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Research objectives, methodology

and response by sector




Research objectives

 Thisreport details the findings from Tourism
NI's Industry Survey, the purpose of which was
to gatherinformation to enable Tourism NI to:

* Monitor industry performance for the year
to date (January-September 2025).

* Assess expectations for October-December
2025.

* Determine causes for concernregarding
business this year and next.

* Helpinform the development of future
industry support.




Methodology

» Cognisense Ltd. conducted the survey and data analysis. Cognisense
 Atotal of 414 businesses participated:

151 online 263 via telephone
* Thefieldwork was administered in October 2025.

* Allresearch was carried out in accordance with the Market Research Society’s
Code of Conduct.



Response by sector

Responses

(% of sample)
Accommodation provider 174 (42%)
Activity/experience provider 118 (29%)
Attraction 52 (13%)
Golf club 35(8%)
Tour operator 8 (2%)
Carrier/transport provider 6 (1%)
Food and drink 3(1%)
Bar/restaurant/café 2 (<1%)
Conference venue 2 (<1%)
Event organiser 2 (<1%) A dation busi K 42% of th
S 12 (3%) Ccommo' a 10n. .usmesse.s make up. o of the survey
Total e sample, with activity/experience providers

representing 29% and attractions a further 13%.
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Q. What type of business do you run?
Base: all businesses (n=414).



Key findings




Overview

Overall, positive visitor volumes were reported for
the closer to home and international markets
during thefirst nine months of 2025, although
around two inten businesses reported a

decline across these markets.

Industry outlook is mixed for the last quarter of the
year, with significant levels of concern remaining
around key issues, including reduced disposable
incomes, high energy prices and other operating
costs.




Strong visitor volumes overall, with golf highlighted as
a contributing factor
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Twoinfive (40%) businesses reported higher turnover for January-September 2025 compared to the same periodin

2024, with over two-fifths (41%) indicating unchanged levels, and 15% reporting a decrease.

Just under twoinfive businesses reported an increase in volume from the domestic (37%) and US (36%) markets.
Increases of between 25%-30% were highlighted for the Republic of Ireland, GB, mainland Europe and Rest of World

markets. For each market, golf was amongst the factors highlighted as contributing to higher volumes.

Amongst those businesses that reported a decrease in volume from the closer to home markets, cost of
living/reduced disposable income was the contributing factor most likely to be mentioned. For those that reported a
decrease from further afield markets, the impact of global uncertainties on international travel, cheaper options

from competitors and the expense of travelling to NI were the contributing factors most frequently cited.



Profitability encouraging, with repeat visitors and positive
reviews/ recommendations reasons to be optimistic
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Almost two in five (37%) businesses indicated their profitability for January-September 2025
was above the level recorded for 2024, with 41% indicating no change, and 17% noting a

decrease in profitability.

Around one-quarter (26%) of businesses expect their overall business volumes for October-
December 2025 to be higher than for the same period in 2024, with 54% anticipating similar

volumes, and one-fifth expecting a decrease.

The vast majority (96%) of businesses cited a reason to be positive for the rest of the year and for
2026, with positive online reviews, repeat visitors and word-of-mouth recommendations key

reasons for this optimism.



Confidence from the majority despite challenging
operating environment

\\ 4 theyear and in 2026, this was not the case for almost one in five businesses (18%).

e » While the majority (78%) feel confident about running their business profitably for the rest of

 Overfourin five (84%) businesses feel that there are causes for concern regarding business for
the remainder of the year and for 2026, with a reduction in people’s disposable income the

main concern.

o
* Aroundaquarter (26%) of employers reported that they are experiencing difficulties in
recruiting the staff that they need, with the cost of staffing also a notable concern for these

businesses.



Business performance:

January-September 2025




Turnover January-September 2025 v same period in 2024

m Not sure m Way below 2024 m Below 2024 = About the same as 2024 = Above 2024 = Way above 2024

Allbusinesses (N=414) EL EE NLY
PSA (n=87) L
*PSA = paid serviced accommodation
Self-catering (n=62) [/ ML
Attraction (n=52) kel 7

Activity/experience provider (n=118) [ ELZESIL

Other (N=95)  EL/ LML 31% 39% 16%
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Q. Thinking about January to September 2025, was your business turnover better or worse when compared to the same periodin 2024? ex
Base: all businesses —sample sizes denoted on chart. Note: each chart segment without a datalabel < 2%.

