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How can we ensure a
thriving tourism
industry?

Tourism that exceeds
our guests expectations,
benefits our local
communities, protects
our nature and brings
economic benefit
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This is what we
what

people expect to




This is often the reality...

The average cruise
ship passenger
generates 2.5 kg of
waste per day

Average overnight
hotel visitor produces
1.8-2.5 kg of waste
per night compared to
average Canadian
household which
generates 3.5 kg per
week

The average hotel
guests uses between

350-1800 liters of
water per night
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Photo source: Unsplash







Accommodations can
save 15-20% in energy
and water without
any adverse impacts
on guests
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Google
Maps can
help
calculate
your
carbon

i 14 min (4.7 mi)

N\ Save 10% fuel by driving 2 more min
fficient routes usually have fewer hi

tant speeds. Learn more
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Become

carbon
neutral

BURGER BATTLE. MENU  LOCATIONS ABOUTUS ~

Sustainable foed comes from
more than just compostable
containers and recycling.

Big Wheel Burger was founded on the idea that FAST food
didn't have to mean JUNK food. We've put thought into every
step, from what we serve our customers, to how we run our
shops and how we impact the environment and local .

. communities.
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The world's o
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tourist attractions , o
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Disney World Magic Kingdom 17.5m USA

/ r t. | HOME FIRST STEPS v GREENING TOPICS v FESTIVAL-GOER TIPS
- 'een es Iva s SUCCESS STORIES v RESOURCES v ABOUT

Sydney Opera House 8.2m Australia

Niagara Falls 30m USA

Disney Hong Kong 6.7m Hong Kong

CAMPING

Natural History Museum 5m UK

Eiffel Tower 7m France

Disneyland Paris 11.2m France

Universal Studios Orlando 6.1m USA 415

Checklist

Here's what you can do, rated on effort

Universal Studios Hollywood 5.9m USA M

Efteling Theme Park 5.2m Netherlands 39 involved:

Navy Pier 9.2m USA
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San Diego Zoo 4m USA

38 1. Easy To Do 2. A Bit of Effort Camplng Facts
3. Challenge Me!

At Splore Festival

Provide a dishwashing station to help encourage about 60% of all
people to use re-usable plates, cups, cutlery, etc. while waste came out of the
camping campsites on the last
Provide a grey water disposal site for RVs to ensure that day creating a huge
tanks are not emptied on campsites load on the sorting

Use composting toilets that require no water s

throughout the camosites

Photo source: www.greenfestival.ca & uswitch.com



BRRLRAR

Social
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Fishing for plastic, Amsterdam



Help
those
who are
less
fortunate

Sockmob, London



Equity and
inclusion

Magdas Hotel,
Vienna

Photo source: Unsplash
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Innovation

Parkbus, Canada
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Economic
nutrition

label

Fogo Island Inn,
Canada

Photo source: Fogolsland Inn

ECONOMIC NUTRITION "
fogoislandinn

NIGHTLY STAY Where the money goes
Labour 49%
Food, Room Supplies 12%
Commissions, Fees 5%
Operations, Admin 18%
Sales, Marketing 4%
Surplus 12%

Reinvested in the community of Fogo Island

Economic Benefit Distribution

Fogo Island 65% Canada 19%
Newfoundland 13% Rest of World 3%

ECONOMIC NUTRITION is a certification trademark of
Shorefast Foundation, used under license by Shorefast
Social Enterprises Inc.




Determine
your ripple
score

G Adventures

Photo source: https://www.gadventures.com/about-us/ripple-score/



In order to thrive,
tourism needs to
manage expectations
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EDUCATION SETTING AND
MANAGING
EXPECTATIONS

Photo source: Pixabay






Provide
Incentives

Vanoise
National Park,
France

Photo source: Rachel Dodds
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Astre le plus brillant du ciel
(aprés le Soleil et Ia Lune bien sar 1),

Vénus apparait tou;j

jours la premiére dans le ciel du soir,
et disparait toujours la derniére le

autrefois la rendait bien utile au
le soir, elle se trouve toujours

matin. Une particularité qui
x bergers pour s'orienter -
dans la direction ouest,

et le matin toujours vers l'est.

* A savoir! Son surnom est trompeur
Vénus n'est pas une étoile, mais une planéte
qui réfléchit la lumiére du Soleil,
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Manage expectations




Be clear about
consequences

Goetian

Amsterdam Enjoy Respect Campaign
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Thrive
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