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Building your tourism business in Northern Ireland

Whether it's setting up a new business, developing an existing one, or just helping you stay ahead of changes and
trends in the industry - we've got information to help.

COVID-19 Bulidyourbusiness Industryinsights  Industry news

Bresat Opportunities & campaigns Events & webinars

Business support by sector
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Stay up to date with the latest intelligence

Consumer Sentiment Analysis
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We will continue to work with local authorities
across Northern Ireland on the City and
Growth Deals, and the Complementary Fund,
including support on:

Project Concept Product Outline Investment
shortlisting development research business case appraisal
development
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e Supporting Northern Ireland
Tourism & Hospitality Sector with
a sectoral recruitment &
retention communications

strategy




* Whetheritis home-grown events or
major one-offinternationals, eventsin
general have the capacity to showcase
our people and places on a global stage.

 Events candrive visitor numbers,
generateincreased spend and also
provide platforms for the visitor to
interact with thelocal culture, local
people and explore our scenic
landscapes and cities.




 Experience Development Programmes
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Food  Distilleries Historic  Gardens  Outdoor
House Activities

* NIEAGS Brand Ambassador Network
in partnership with Councils
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Register Business Helpline Get active

campaigns, use hastags!