*PSA = paid serviced accommodation includes hotels, B&Bs, guest houses and guest accommodation. “




Profitability January-September 2025 v same periodin 2024

m Not sure m Way below 2024 m Below 2024 = About the same as 2024 = Above 2024 m Way above 2024

All businesses (n=414) EVAEES
PSA (n=87) [EEL

*PSA = paid serviced accommodatio.

Self-catering (n=62) R/ ReR

Attraction (n=52)

Activity/experience provider (n=118) [ ELEESIL

Other (n=95) 4% 4% 7% 28% 40% 16%

#™ TOURISM %
; NORTHERN 7%

Q. Thinking about January to September 2025, was your business profitability better or worse when compared to the same period in 2024? ¢ e
Base: all businesses —sample sizes denoted on chart. Note: each chart segment without a data label < 2%. S g
PSA = paid serviced accommodation and includes hotels, B&Bs, guest houses and guest accommodation. 4t




Average room yield January-September 2025 v same period in 2024

m Much higher than 2024
m Slightly higher than 2024
Sameas 2024

m Slightly worse than 2024

m Much worsethan 2024
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Q. Thinking about January to September 2025, how does your average room yield compare to the same timein 2024? o
Base: allaccommodation providers (n=174). 7




Business performance:

January-September 2025 by market




Volume of business January-September 2025 v same period in 2024: market summary

m Much worse than 2024 m Slightly worse than 2024 Same as 2024 Slightly higher than 2024 m Much higher than 2024

NorthernIreland
Republic of Ireland 4%

Great Britain 5%

4%
Ed
USA BREZ 14%
Mainland Europe

6% |

Rest of world 6%
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Q. Thinking about January to September 2025, how did the volume of your overall business compare with the same time in 2024 for each of the o 5.
following markets? Base: all businesses (n=414). &




Volume of business January-September 2025 v same period in 2024 for NI market

m Much worse than 2024 m Slightly worse than 2024 = Same as 2024 = Slightly higher than 2024 = Much higher than 2024

All businesses (N=414) R NI

PSA (n=87) [N IRTLL

*PSA = paid serviced accommodation

Self-catering (n=62) 11%

Attraction (n=52)

Activity/experience provider (n=118) R R

Other (n=95) 3% 7% 33% 43% 14%
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Q. Thinking about January to September 2025, how did the volume of your overall business compare with the same time in 2024 for each of the following markets? Base: a// / _ X
businesses —sample sizes denoted on chart. Note: each chart segment without a data label = 2%. ke g

PSA = paid serviced accommodation and includes hotels, B&Bs, guest houses and guest accommodation. .,




Factors influencing higher NI market performance for January-September 2025 v

same periodin 2024

Golf visitors/The Open Championship at Royal Portrush
Marketing/promotion
Festivals/events

Social media/website

Weather

Short stays/staycations

Good reviews/Tripadvisor ratings
Price/value for money

More established

New look/additions

More visitors from outside NI/Europe
Customer loyalty programs

Other

Don'tknow

35%
12%
10%
8%
8%
8%
6%
6%
3%
2%
2%
2%
5%
10%

-~ TOURISM %
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Q. Are there any factors that are likely to have contributed to the higher volume of business from the NI market?
Base: all businesses with higher NI market performance for January to September 2025 compared to the previous year (n=154).

[RELAND 5




Factors influencing lower NI market performance for January-September 2025

v same periodin 2024

Cost of living/less disposable income
Competition

Business partially closed

Prices haveincreased

Weather

Economy

Changed booking system

ETA/other travel documents

Lack of tourism/eventsinthe area
Declinein visitors since pandemic
Reputational damage from local media
World events

People going abroad again

Less marketing

Don't know

I 38%
B 10%
B 3%
Bl 6%

Bl 6%

Bl 6%

B 5%

B 3%

M 3%

B 2%

B 2%

B 2%

B 2%

B 2%
B 13%
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Q. Are there any factors that are likely to have contributed to the lower volume of business from the NI market?

Base: all businesses with lower NI market performance for January to September 2025 compared to the previous year (n=62).

[RELAND 5




Volume of business January-September 2025 v same period in 2024 for ROl market

m Much worse than 2024 m Slightly worse than 2024 Same as 2024 Slightly higher than 2024 = Much higher than 2024
Allbusinesses (N=414) [EX NERVAL

PSA (n=87) B&Z 3%

*PS = paid serviced accommodation

Self-catering (n=62) ENIeLEZ I
Attraction (n=52) I

Activity/experience provider (n=118)

Other (N=95) RN
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Q. Thinking about January to September 2025, how did the volume of your overall business compare with the same time in 2024 for each of the following markets? Base: a//
businesses —sample sizes denoted on chart. Note: each chart segment without a data label = 2%.
PSA = paid serviced accommodation and includes hotels, B&Bs, guest houses and guest accommodation.



