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A way to
overcome the

Barriers

that hold us back as

Effortless

aholida!_desﬁnaﬁon = Access

A way to
accelerate the

Drivers

of acceptance of the quality
of the NI holiday experience

= Epic fun!



Emb 2CL
Gnan?snnt

Republic of Ireland:

Min reach of

88.29, 130,780,856

afall adulte opportunmv to see or hear.
Northem Ireland:
inreach of

85 0% 158,229,328

of all adults oppomlm ies to see or hear.







Pian your trip for when
the time is right at

discovernorthernireland.com

for wherlyou'can

Between them, these two

neighbouring counties offer some

of the richest history and most beautiful
landscapes in the whole of Northern Ireland

peace Bridge

Derry ~ Londonderry

discovernorthernireland.com

You're on your way
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Northern Ireland & @DiscoverN!| - Jul 7

¢ to explore, and you can finally plan that getaway
i together... what's first on the itinerary?

= -

!i » Where to? Now that there’s more than four walls
= #EmbraceAGiantSpirit #MyGiantAdventure
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discovernorthernireland.com
Explore the history behind Crumlin Road Gaol

Northern Ireland & @DiscoverNI - Jul 7
Where to? Now that there’s more than four walls
to explore, and you can finally plan that getaway
together... what’s first on the itinerary?
#EmbraceAGiantSpirit #MyGiantAdventure

discovernorthernireland.com
Refresh and forage at Finnebrogue Woods

Highly visible digital Campaigns

7_* Discover Northern Ireland
Sponsored

Perry Girls Affernoon 1ea & Tour
Derry=lLondonderry

A

Learn More

g Discover Northern Ireland @ .o

Sponsored
Where to? Now that there’s more than four walls
to explore, and you can finally plan that getaway

together... what's first on the itinerary?
#EmbraceAGiantSpirit #MyGiantAdventure

Victoria Square

Belfast

'Cru" 64dGaol, Belfast

{
DISCOVERNORTHERNIRELAND.C...
Fill your break with discovery
© O & Elizabeth .. 62 Comments 79 Shares

o Like (D comment > Share

A Small Step o Giant Adventure.

preak. Tikew Wakete

The Saithowse Hotel &2 Tl ot fnn Loughy ey Oris Aftemoon Tea & Joof r\"‘

Cousoway Coastal Routs (o Fermanagh Dermy Landondomy



NI/ROI

YouTube

All Segments

YouTube will be utilised to reach
users throughout the funnel to
drive brand awareness as well
asreachusersthatarelowerin
the funnelindicating higher
intent.

* Affinity target - (upper funnel)

* Custom Affinity - (upper
funnel)

* Custom Intent - (mid funnel)

* In Market - (lower funnel)

* Remarketing

Display

SI/AM

Spotify advertising will be
utilised to help raise
awareness of the campaign
through a different media
output.

This willinclude targeting
users based on specific
‘Interests e.g. Travel’ as well as
‘Real Time Context e.qg.
Holidays’'.

All Segments

The Social activity will

connect with users basedon a

variety of different targeting

techniques. Thisincludes:

* Demographics per specific
segment (Aspiring Families 35-44
etc)

* Interests based on online content
users have engaged within the
pastincluding ‘Hotels, Staycation’
etc.

* Online Behaviours including
‘frequent travellers’, ‘frequent
international travellers’,

* Custom Audiences: Lookalike
audiences & Remarketing
including both Page and Post
Engagers

* Social will also be used to help
where appropriate.

Campaign

Display

All Segments

Display will be utilised to reach
users in the mid and upper
funnel based on predefined
online behaviours.

* Custom Affinity - (upper
funnel)

* Custom Intent - (mid funnel)

* In Market - targeting users
that are withina 30 day
purchase patternfor Travel.

* Remarketing - target users
that have visited the DNI site
but not yet converted.

These campaigns utilise
relevant segment
demographic targeting to
bring therelevant creative to
therelevant segments.

Search

All Segments

Search will be live in both the
ROI and NI markets to capture
highintent users that are actively
searching for relevant keywords.

This transcends the segments
within the markets as this

activity focuses on the users
search and theintent behind
their search.
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Stay What's On Thingsto Do Food & Drink
Type: Area: Or type a Location: Keyword:

Y speak ®

Family Holidays In NI | Book Your Family
Holiday In NI | Embrace A Giant Spirit
www.discovernorthernireland.com

We've A Range Of Family Holidays, So You Can Get
Away, Without Going Away. Book Now! Explore Some
Hidden Gems In NI And There's Great Value Family
Holidays Available. Book Now

Family stays

Browse Our Accommodation

We're Good to Go

3ign Up To Our Newsletter

Searches @ Sort by:  Conversions «

SEARCHES WORDS

(self catering northern ireland)

self catering accommeodation northern ireland
ni tourist board accommaodation
pet friendly accommodation northern ireland
discover ni accommodation family hotels northern ireland

accommodation northern ireland
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| Inspirational Inspiring Broadcast Well-known We’'re Good to
- Travel spokespeople focus personalitiesto = GoMessaging
and storytellers tellthe NI story

PR
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i our “Good to Go” campaign buitt Confidence around
- Safety

to get stuck :
the Moon:
H rsticker’s ‘m\\‘llr-\’anr-c.apsu\e

e
=

: Explore Northern Ireland

with confidence.
d — | -
Explore Northern Trelan

ith confidence
i 0o 0y

AN UNFORGETTABLE PRIVATE EXCURSION TO
DEVENISH ISLAND WITH BARRY @ERNEWATERTAXI

Ew W k
HIS KNOWLEDGE AND WIT WAS FIRST CLASS.
THIS GUY LITERALLY KNOWS EVERYTHING g
THEREISTO KNOW ABOUTLOUCHERNE. ¢ = = Lo e o
— b |
hd mgeSage 4 H h
|

togovist : 7
1..#w=’*“"”:ﬂw‘w
scovernorthernirei .

81% Adults reached through outdoor campaign

+40M digital impressions delivered
”"Good to Go” integrated into content and editorial
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: : g Sunrise SUP &
'l < ¥t Island Yoga
| < 4 . . Experience

onhDjgital g SOCial

Update your listing/ submit your offers

Share your content with us from social media

Use #EmbraceAGiantSpirit

Register tourismni.com business hub

Norther £ Enbrace
FEAANA e Gian 511

Utilise large level of guidance to maximise

the opportunity of social and digital “ e to get

platforms and extend the NI offer. Pla ning ‘

—
2 A ) (4
# Social media .i}. Impressionson
v engagements A influencer channels

\Nlv

. — O New
[a0] o L =0
77~ Campaignad Unigue =— content

impressions users
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Stimulating Demand

Highlights/headline fVOm 2021

£ 6.5m PR value
April—Sept 21

print, online
and broadcast)

Media
Influencer
Events

TV Programmes




o[@®] SeasonalEngagement&  |ggp| NIShowcase
m Sales Programme with =9 Events
Travel Trade —webinars, 0
virtual trade shows, A Meetthe
expos, virtualfamtrips  ll[= Buyer
Ii’;rr?ctmeegrlschip Industry
S opportunities
Campaignsin 500 PP

Key Markets




Ri7 Work Wl:th 090 MICE
% /  Strategic Partners &%ﬁ industry

Visit Belfast & Visit Derry platforms

topromote NIasa .

destination of choice for 0 Flexible

MICE & / Conference

' Support scheme

a New Sales

& Marketing o Relaunch

Assets \\Mﬂ of Successful

. Strateqic Ambassador Programme

@ Partnerships

with SITE & PCMA







World ciass drives
ohly 2 short drive away




