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Inspiring our priority visitor segments to see, do and 
spend more…
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Highly visible digital campaigns



• Affinity target - (upper funnel) 
• Custom Affinity - (upper 

funnel) 
• Custom Intent - (mid funnel) 
• In Market - (lower funnel)
• Remarketing 

YouTube
All Segments
YouTube will be utilised to reach 
users throughout the funnel to 
drive brand awareness as well 
as reach users that are lower in 
the funnel indicating higher 
intent.

Digital CampaignNI/ROI

• Demographics per specific 
segment (Aspiring Families 35-44 
etc)

• Interests based on online content 
users have engaged with in the 
past including ‘Hotels, Staycation’ 
etc. 

• Online Behaviours including 
‘frequent travellers’, ‘frequent 
international travellers’,

• Custom Audiences: Lookalike 
audiences & Remarketing 
including both Page and Post 
Engagers

• Social will also be used to help 
where appropriate. 

Social
All Segments
The Social activity will 
connect with users based on a 
variety of different targeting 
techniques. This includes:

• Custom Affinity - (upper 
funnel) 

• Custom Intent - (mid funnel) 
• In Market - targeting users 

that are within a 30 day 
purchase pattern for Travel. 

• Remarketing - target users 
that have visited the DNI site 
but not yet converted. 

Display
All Segments
Display will be utilised to reach 
users in the mid and upper 
funnel based on predefined 
online behaviours. 

These campaigns utilise 
relevant segment 
demographic targeting to 
bring the relevant creative to 
the relevant segments.

Search
All Segments
Search will be live in both the 
ROI and NI markets to capture 
high intent users that are actively 
searching for relevant keywords. 

This transcends the segments 
within the markets as this 
activity focuses on the users 
search and the intent behind 
their search.

Display
SI/AM
Spotify advertising will be 
utilised to help raise 
awareness of the campaign 
through a different media 
output. 

This will include targeting 
users based on specific 
‘Interests e.g. Travel’ as well as 
‘Real Time Context e.g. 
Holidays’.
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Inspirational
Travel

Inspiring
spokespeople 
and storytellers 

Broadcast 
focus

Well-known 
personalities to 
tell the NI story  

We’re Good to 
Go Messaging 

PR Approach 



Creating

Consumer 
Confidence



81% Adults reached through outdoor campaign

+40M digital impressions delivered

”Good to Go” integrated into content and editorial 

Our “Good to Go” campaign built confidence around 
safety
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Together



Co-operative

Marketing
Fund



Always
on Digital & Social

Demand
Stimulating

2.5M
Unique 
users

15M
Social media 
engagements

121M
Campaign ad 
impressions

2M
Impressions on 
influencer channels
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Update your listing/ submit your offers

Share your content with us from social media

Use #EmbraceAGiantSpirit

Register tourismni.com business hub

Utilise large level of guidance to maximise 
the opportunity of social and digital 
platforms and extend the NI offer.

New 
NIEAGS 
content



PR
DemandStimulating

& Media
Highlights/headline from 2021

£ 6.5m PR value
April – Sept 21 

print, online 
and broadcast)

Media 
Influencer 
Events

TV Programmes



Driving Growth
through

tradeSales
Seasonal Engagement & 
Sales Programme with 
Travel Trade – webinars, 
virtual trade shows, 
expos, virtual fam trips

Meet the 
Buyer

NI Showcase
Events

Strategic 
Partnership 
Campaigns in 
Key Markets

Industry 
opportunities800



Demand
Stimulating

Business Events
Work with 
Strategic Partners
Visit Belfast & Visit Derry 
to promote NI as a 
destination of choice for 
MICE

Strategic 
Partnerships 
with SITE & PCMA

New Sales
& Marketing 
Assets

Relaunch 
of  Successful
Ambassador Programme

Flexible 
Conference 
Support scheme

MICE
industry 
platforms
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