Factors influencing higher ROI market performance for January-September 2025 v

same periodin 2024

Golf visitors/The Open Championship at Royal Portrush
Marketing/promotion

Weather

Staycations

Events nearby

Affordable prices
Reputation/good reviews

More disposableincome
Greater web and social presence
More capacity

Favourable exchangerate

More tourisminto NI

Other

Don't know

35%
12%
6%
6%
6%
5%
4%
2%
2%
2%
2%
2%
15%
13%
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Q. Are there any factors that are likely to have contributed to the higher volume of business from the ROI market?

Base: all businesses with higher ROI market performance for January to September 2025 compared to the previous year (n=126).

[RELAND 5




Factors influencing lower ROI market performance for January-September 2025
v same periodin 2024

Cost of living/less disposableincome |G 25%

Economic environment - 7%
Competition [ 6%
Exchangerate [ 4%
Weather [ 4%
Rioting [l 3%
Less marketing/advertising l 3%
otherfactors |G 19%
Don'tknow |GGG 25
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Q. Are there any factors that are likely to have contributed to the lower volume of business from the ROI market?
Base: all businesses with lower ROI market performance for January to September 2025 compared to the previous year (n=69).




Volume of business January-September 2025 v same period in 2024 for GB market

m Much worse than 2024 m Slightly worse than 2024 = Same as 2024 = Slightly higher than 2024 = Much higher than 2024

Allbusinesses (N=414) EX/NSLT
PSA (n=87) R&Z 13%
*PSA = paid serviced accommodatio.
Self-catering (n=62) 10%
Attraction (n=52) 10% 6% 4%

Activity/experience provider (n=118) 14%

Other (n=95) EEEET 52% 25% 11%
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Q. Thinking about January to September 2025, how did the volume of your overall business compare with the same time in 2024 for each of the following markets? Base:al/ L
businesses —sample sizes denoted on chart. Note: each chart segment without a data label < 2%. o pg?
PSA = paid serviced accommodation and includes hotels, B&Bs, guest houses and guest accommodation. B




Factors influencing higher GB market performance for January-September 2025

v same periodin 2024

Golf visitors/The Open Championship at Royal Portrush
Marketing/promotion
Festivals/events near me

Affordable prices

Website improvements/social media presence
Tourist attractions

Good reviews

Weather

More tour groups

Facilities

Other

Don't know

38%
11%
8%
7%
6%
6%
4%
3%
2%
2%
16%

10%
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Q. Are there any factors that are likely to have contributed to the higher volume of business from the GB market?

Base: all businesses with higher GB market performance for January to September 2025 compared to the previous year (n=124).

[RELAND 5




Factors influencing lower GB market performance for January-September 2025 v

same periodin 2024

Cost of living/less disposableincome
Economicenvironment
Competition

Less marketing/promotion
Border control/travel restrictions
Declinein visitors since pandemic
World events

Weather

Shorter stays

Riots

Other

Don't know

I 4%
B s

B s
5%

B 3%

B 3%

g 3%

B 3%

g 2%

g 2%
8
I 19%
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Q. Are there any factors that are likely to have contributed to the lower volume of business from the GB market?

Base: all businesses with lower GB market performance for January to September 2025 compared to the previous year (n=64).
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Volume of business January-September 2025 v same period in 2024 for USA market

m Much worse than 2024 m Slightly worse than 2024 Same as 2024 Slightly higher than 2024 = Much higher than 2024

Allbusinesses (n=414) AL 14%

PSA (n=87) [ELL

*PSA = paid serviced accommodation

Self-catering (n=62) 16% 11%

Attraction (n=52) EE IIeL7
3%

@
X

Activity/experience provider (n=118) &4 16%

Other (n=95) EX NEREL

—
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B
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Q. Thinking about January to September 2025, how did the volume of your overall business compare with the same time in 2024 for each of the following markets? / :
Base: all businesses—sample sizes denoted on chart. PSA = paid serviced accommodation and includes hotels, B&Bs, guest houses and guest accommodation. “




