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ORIGIN OF THOSE VISITING DESTINATION

86% of visitors from out of state.

25%

42%

33%

Under 35 35-54 55+

29%
44%

44% of visitors travelled 

as a family, whilst 29% of 

visitors travelled in a 

couple. 15% of visitors 

travelled in a group of 

adults and 9% were on 

a tour. 3% of visitors 

travelled alone.

The average party 

size is

3.23
visitors

This is one of the 

areas most likely to 

attract tour groups.

This area attracts 

a younger profile 

of visitors 

compared to NI 

as a whole.

TNIôs Visitor Attitude Survey (2018)* reports the Causeway Coast & Glens 

welcomed among the highest proportion of out of state (OOS) overnight 

visitors of all the Northern Ireland (NI) council areas.  The area attracts a 

younger demographic, relative to other areas, and a higher than average 

proportion of first time visitors.  Causeway Coast & Glens appeals to a wide 

range of party types, with the area offering key attractions and beautiful 

scenery, as well as outdoor and screen tourism related activities.

*SOURCE: Tourism Northern Ireland: Visitor Attitude Survey 2018, 
Cognisense Ltd.         

Total Base: n=355, OOS n=307

65% of those from 
outside NI/Republic of 

Ireland (ROI) who visited 
this area also visited the 

ROI.

53%

12%

35%

Overnight
Trip to ROI

Day Trip to
ROI

No Trip to
ROI

By air into 
Northern Ireland

By air into the 
Republic of 
Ireland

By sea into the 
Republic of Ireland

By sea into 
Northern 
Ireland

48%

7%

6%

72%

14%
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The must see 

status of the

Giantôs Causeway 

makes the Causeway

Coast & Glens more 

attractive to first time visitors.

75%
75% of OOS 

visitors were 

visiting NI for the 

first time.

Nights 
Spent 
in ROI

Nights 
Spent 
in NI

Nights Spent 
in Council

Area

2.26
5.22

7.63

NI residents
overnighting in NI

NI residents on a day 
trip in NI

OOS overnighting in NI

OOS day trip in NI

LEISURE VISITORS TO AREA

Of which 41% overnighted in the 
area and 31% overnighted 
elsewhere in NI

Belfast International Airport   



43%

30%

3%

5%

2%

4%

11%

Titanic Belfast

To visit a specific attraction

To see beautiful scenery/landscapes

To explore the history and culture of Northern Ireland

To visit friends or relatives

To see a particular city/town/village

Have been to Northern Ireland before and wanted to return

Some Other Reason

Causeway 

Coastal Route

Belfast City

Giantôs Causeway

Derry~Londonderry

Game of Thrones 

locations

61% 32%

80% 33%

Attractions that influenced 

leisure visitors to come to 

Northern Ireland

Belfast

Mid & East Antrim

Derry City & Strabane

Newry, Mourne & Down

Antrim & Newtownabbey

51%

23%

22%

13%

13%

The main reason for visiting 

the Causeway Coast & 

Glens was ñto visit a specific 

attractionò (43%).  For most, 

this was the Giantôs 

Causeway

SOURCE: Tourism Northern Ireland: Visitor 
Attitude Survey 2018, Cognisense Ltd.

Base: n=355, OOS n=307

50% 26% OVERALL 
SATISFACTION 
SCORE

7.62

TOP 5 OTHER AREAS VISITED

A feeling of being welcomed 

when you arrived in the area

Signs that help you find 

interesting/key tourist locations

Quality of signposting for 

roads/directions

Quality of the roads

7.37

8.00

7.71

7.51

7.16

8.19

7.31

7.17Availability and cost of parking

Car touring routes 

which point out places 

along the way

Signposting for exploring 

the area by foot

Places by the road to 

stop while driving and 

view the landscape

2

(Average score on scale from 0-10)

= Significantly lower than 
the average for all areas

Relative to other areas of NI,

leisure visitors to Causeway

Coast & Glens also placed

more importance on enjoying

the scenery/landscape and

screen tourism.

