
E-Commerce for 

Tourism



the webinar
Purpose of

We will explore:

• Different Ways to Sell Online

• E-Commerce Platforms

• The User Journey

• Optimizing for SEO



E-Commerce accounted for
nearly 1/3 of all retail in May 2020

Source: Smartinsights.com





Key 
Considerations  

Who are you selling to?

No –one can afford to sell to 
everyone!

Where are your customers?

How do they book/make 
decisions/buy/pay?



Decisions Set up your own E-Commerce 
platform or use existing 
platforms?

• Website Builders
• E-Commerce Platforms
• Social Selling Platforms
• Your own website + Plugin
• Third Party Website/OTA’s



Wix (180 million)

Squarespace 

(1.4 million)

Website Builders 



Pros
• Incredibly easy to use
• Wix has a great range of designs
• All in one platforms – everything is built in

Cons
• Once you select a template – you can only change manually
• Can be harder to use (slower) once over 30 pages
• Not suitable for large or more complex store
• Tend to be product focused

Pros and Cons



Shopify – 100% focused on a “store”
Free and premium themes
Stock Inventory

E-Commerce Platforms



Social Media Integrations
Easy to market and promote

Marketing



Features



Features



Features



Features



Examples



Things to Consider

• The simplicity does come at a cost – sometimes you will 
want to change something and you cannot

• You do not have full control of your eCommerce business 
as Shopify is running every aspect of it

• Fees for 3rd party payment gateways can be more 
expensive than other platforms as Shopify tries to push 
all users through its own payments system



Website Plugins



Woo Commerce



Website Plugins
WooCommerce
Pros
WordPress
Free to start with
One of the biggest eCommerce providers in the world
Support

Cons
Some themes are poor
Your responsible for hosting, security, upgrades
Pay for extensions



Social Selling

Facebook/Instagram

• Facebook/Instagram shop
• ‘Book Now’ button
• Facebook Events

Google Maps
• Bookings
• Events



Third Party Platforms

Fare Harbour



Third Party Platforms

Ticket Solve



Are you already online? If so where?

Do you already have a website?

Considerations



• Ask for recommendations
• Forums/Facebook Groups
• Ask your website company/developer
• Genuine review websites (Capterra/G2)
• Cost – Set-up and ongoing maintenance
• Features you need
• Ease of Use
• How easy it is to leave/change? Can you export 

your data etc?

*Everyone will have their own preference

How to Choose your technology



User Journey

Awareness
Consideration
Purchase
Retention
Advocacy

Source: https://www.divvit.com/



User/Customer Journey 

Source: https://www.metrilo.com



Conversion Rate Optimisation

Average Ecommerce Conversion Rate – 1-2%

How to improve this?
• Google Analytics – pages visited, where from, where exit the 

website
• Ecommerce Analytics – where did sales drop off?
• Check your product/service page – high quality images, video 

and key bullet points? 
• What's your guarantee? Free shipping v Cancellation Policy



Tips to improve Conversions (CRO)

• Competitive Pricing
• Discount code – ie sign up for newsletter get 10% off first 

purchase
• Test your system – how many clicks to buy?
• Use cart abandonment software – collects emails and follows 

up (60-80%)
• Highlight security
• Easy to find your products/services & easy to buy



Tips to improve Conversions (CRO)

• Using a recognized payment option?  (Stripe/PayPal)
• Do you have guest purchase, or do I need to sign up?
• Product/Service reviews on your website / Social Proof
• Mobile first – (Hospitality can be 70-75% mobile traffic)
• Contact details easy to see – in case of questions, but also 

to reassure 
• Each page 1 purpose – focus on the call to action
• Re-enforce key selling points
• Capture emails to add to your marketing opportunities



E-Commerce SEO

• Keywords - Branded Terms Vs Generic Terms

• Product/Service Titles 

• Categories – Product/Service Structure

• Product Descriptions - 1000+ Words

• Reviews

• Media –Images/Video



Questions