Factors influencing higher USA market performance for January-September 2025

v same periodin 2024
Golf visitors/The Open Championship at Royal Portrush 47%
Local attractions/festivals/events 10%
Marketing/promotion 10%
Price 6%
Website/social media 4%
Other 20%

Don't know 10%
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: NORTHERN 784

Q. Are there any factors that are likely to have contributed to the higher volume of business from the USA market?
Base: all businesses with higher USA market performance for January to Septermber 2025 compared to the previous year (n=146).
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Factors influencing worse USA market performance for January-September

2025 v same period in 2024

Impact of global uncertainties oninternational travel

Cost oftraveland transport to NI 35%

Cheaper to go to competitor destinations 32%

Cost of accommodationin NI 26%

26%

Impact of the new Electronic Travel Authorisation (ETA)

Cost of food and drink in NI 20%

Exchangerates 8%

Other - 8%

None of these - 10%

50%

-~ TOURISM %
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Q. Which, if any, of the following are factors influencing the worse performance for the USA market?

Base: all businesses with worse USA market performance for January to September 2025 compared to the previous year (n=84,).

[RELAND 5




Volume of business January-September 2025 v same period in 2024 for
mainland Europe market

m Much worse than 2024 m Slightly worse than 2024 Same as 2024 Slightly higher than 2024 m Much higherthan 2024

Allbusinesses (n=414) B&A 15%

PSA (n=87) WREL 15%

*PSA = paid serviced accommodation

Self-catering (n=62) 15% 24%

u
B

Activity/experience provider (n=118) B4

Other (N=95) [N

Attraction (n=52) EEZSIeE I
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Q. Thinking about January to September 2025, how did the volume of your overall business compare with the same time in 2024 for each of the following markets? Base: a// .

businesses —sample sizes denoted on chart. *Caution: small base size. Note: the chart segment without a data label = 2%. S
PSA = paid serviced accommodation and includes hotels, B&Bs, guest houses and guest accommodation. E




Factors influencing higher mainland Europe market performance for January-September §

2025 v same period in 2024

Golf visitors/The Open Championship at Royal Portrush 37%
Pricing 12%
Local attractions/festivals/events 8%
Marketing/promotion 8%
Website/social media 4%

Attendance at tourism events 3%
Good reviews 3%
Tour operators/new contracts 3%
Weather 3%
More established | 2%
Other 9%

Don't know 15%

-~ TOURISM ~ @&
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Q. Are there any factors that are likely to have contributed to the higher volume of business from the mainland Europe market?
Base: all businesses with higher mainland Europe market performance for January to Septermber 2025 compared to the previous year (n=116).

[RELAND 5




Factors influencing worse mainland Europe market performance for January-
September 2025 v same period in 2024

Impact of global uncertainties oninternational travel || GG 34

Cost of travel and transport toNI || 34%
Cheaper to go to competitor destinations || NG 34%
Cost of food and drinkin NI || 28%
Cost of accommodationin NI || 25%

Impact of the new Electronic Travel Authorisation (ETA) | 13%
Exchangerates [Jij 7%
Unsafe [ 3%

Otherfactors [} 7%

Noneofthese [ 12% . TOURISM y
i ; NORTHERN I3
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Q. Which, if any, of the following are factors influencing the worse performance for the mainland Europe market?
Base: all businesses with worse mainland Europe market performance for January to September 2025 compared to the previous year (n=89).




Volume of business January-September 2025 v same period in 2024 for

m Much worse than 2024 m Slightly worse than 2024 Same as 2024 Slightly higher than 2024 m Much higher than 2024

Allbusinesses (n=414) AL 13%

PSA (n=87) WL 14%

*PSA = paid serviced accommodation

Self-catering (n=62) 13%

Activity/experience provider (n=118) B 17%

Other (n=95) [EE/ BRI

Attraction (n=52) EE/EERPAT I
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Q. Thinking about January to September 2025, how did the volume of your overall business compare with the same time in 2024 for each of the following markets? Base: a// ',, ‘
businesses —sample sizes denoted on chart. “Caution: small base size. Note: the chart segment without a data label = 2%. 4
PSA = paid serviced accommodation and includes hotels, B&Bs, guest houses and guest accommodation. e




Factors influencing higher
2025 v same period in 2024

Golf visitors/The Open Championship at Royal Portrush
Events/festivals/local attractionsinthe area
Marketing/promotion

Website/social media

Pricing

Exploring new areas

People not wanting to holiday in USA

Good reviews

Weather

Other

Don't know

9%

9%

5%

4%

2%

2%

2%

2%

13%

performance for January-September

44%

17%

~™. TOURISM
IRELAND

Q. Are there any factors that are likely to have contributed to the HIGHER volume of business from the rest of world market?
Base: all businesses with higher rest of world market performance for January to September 2025 compared to the previous year (n=101).