Leisure visitors to the 

Causeway Coast & Glens 

were more satisfied than 

visitors to most other NI 

areas with the car touring 

routes, roadside viewing 

bays, quality of signposting 

for roads/directions and the 

signs that help to find key 

tourist locations.

= Significantly higher than 
the average for all areas



Friendliness and efficiency of service

Availability of useful information

Suitable opening times

Staff convey a sense of pride/belief in 

their local area

Staff provided ideas about things to see and do

1%

11%

11%

9%

45%

24%

On the day

Within a week before

2-3 weeks before

1 month before

2-5 months before

6-12 months before

OOS 
visitors 
began 
booking 
and 
planning 
ǘƘŜƛǊ ǘǊƛǇΧ

74% 38% 26% 24%

ONLINE WEBSITES/ 

INTERNET

RECOMMENDATIONS 

FROM FRIENDS AND 

FAMILY

GUIDE BOOKS PREVIOUS

EXPERIENCE

75%
49% 42% 42%

11% 18%

Google

Search Engine discoverNI.com

Travel Review 

Websites

Other Tourism 

Sites Social Media
Online Travel 

Agency

62%

INTERNET

47%

RECOMMENDATIONS 

FROM PEOPLE MET

34%

MAPS
36%

SAT NAV/ 

GOOGLE MAPS

28%

BROCHURES

25%

GUIDE 

BOOKS

18%

MOBILE

APPS

41%Àhad visited a 

Visitor Information 

Centre on their trip to 

Northern Ireland. 

33% had visited a 

Visitor Information 

Centre in the area.

received information which encouraged 

them to visit other areas in Northern 

Ireland they had not planned to visit.

received information which 

encouraged them to stay 

longer in the area.

41%

16%

42%

9.17

9.09

8.68

9.05

8.65

OVERALL SATISFACTION SCORE8.93

SOURCE: Tourism Northern Ireland: Visitor 
Attitude Survey 2018, Cognisense Ltd.

Base: n=355, OOS n=307
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Compared with other NI areas, leisure visitors to the Causeway Coast & Glens found it easier to 

find information on the area.  Almost two fifths used mobile apps while in NI and visitors to the 

area were most likely to use the Game of Thrones App, reflecting the importance many placed 

on screen tourism.  

OVERALL    
SATISFACTION   

SCORE
6.91

7.30
The mobile 

phone signal

6.76
The availability 

of free Wi-Fi

6.67
The availability 

of 3G/4G 

coverage

ÀA proportion of emails were collected at Visitor Information 

Centres.



Professional
& Efficient

Service

Friendly
welcoming

staff

Value for
money

Menus
feauturing

locally
sourced

ingredients

Quality of
food and

drink

Information
on places
to eat out

Places
available at a
suitable time
of day/night

A ranges of
restaurants /

cafes

Availability of
food to suit

dietary
requirements

31%
Hotel

25%
Self-Catering

27%
Guest House/B&B 

3%
Camping/Static 

Caravan

4%
Motorhome/Touring 

Caravan

8.41

8.29

8.53

8.74

8.07

8.18

8.08

8.18

54% 52%
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Pubs/Bars Cafes

7.49 8.06 7.18 7.67 7.63 7.128.42 7.71

93% 
of visitors said that 

the quality of the 

accommodation 

they stayed in 

exceeded or met 

their expectations. 

For 12%  

expectations were 

greatly exceeded.

88%
of visitors with children 

described the 
accommodation 

available as 
άŦŀƳƛƭȅ ŦǊƛŜƴŘƭȅ ŦƻǊ 

children of all 

agesέΦ

34%
of all guest houses, 

B&Bs and self-catering  

accommodation was 

booked through Airbnb.

Quality of accommodation

Value for money

Professional and efficient 

customer service

Friendly and welcoming staff/host

Accommodation that is a key part of 

the holiday experience itself

Staff knowledgeable about interesting things 

to see and do in local area

Availability of free Wi-Fi

SOURCE: Tourism Northern Ireland: Visitor 
Attitude Survey 2018, Cognisense Ltd.

