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How can we ensure a 
thriving tourism 
industry?

Tourism that exceeds 
our guests expectations, 
benefits our local 
communities, protects 
our nature and brings 
economic benefit
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Why do we need 
to be more 
sustainable?
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This is what we 
sell and what 
people expect to 
see

Photo source: Unsplash



This is often the reality…

The average cruise 
ship passenger 
generates 2.5 kg of 
waste per day

The average hotel 
guests uses between 
350-1800 liters of 
water per night

Average overnight 
hotel visitor produces 
1.8-2.5 kg of waste 
per night compared to 
average Canadian 
household which 
generates 3.5 kg per 
week



Tourism 
needs to be 
more 
responsible

sustainable
rejuvinative
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Is it a long road 
ahead?
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Environmental

Environmental
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So what can we 
do? Lets be 
inspired

Accommodations can 
save 15-20% in energy 
and water without 
any adverse impacts 
on guests
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Google 
Maps can 
help 
calculate 
your 
carbon
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Become 
carbon 
neutral
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Social
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Benefit your 
community 
through 
tourism 
experiences

Fishing for plastic, Amsterdam



Help 
those 
who are 
less 
fortunate
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Sockmob, London



Equity and 
inclusion
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Magdas Hotel, 

Vienna



Innovation

Parkbus, Canada



Economic
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Economic 
nutrition 
label

Photo source: FogoIsland Inn

Fogo Island Inn, 

Canada



Determine 
your ripple 
score

G Adventures

Photo source: https://www.gadventures.com/about-us/ripple-score/



In order to thrive, 
tourism needs to 
manage expectations

EDUCATION SETTING AND 
MANAGING 

EXPECTATIONS
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Provide 
incentives
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Vanoise

National Park, 

France



Manage expectations

MANAGING 
EXPECTATIONS
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Amsterdam Enjoy Respect Campaign

MANAGING 
EXPECTATIONS
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Be clear about 
consequences



Use humour



Thrive



EMAIL

rdodds@sustainabletourism.net

TWITTER:

@SustTourism

WEB:

www.sustainabletourism.net

THANK YOU

mailto:rdodds@sustainabletourism.net