. NORTHERN %



Factors influencing worse performance for January-September

2025 v same period in 2024

Impact of global uncertainties oninternational travel

42%

Cheaper to goto competitor destinations 36%

Cost of travel and transport to NI 28%

Cost of food and drink in NI 26%

Cost of accommodationin NI 25%

Impact of the new Electronic Travel Authorisation (ETA) [l 11%

Exchangerates 7%

Other - 9%
None of these - 11%

-~ TOURISM %
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Q. Which, if any, of the following are factors influencing the worse performance for the rest of world market?

Base: all businesses with worse rest of world market performance for January to September 2025 compared to the previous year (n=81).

[RELAND 5




Business performance:

summer season (June-September 2025)




Volume of overall business June-September 2025 v same period in 2024

m Muchworsethan2024  mSlightlyworsethan2024 = Aboutthesameas2024 = Slightly higherthan2024  m Much higher than 2024

Allbusinesses (N=414) ELESIL

PSA (n=87) [E/NEEESLY:

*PSA = paid serviced accommodation
Self-catering (n=62) 15%

Attraction (n=52) Bz 17%

Activity/experience provider (n=118) 10%

Other (n=95) EL/IMNALY: 29% 37% 20%

#™ TOURISM %
; NORTHERN 7%

Q. Now that the summer seasonis over, how do you feel the volume of your overall business for June to September 2025 compared with the same period in 2024? Base: S
all businesses —sample sizes denoted on chart. Note: the chart segment without a data label = 2%. o T
PSA = paid serviced accommodation and includes hotels, B&Bs, guest houses and guest accommodation. S :




Outlook: October-December 2025




Advance bookings for October-December 2025 compared to normal

mN/A m Significantly below typical m Below typical Same as typical Above typical m Significantly above typical
Allbusinesses (n=414) [F WAL 14%

PSA (n=87) Ha I I

*PSA = paid serviced accommodation

Self-catering (N=62) e 13% 34% I

Attraction (n=52) ER ML GRS

Activity/experience provider (n=118) i/ RL NESIOLT

Other (n=95) FEY eL BNNL

™ TOURISM ~&
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Q. How many advance bookings do you have for October to December 2025 compared to what you would normally have at this point in the year? Base: a// businesses — /
sample sizes denoted on chart. Note: each chart segment without a data label < 2%. am
PSA = paid serviced accommodation and includes hotels, B&Bs, guest houses and guest accommodation. o




Volume of business expectation for October-December 2025 v same period in 2024

m Much worse than 2024 m Slightly worse than 2024 Same as 2024 Slightly higher than 2024 = Much higher than 2024
Allbusinesses (n=414) B$A 14%

PSA (n=87) BRELA I

*PSA = paid serviced accommodation

Self-catering (n=62) 13% 31%

Attraction (n=52) 12%

Activity/experience provider (n=118) ST

Other (n=95) EXNESIL

™ TOURISM ~&
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Q. Thinking about October to December 2025, how do you feel the volume of your overall business will compare with the same period in 2024? T
Base: all businesses — sample sizes denoted on chart. Note: the chart segment without a data label = 2%. IS
PSA = paid serviced accommodation and includes hotels, B&Bs, guest houses and quest accommodation. e




Flexible booking and trends
for 2025




Offer flexible booking terms

mYes m No

Booking trends for 2025 that are different
from normal

Queries about cancellation policies 32%

Enquiries regarding pets 19%

Longer lead-in times 19%

Shorter lead-in times 15%

Shorter stays 14%

Longer stays 13%

Different type of visitor 5%

Other 14%

~™ TOURISM ~%
; NORTHERN 5%

Q. Do you offer flexible booking terms (such as free cancellation,
opportunity to move booking)? Base: all businesses (n=414).

