consider taking a longer break of at least 4 or
more nightsin the Republic of Ireland, Northern Ireland, Britain or elsewhere abroad in summer 20267
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Coastal breaks are key for summer, while many haven't
fully firmed up summer NI plans

Type of break considered

Amount of short break planned

mBooked wmActivelyplanning m=Intendtostartplanninglater mMayormaynotplan

Vs 66%
Coastal 66% W7%%
(Mar'25)
) Vs51%
City 47% v
Amount of long break planned
Ve 329% mBooked wmActivelyplanning mIntendtostartplanninglater mMayormaynotplan
. ) S (]
Lakeside 34% Wi
14% AR
Vs 30%
Rural wi7
#™ TOURISM &
: NORTHERN 3%
Base =135 consideringlong or short breakin summer 2026 IRELAND ;-
E24c. Which of the following destination types would you considerin summer 20267 / E25 Thinking about the short/long trip(s) you said you would consider for summer f ' .s ,

2026in NorthernIreland, have you booked or thought about planning this short/longtrip? o pgt
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Most summer trips abroad are booked or actively being planned,
with July-August seeing the strongest demand

When trips abroad are planned for

March
of the total sample are considering a

break abroad in the next 6 months

April
(vs. 50% W17 - conductedin March 2025) g

May

June
of this cohort are actively planning or have
already booked their trips July
(vs.67% W1i7)

August

Base =181 consideringa trip abroad

2%

14%

15%

25%

33%

™ TOURISM %
: NORTHERN 2kt
IRELAND , 24

E14.Youmentionedthat you are considering taking a break abroadin the next 6 months. Have you booked or thought about planning this trip abroad?

E14b Andin which of the followingmonths are you likely to take a holiday or short break abroad in the next 6 months?




NI's dog-friendly perceptionis strong, with three g
quarters of dog owners thinking it is dog friendly ‘¥

Agreement that NI is a dog friendly destination i Sed¥e A A’ e\ A \ ANy

(ALL CONSUMERS)
4 9°/o

m Strongly agree m Agree m Neither agree ordisagree m Disagree
Havea dOg glyag g g g g

27% 3%

Agreement that NI is a dog friendly destination
(DOG OWNERS)

m Strongly agree m Agree = Neither agree or disagree m Disagree

e

19% 5%

¢ 7~ TOURISM -+
~ 4~ .0 T NORTHERN
Base =400 f - ~ JRELAND

Q11.Doyou haveadog? Q12. To what extent do you agree or disagree that Northern Ireland is a dog friendly destination?
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Value for money perceptions of NI have declined, but NI is still
perceived as better value than ROl and GB

Value for money perceptions Net Score
2 sig higher / lower Poor value for money Good value for money Mar'26 Jan'26 Sept'25
J thanprev.wave (W20) (W19) (W18)
Spain ' l 9% 52% g X +43 +57 4
Northern Ireland Ll 27% 35% R4 +8 +37 +12

Italy 29% [1 +8 +29 +15
Republic of Ireland 2 ) 39% 25% [T -14 +7 _16
France 1 259% 1 b +23 o1
Great Britain t 249 f1 11 +23 10 &
™ TOURISM %
" NORTHERN 7%

=400 IRELAND .23

C1. Whenthinking of the following places as tourism destinations, to what extent do they offer value for money?
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Meals out, accommodation and petrol show the sharpest drop in
value for money perceptions

Reasons for thinking NI is poor or good value for money as a holiday or short break destination Net score

2 <ig.higher/lower Reasons they think NIis poor Reasons they think NI is Jan'26 Sept'25
§ thanprev.wave value formoney good value for money (W20) (W19) (W18)

Meals out 1t $ +7 +35 +16

Accommodation 0 $ +3 +35 +5

Public transport $ +9 +12 +11

Paid attractions . +4 +16 +1

Paid music / theatre / arts events +9 +12 +7
Paid Activities . -1 +13 -7
e T W 5 a2

Petrol / diesel 1t {4 -39 0 -16

-~ TOURISM ¢
: NORTHERN 784
N=400 IRELAND , o0

C3. Which of the following do you think represent poor / good value for money when it comes to Northern Ireland as a short break or holiday destination?
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Value for money perceptions remain stronger among those who
visited NI

Reasons for thinking NIis poor or good value for money as a holiday or short break destination

A sig. higher / lower Reasons they think NIis poor Reasons they think NIis
J thanprev.wave
value formoney good value for money

Accommodation 27% § +18 +3
G  Ou
Paid attractions 23% +18 +4

Shopping 18% . +21 +19
Public transport 22% +17 +9
Paid music / theatre / arts events 15% +19 +9
Paid Activities 21% +8 -1

Alcohol 40 ¥ -16 -25

45% '] 28 -39

-~ TOURISM ¢
: NORTHERN 7

Total N =400, Those who took a tripin NI =170 IRELAND '

C3. Which of the following do you think represent poor / good value for money when it comes to Northern Ireland as a short break or holiday destination?

