


Male

49% Female

51%

21%

37%

33%

18-34 years

35-54 years

55+

GENDER AGE LIFESTAGE

REGION

A robust, nationally representative sample of 500 in 
Northern Ireland

Pre-Family 22%

Young Family 8%

Middle Family 12%

Older Family 22%

Older (45+) No Kids/ 

Empty Nester 37%
ABC1

45%

C2DE

55%

SOCIAL GRADE

Rest of NI 63%

Belfast/greater 

Belfast 37%

Fieldwork conducted from 4th – 18th Sept



Pessimism amplified in NI, 
with fears of contracting the 

virus widespread 

Uneasiness with indoor 
activities is high

Safety messages need to be 
targeted at locals as well as 

holidaymakers 

Safety and security is top of 
mind when considering 

holidaying in NI -
Encouragingly, the ‘We’re 

Good to Go’ mark reassuring
for majority

While many are taking leisure 
trips in NI - room to encourage 
more overnight stays and for 

holidaymakers to choose NI 
over ROI

People are looking at 
staycations as a way of 

unwinding - Healthy NPS 
amongst the NI market, but 
concern over the low score 
amongst younger cohorts

Key Findings



Covid-19 and 
Tourism
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Pessimistic outlook is relatively high in NI                              
Younger families and C2DEs particularly negative

56%

30%

14%

The worst is still to come

Will stay the same

The worst has passed

How is the Covid situation going to change in the coming month?

More negative outlooks 

among C2DEs (63%), those 

with Young / Mid Families 

(63%), and those in 

Armagh(70%)

More positive outlooks 

among those over 55 (19%), 

those in Down (22%)

Q1a. Regarding the situation of Coronavirus in the Northern Ireland and the way it is going to change in the coming month, which of the following best describes your opinion? 

Base n = 500
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Anxiety driven by fear of contracting virus                                            
Consumers need reassurance that it is safe to holiday in NI 

11%

53%

25%

11%

Not at all

Occasionally

Frequently

All the time

How often have you felt anxious / concerned 

during Covid?
Main causes for concern

72% Me / family and friends 
getting Covid-19

65% Concerned about a 
second wave

54% Uncertain about the future

51% The country’s economy

37% Worried about money

Q2 How would you describe your stress and anxiety levels during Covid-19? / Q3 What are the main things which are causing you to feel anxious/ concerned?

N = 500 / 443, all ‘concerned’
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Older generations more worried about contracting the virus, future 
uncertainty & money worries more prevalent with C2DEs

Me / family & friends 

getting Covid-19 72%

45+ year olds 77%

Highest Amongst

Concerned about a 

second wave 65%

45+ year olds 71%

Highest Amongst

Uncertain about the 

future 54%

C2DEs 59%

Highest Amongst

Uncertain about the 

economy 51%

Males 61%

55 – 64 year olds 67%

Highest Amongst

Worried about money

37%

Pre Families 48%

C2DE 43%

Living in Armagh 45%

Highest Amongst

Q3 What are the main things which are causing you to feel anxious/ concerned?N =  443, all ‘concerned’
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Strong levels of anxiety towards high density and indoor activities 
Important to promote outdoor activities at this time 

40% 38% 35% 34% 27% 20% 17% 13% 13% 11% 10% 9%

31% 36% 35% 39% 48% 48%
63% 62% 60%

74% 69% 69%

Holidays in
NI Shopping

Outdoor
attractions

Working
(outside
home)

Restaurants/
Cafés

Activities with
hired

equipment
Public

Transport
Outdoor
festivals

Indoor
attractions

Holiday
abroad Pubs/ Bars Bus tours

Most at ease Most nervous

Feel at ease doing this

Nervous doing this

Q4 How do you feel about engaging in these activities this year?N = 500

Levels of anxiety about general activities
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People more comfortable with outdoor activities - Will take time 
before at ease with indoor/potentially crowded activities

71%
60% 57% 51%

40% 35% 34% 33% 31% 30% 30% 29% 29% 26%

10% 11% 19%
21% 27% 33% 35% 33% 37% 41% 36% 38% 38% 45%

Most at ease Most nervous

Levels of anxiety about tourism activities

Q7 How do you feel about engaging in these activities this year?N = 500

Feel at ease doing this

Nervous doing this

Cycling

Walking / 

hiking

Visitor/ 

Heritage 

Centre 

Nature 

Reserve/Park

Farmers’ 

Market

Outdoor 

sports 

Water 

Based 

Activities 

Historic 

House/ 

Castle Swimming

Zoo/

Wildlife 

Park

Sailing 

/Boat Trips Gardens

Museum/ 

Gallery 

Outdoor 

Adventure 

Parks



Notably high 

amongst older 

families (48%) 

and ABC1s (45%)

Confidence levels are low in NI

People need convincing to travel earlier

Q5a. How confident are you that you would be able to go on a Northern Ireland short break / holiday in the following months? 