Base: n=355, OOS n=307

OVERALL SATISFACTION SCORE

OVERALL SATISFACTION SCORE
8.33

7.72

89% 
of visitors agreed 

that they were able 

to stay in their 

preferred type of  

accommodation.

Only 3% were not.

411% Staying with 
Family/Friends 

8.93

8.33 8.19

8.18
7.72 7.62

7.61 7.39 6.91

VICÿ Accommodation Planning

Attractions Eating Out

Things to 

see and do

Getting around 

the area

Digital 

Connectivity

ÿVisitor Information Centre

Arrival 

in NI

Satisfaction with Visitor Information

Centres and accommodation were

the elements of the visitor

experience awarded the highest

scores. Planning and attractions

also scored highly. There is scope

for improving digital connectivity in

Causeway Coast & Glens.

2.26

Nights 
Spent in 
Council 
Area

5.22

Nights 
Spent 
in NI

While hotels and guest

houses/B&Bs were the most

popular choice for leisure

visitors to the Causeway Coast

& Glens, self-catering also

featured strongly.

The welcoming, professional

staff were the highlight of the

eating out experience. The

lowest scoring elements for

eating out related to servicing

dietary requirements, the

availability of information on

places to eat out and menus

referencing local ingredients.

A range ofMenus

featuring

locally   

sourced ingredients

& efficient

service

Information 

on places to 

eat and

drink out

A range of

restaurants/

cafes/

coffee shops



THE DARK

HEDGES

61%

34%

51%

8.18

8.17

94% of visitors with 

children said that the 

attractions are ñfamily 

friendly for children 

of all 

agesò. 

89% of visitors with children said 

that the things to do and see in 

the area are ñfamily friendly for 

children of all agesò. 

Friendly staff at the attractions

A range of interesting/enjoyable visitor attractions

Professional and efficient staff at attractions

Quality of interpretation and storytelling at museums/visitor centres in area

Value for money of attractions (historic sites, museums, visitor centres etc.)

Information at visitor attractions in your own language (Mainland European Rest Of World Visitors)

7.70

8.45

8.51

8.04

6.03

8.62

50%

Visited a castle 

/other historic 

monument

36%

Visited a food 

market/brewery/ 

distillery

46%

31%

Visited a forest, 

park or garden

Visited a pub

Visited a 

beach

Took a guided 

tour

26%

Visited a visitor/ 

interpretation/centre

Range of interesting/enjoyable things to see/do in the area

Unique things to do and see that reflect the areaôs local culture

The range of outdoor activities

Somewhere you could meet and mix with the local people

Opportunities to attend local events/festivals

Shopping opportunities

8.55

7.35

6.65

8.20

Satisfaction 

with cleanliness 

in the area

7.36

Cleanliness and 

availability of public 

toilets in the area

8.62

Satisfaction 

with safety 

in the area

6.74

64%

Visited a TV show or 

film location/ 

exhibition

SOURCE: Tourism Northern Ireland: Visitor Attitude Survey 2018, Cognisense Ltd. 

Total Base: n= 355, OOS n=307
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GIANTôS 

CAUSEWAY

DUNLUCE

CASTLE

BUSHMILLS

DISTILLERY

BALLINTOY

HARBOUR

PORTSTEWART

STRAND

Portrush Coastal Zone, Mussenden 

Temple and Downhill Demense were 

each visited by 14% of leisure tourists.

86%

58%

48%

32%

24%

19%

The attractions visited and the activities 

participated in by visitors to the Causeway Coast 

& Glens demonstrate the wide appeal of the 

tourism offer.  As well as visiting key attractions 

and Game of Thrones related locations, many 

visited a beach and/or a pub. Both the range of 

interesting attractions and outdoor activities 

scored higher than most other NI areas. Value for 

money attractions and shopping opportunities 

scored lower than most other areas.

8.93

Cleanliness 

of Beaches

OVERALL
SATISFACTION 
SCORE

7.61

OVERALL SATISFACTION SCORE8.18