Visited Total

Meals out

I

»
|i

Petrol / diesel
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with concerns about fuel costs doubling

What could stop them taking a breakin NI

51% &

Cost of livingincreases

38%
41% *®

Weatherin NorthernIreland

Cost of fuel 37% &

34%
33%
31%
34% = W20
30% = W19

Cost of accommodation

Personal finances

Costof eating out / drinkingin restaurants / bars

0,
Cost of activities 27%

14%

Prioritising trip(s) abroad 17%

e . 8%
Limited available annual leave L4

16%

Prioritising trip(s) in the Republic of Ireland

N =400

f sig. higher / lower
J thanprev.wave

~~. TOURISM “&
. NORTHERN 34

FO. Which, if any, of the following factors do you see as potential barriers to you taking a short break or holiday in NorthernIreland in the next six months?

IRELAND
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Cost-of-living pressures are intensifying, with the vast majority
expecting to be negatively impacted

Extent to which people feel they will be financially affected by cost-of-living increases in coming months

f sig. higher / lower

4§ thanprev.wave

I expect to be significantly
negatively affected

I expect to be slightly negatively
affected

I do not expect to be negatively

affected
m\W20(Mar) =W19(Jan) =W18(Sep) ™=, TOURISM .~_—
s+ NORTHERN 32
i IRELAND _ x3

F1.Towhat extent do you expect to be financially affected by cost-of-livingincreasesin the comingmonths?
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Peopleincreasingly feel the worst may be ahead, and have less
disposable income to spend on activities/holidays

How the cost-of-living situation will change in next few months How disposable income to spend on activities/
holidays has changed

f sig. higher / lower
4§ thanprev.wave

m Significantly

Theworstis stilltocome more

m Slightly more

Thi i h
Ings are going to stay the same m About the same

m Slightly less

The worst has passed

m Significantly less

N =400 = W20 (Mar) =WI19(Jan) = W18 (Sep)

F2. Over the coming few months, how do you think the cost-of-living crisis is going to change in Northern Ireland? / F2b. Compared to this time last year, how much has the amount of
money you have left at the end of the week/month to spend on leisure activities like dining out, entertainment, or HOLIDAYS / SHORT BREAKS changed? “




NIreport-Wave 20

As budgets tighten, people are adapting their holiday plans
rather than opting out entirely

Things people are more likely to doinrelation to short breaks/holidays compared to this timelast year

26% f sig. higher / lower

Take fewer holidays § thanprev.wave

(0)
Spend less while on holiday 18% —
(0]

Nottravel atall

Go to acheaper destination abroad

m W20 (Mar)
Place moreimportance on deals and packages = W19 (Jan)
Takejust one holiday this year, instead of multiple
Take ashort break / holiday in NI instead of a holiday 12%
abroad 15%
Take ashort break / holiday in ROIinstead of a 9% K
holiday abroad 11% ™, TOURISM "4
& ] ™ o)
NORTHERN 3%
N =400 IRELAND ;3
B AT 5

F6.Comparedto this timelast year, which, if any, of the following are you more likely to do in relation to holidays and short breaks?
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Day trips are increasingly seen as an easy place to cut spend

Things people consider doing because of the cost-of-living crisis when taking a day trip in NI

f sig. higher / lower

Look for more "free things" to do 4§ thanprev.wave

Spend less on eating out

Travel closer to home

Iwon'ttake any day trips at all

m W20 (Mar)
= W19 (Jan)
Visit fewer attractions
Do fewer activities
Choose a cheaper method of travel
The cost of living crisis won't affect my island of K .
Ireland day trips at all "\ TOURISM
- -4 o W)
NORTHERN 7%
N =400 IRELAND ;i

F7.Which of the following would you consider doing as a result of increases in cost of living if planning a day tripin NorthernIreland in the next few months?



Summary
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Key takeaways

Visitation and experience remain stable
year-on-year

NI travel intentions are positive

Value for money perceptions have
weakened since last wave, but improve
significantly after visiting

Cost of living concerns have intensified,
but current economic and geopolitical
situation brings opportunities and threats
for NI tourism

Northern Ireland domestic trips have remained stable, and those who visited continue to
report positive experiences. Satisfaction levels are high and broadly unchanged
year-on-year.

Among NIresidents, intentions to take both short and long domestic breaks over the coming
months have increased slightly, while day trip intentions remain stable. Intention to travel
abroad over the coming months has declined compared with this time last year. Looking
ahead to summer, NI domestictripintentis strengthening.

NI continues to be rated better value for money than ROI and GB, but perceptions of NI as a
value-for-money destination have softened since the last wave as cost pressures rise and
travellers become more sensitive to everyday spend. By contrast, recent visitors report
notably stronger value perceptions. Similar declines are also visible across international
markets.

Concern about cost of living has increased since the previous wave, with more consumers
expecting to be financially affected. Around onein five NI consumers have cancelled or
reduced long-haul travel plans for the coming six months. Financial pressure remains the
primary driver, while one in three also cite the Middle East conflict. Consumers reconsidering
long-haul flights are increasingly pivoting towards closer destinations, with over 6in 10 NI
consumers more likely to holiday within NI.

~™ TOURISM &
; NORTHERN 7%

IRELAND _; ‘ ;..
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