28% 29%
37%

42%

11% 11%

14%

25%

September Oct - Dec Jan - Mar 21 Apr 21 onwards

Fairly Confident Very Confident

Only 

39%
Confident in 

being able to 

holiday on the 

Island in 

September 

N = 500



2 in 3 consider the possibility of catching Covid-19 a the key 
barrier, safety reassurance vitally important

67%

46%

32%

30%

29%

28%

26%

24%

17%

5%

I have concerns about catching COVID-19

It's not responsible to travel in this period

I have a general unease about travelling

Restrictions on travel from government (national
or local)

Restrictions on opportunities to socialise

Fewer things to do/places to visit

Fewer opportunities to eat/drink out

Personal finances

Local residents may be unwelcoming

Limited available annual leave

Why would you feel uncomfortable taking a break in NI in September?

Q6 Which of the following contribute to you being ‘not very confident’ or ‘not at all confident’ about taking a Northern Ireland short break or holiday in September?

N = 305, all not confident about travelling in NI



Drivers & Perceptions 
of a Domestic Holiday 



Safety and security has become the key consideration 

Q9. If you were to consider booking a trip in Northern Ireland, which of these factors will be most important in your decision on where to go and stay? 

Safety and security 

specifically related 

to Covid-19

58%

Accommodation 

costs

45%

Value for money in 

the destination

40%

Attractions to visit 

in the area

31%

Accommodation 

choices

31%

Availability of 

options for eating 

in / out

30%

Ease of 

travelling/distance 

to destination

28%

Ease of travelling 

within destination

24%

Short Break in Northern Ireland – Key Considerations

Base n = 500



Strong foundation awareness of Safety Mark 
Encouragingly, the mark evokes confidence for 

majority 

Q10. Are you aware of the ‘We’re Good to Go’ mark?/Q11. To what extent does the ‘We’re Good to Go’ mark give you confidence that a tourism or hospitality business is safe to 

visit?

N = 500

30% aware of 

the mark 

Confidence the mark gives you that a business is safe

N = 150

83% offering at least 

a little confidence

9%

30%

44%

It gives me a lot of confidence

Its gives me confidence

It gives me a little confidence

17% It gives me no confidence



Outdoor activities preferred – older cohorts more interested in 
gardens & historic houses, zoos amongst young families

28%

28%

24%

18%

17%

16%

14%

12%

11%

Visit a farmers’ 
market/food producer

Visit a zoo/ wildlife park/
petting farm

Visit a museum/gallery

General outdoor sports

Cycling

Swimming (in a pool / lake
/ sea)

Visit an outdoor adventure
parks

Water based activities

Sailing / boat trips

Top activities they would be interested in if holidaying in NI

59% 

young 

families

Q12. Which of the following activities would you be interested in engaging in if holidaying in Northern Ireland? N = 500

68% 65+ 

years old

66% 65+ 

years old



NI seen as good VFM, particularly amongst older cohorts

NI value for money as a tourist destination

44%

43%

13%

Good value for money

Fair value for money

Poor value for money

45%

36%

52%

18-34

35-54

55+

% see NI as good value for money –

X age group

Q13. When thinking of Northern Ireland as a tourism destination, to what extent does it offer value for money?N = 500



Travel Intentions
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3 in 10 have had their trip in NI impacted by Covid
Important to keep an eye on cancellations going forward

66%
have had plans to take a holiday 

either on the island of Ireland or 

abroad impacted by Covid-19

44%

33%

29%

Abroad

In the Republic of Ireland

In Northern Ireland

% of total sample who have had travel plans impacted…

37% Empty Nesters/Older no kids

Q20 Has Covid-19 impacted any of your plans to take a break in Northern Ireland, the Republic of Ireland or abroad over the past 6 months?N = 500



Many taking leisure trips, while only some staying overnight –
focus on encouraging overnight stays

Q21a. Have you have taken any of the following types of leisure trips in Northern Ireland since early July?