IRELAND .5
Q. Are there any booking trends you're noticing for 2025 that o
are different from normal? Base: (n=293). a




Reasons to be positive regarding
business for the remainder of the
year and for 2026




Reasons to be positive regarding business for the remainder of the year and for 2026

Positiveonlinereviews N 57%
Repeatvisitors GGG 52%
Word-of-mouth recommendations N 49%
Own marketing I 35%
Return of overseas visitors I 33%
Owninvestmentinthebusiness GGG 33%
Local festivals/events N 29%
Strong staycation market GGG 27%
More golfvisitors I 27%
Improved visitor experiences locally G 22%
Marketing by tourist boards I 18%
Improved amenitiesinmy area I 18%
New tourism productinmy area I 16%
The new Tourism Strategy (Tourism Vision & Action Plan - 10 Year Plan) I 9%
Exchangerate W 2%
Other M 3%
There's nothing to be positiveabout Wl 4% {ﬁ\ TOURISM T %
i NORTHERN 32

IRELAND _ 335
Q. Are there any particular reasons to be positive about business for the remainder of the year and for 2026? 5 5.
Base: all businesses (n=414). 1




Causes for concern regarding
business for the remainder of this
year and for 2026




Causes for concern regarding business for the remainder of this year and for 2026

Reductionin people’s disposableincome

Energy costs

Unfavourable weather

Operating costs beside energy

Increased competition

High cost of food and drink in NI

Insurance costs

High cost of accommodationin NI

Introduction of Electronic Travel Authorisation (ETA)
More NI people going abroad

High business rates

Reduction in overseas visitors due to geopolitical climate
High staff costs

Staff recruitment

VAT rates

Fewer/smaller tour groups

Exchangerate

Other

Supply chainissues

Nothing to be concerned about

18%

2%

m All businesses

@ All businesses that employ staff

- TOURISM ~%
. NORTHERN 7

Q. Are there any particular causes for concern regarding business for the remainder of the year and for 2026?
Base: all businesses (n=414); all businesses that employ staff (n=192).

IRELAND _; sf.




Causes for concern regarding business for the remainder of this year and for 2026 —-ranked first

Reductionin people’s disposableincome
Unfavourable weather

Energy costs

Operating costs beside energy

Increased competition

High cost of food and drink in NI

High business rates

More NI people going abroad

Reduction in overseas visitors due to geopolitical climate
Fewer/smaller tour groups

Introduction of Electronic Travel Authorisation (ETA)
Insurance costs

High staff costs

High cost of accommodationin NI

Staff recruitment

Supply chainissues

VAT rates

Otherreasons

2
X
L

o
B 3%
2% [
e

H 1%e
1%

N 1%e

m All businesses
® All businesses that employ staff

~™ TOURISM &
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Q. Are there any particular causes for concern regarding business for the remainder of the year and for 2026?
Base: all businesses with concerns (n=348), all businesses with concerns that employ staff (n=160).

IRELAND _; sf.




Confidence about running a
tourism business profitably for

the remainder of the year and in

2026




Confidence about running a tourism business profitably for the remainder of the year and
in 2026

mAll = PSA m Self-catering m Attraction Activity/experience provider Other
75%
66%63 o, 65% 66%

0,
18% 17% 1% 501505
11% 8% 8% o 10%
0, 0 0,
4% . - 4% 304, 1% 5% 1% . 305 0%
Very confident Fairly confident Not very confident Not at all confident Don't know

- TOURISM ~%
. NORTHERN 3%

IRELAND . ;29
Q. How confident do you feel about running a tourism business profitably for the remainder of the year and in 2026? e S
Base: all businesses (n=414); PSA (n=87), self-catering (n=62), attraction (n=52), activity/experience provider (n=118), other (n=95). “ o




Staffing




Experiencing difficulties recruiting staff required

Yes, considerable difficulty . 6%

Yes, some difficulty - 20%

Not sure I3%
: NORTHERN 3%

IRELAND 335
Q. Are you experiencing any difficulties in recruiting the staff that you need? ’ o
Base: all businesses that employ staff (n=192). {. o

~™~. TOURISM




Issues likely to affect staff recruitment and staff costs in future

Rate of pay/cost of staffing [INNEGEGGEEEEEN 37%
Experience GGG 22%
mIssues  mNoissues Staffretention [ 17%
Hoursof work [l 9%
Only need seasonal staff [l 9%
Difficulty in finding staff [l 6%

Lack of non-Irish or non-UK citizens available [l 5%

v

Keeping cleaning staff W 3%

Lack of publictransportinruralareas W 3%
NICincrease B 3%

Training 0 2%

Placement [ 2%

Attitude N 2%

Availability of jobs W 2%

Other I 11%
™=, TOURISM
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Q. What issues do you feel are likely to affect your staff recruitment and staff costs in future? ’ SN
Base: all businesses that employ staff (n=192); all businesses that employ staff that cited an issue (n=65). &
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