




Delivery of world-class food and drink experiences 
so that visitors to Northern Ireland encounter
local foods and drinks that are seen as authentic 
products that symbolise the place and its culture.



Delivery of world-class food and drink experiences 
so that visitors to Armagh & Down encounter
local foods and drinks that are seen as authentic 
products that symbolise the place and its culture.







Review of Workshop 1 & Objectives for Today

Embrace a Giant Spirit Food & Drink Experiences 

Telling your Story Together

Packaging Food & Drink Experiences

Working Together

After today



Any experience in 
which one learns 
about, appreciates 
and/or consumes food 
and drink that reflects 
the local, regional or 
national cuisine, 
heritage and culture.
.



.



1. Complete ‘Embrace a Giant Spirit’ Experience Template
2. Site visit with Experience Development Officer- Gary Quate, 

Food & Drink 











https://covid19.tourismni.com
/support-centre/past-
webinars/ni-food--drink-
experience-development--
tourism-workshops/
.



2 Areas of 
Focus for Food 

& Drink 
Tourism 

Destinations

•Catering for tourists who come to the 
destination specifically for food 

•High quality, food-related experiences such as 
trails, food festivals, cookery schools…

•Catering for tourists who are not travelling 
specifically for food 

•ensuring that the quality of the food offering 
in the whole region is high and that the food 
available evokes a sense of place.















❑ Food/beverage guided tours
❑ Food/beverage factory tours
❑ Beer/wine/distilled spirits/cider tasting room visits
❑ Driving a wine or distilled spirits trail
❑ Cooking classes
❑ Dining out – restaurants, cafes, bars, pubs, food carts
❑ Purchasing food/beverage souvenirs in a retail store

❑ WFTA: 2019















.





Group 1: ROI Open-Minded Explorers
Group 2: NI Natural Quality Seekers
Group 3: Food Enthusiast
Group 4: Journalist Showcase





Personality?
Themes?
Gaps?





Stories of ingredient, dish, drink, 
recipe, craft, process, producer, 
land, society, history, chef, team, 
forefathers, taste, method….





https://covid19.tourismni.com
/support-centre/past-
webinars/ni-food--drink-
experience-development--
tourism-workshops/
.



❑ Festivals
❑ Events
❑ Maps, Trails & Guidebooks
❑ Recipe Books
❑ Hampers & Baskets
❑ Selling Experiences
❑ Retail Stores with local produce



Galway Oyster & Seafood
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La Tomatina



Kilkenny
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Package Hotel Lucia – Feast Portland

This package includes the following:

• Two (2) “The Package” passes allowing access to Feast Portland’s five 
delicious marquee events (80s vs 90s, Night Market, Friday and Saturday 
Grand Tasting, Smoked! and Brunch Village,).

• Three (3) nights stay (Thursday, September 13; Friday, September 14; 
Saturday, September 15) at the Hotel Lucia located at 400 SW Broadway, 
Portland, OR 97205

• Room type: Premium King

• Custom Hotel Lucia growler filled once with your choice of craft tap beer 
from The Crown and one (1) 12” pizza of your choice.
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Taste Wexford



Taste Wexford



Taste Wexford
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Food and drinks have 
an unmatched ability 
to communicate a 
unique sense of place.  
Local gastronomy 
provides a direct 
connection to the 
history of a region, the 
soul of its people, and 
the rhythm of daily life
.

1. Create a Sense of Place?

2. Enhance the overall visit to 

Armagh & Down?

3. Encourage a longer stay in 

Armagh & Down?

4. Encourage a higher spend 

in Armagh & Down?

5. Help generate referrals and 

repeat visits?

.



•Engaging Providers
•Achieving Buy In
•Getting Agency Support
•Training & Funding
•Administration & Co-ordination



A lot of product, collateral and events in place 

Online visibility is poor

Differentiation is difficult



Food and drinks have 
an unmatched ability 
to communicate a 
unique sense of place.  
Local gastronomy 
provides a direct 
connection to the 
history of a region, the 
soul of its people, and 
the rhythm of daily life
.

1. Documented Plan & 
Strategy

2. Measure Progress

3. Strong Message

4. Consistent Marketing

5. Provide Training

6. Charge Fees

.



Review of Workshop 1 & Objectives for Today

Embrace a Giant Spirit Food & Drink Experiences 

Telling your Story Together

Packaging Food & Drink Experiences

Working Together

After today







1. Complete ‘Embrace a Giant Spirit’ Experience Template
2. Site visit with Experience Development Officer- Gary Quate, 

Food & Drink 



www.thetourismspace.com