44%
Have taken 

some sort of 

holiday in NI 

since July

Short Trip (close to home 

up to 12 miles/ 20 kms)

Day Trip (more than 12 

miles/ 20 kms from home)

Short Break (1-3 nights) Long Break (4+ nights)

27% 24%

12% 3%

Trips in Northern Ireland since July

N = 500



More NI residents taking longer breaks in ROI than in NI

Competition for overnight trips a significant challenge

Q21a. Have you have taken any of the following types of leisure trips in Republic of Ireland since early July?

22%
Have taken 

some sort of 

holiday in ROI 

since July

Short Trip (close to home 

up to 12 miles/ 20 kms)

Day Trip (more than 12 

miles/ 20 kms from home)

Short Break (1-3 nights) Long Break (4+ nights)

4% 7%

10% 5%

Trips in Republic of Ireland since July

N = 500



Healthy NPS amongst those living in NI – younger cohorts and 
males less likely to recommend holidaying in NI

20%

46%

34%

Promoters
(9/10)

Passives
(7/8)

Detractors
(0-6)

NPS

14

31%46%23%

Promoters Passives Detractors
NPS

-8

NPS – those who have travelled to NI since early July
Under 35s (n=75)

Q21c. Thinking about your trip(s) to Northern Ireland, how likely are you to recommend it as a holiday destination to friends or family?

N = 218, all who have holidayed in NI

NPS

22
NPS

4

Gender

Males Female

s
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Q22. Do you intend taking a break of at least 4 or more nights in the NI in the next 6 months? Q23. Which specific month, if any, did you have in mind for your break(s) in NI.

1 in 4 intending to take a short break in NI – Holidaymakers need 
reasons to book sooner rather than later

% share of all pet policies

intend to take a short break in 
Northern Ireland

How much of your short trip have you 

planned

17% 32% 17% 17% 11% 30%

September November December January LaterOctober

*Intention to take a short break to Northern Ireland in:

19% 13% 68%

Booked all of it Booked some of it Booked none of it

N =500

N =124

N =124

25%

12% don’t 

know

*Respondents could be intending on going on more than one trip
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Longer stay holidaymakers similarly hesitant to make plans 
Very few planning trips in the next few months

Q22. Do you intend taking a break of up to 3 nights in the NI in the next 6 months? Q23. Which specific month, if any, did you have in mind for your break(s) in NI.

% share of all pet policies

intend to take a longer break 
to Northern Ireland

How much of your longer break have you 

planned?

4% 8% 8% 14% 10% 34%

September November December January LaterOctober

*Intention to take a longer break to Northern Ireland in:

14% 26% 60%

Booked all of it Booked some of it Booked none of it

N = 500 N = 58

(caution low base size)

N = 58

(caution low base size)

12%

34% don’t 

know

*Respondents could be intending on going on more than one trip
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To Relax & Unwind the key reason for taking a trip in NI          
Important to convey in advertising

63%

45%

32%

29%

21%

15%

13%

12%

7%

5%

To relax and unwind

To escape and get away from it all

To enjoy great food and drink

To have fun

A place/ destination in Ireland I really wanted
to visit

To have dedicated time to bond with family or
friends

To take my children to a place they will enjoy

A place/ destination in Ireland I am really
familiar with

To pursue my sport or hobby

To recreate my own childhood holidays for
my children

Motivations for longer / short breaks (combined) Who travelling with

Partner / spouse57%

Immediate family36%

Friends20%

Q26. Thinking about your upcoming SHORT / LONG trip(s) in Northern Ireland, which of the following are the three most important motivations for taking the short trip? / Q27. Who do you intend on 

travelling/sharing your SHORT / LONG holiday(s) in Northern Ireland with?

N = All those who intend on taking a short or long trip – 133 



25

On average, holidaymakers expect to spend £94 on Food & drink 
per night – younger cohorts and families bigger spenders

Food and drink

Activities/Shopping

Accommodation         
(per person per night)

Travel

£94

£80

£77

£70

Average expect to spend on upcoming trip per night

Under 45s 

(n=84)

Over 45s 

(n=70)

Those with 

children (n=85)

Those without 

children (n=71)

Long break 

(n=58)

Short break

(n=124)

Avg. spend on 

Food & Drink

Avg. spend on 

activities

£113

£74

£126

£69

£99

£95

£101

£57

£103

£62

£88

£81

Q28. During your trip in Northern Ireland, how much would you be willing to spend on the following each night? (£)

N = All those who intend on taking a short or long trip – 133 


