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Who we are



What we are about

“Discovering all
that’s good 

in local
food and drink”



Where you can find us!

Instagram 
April 2016 

(using this platform from 
August 2018)

3,344 followers

Twitter
April 2016 

6,120 Followers

Facebook 
April 2016

592 followers



The impact of Covid-19

Influencer

• No more events

• Everyone is cooking at home!

• Repetitive content

• Everyone is cooking at home!

Business

• More dine in experiences from 

restaurants

• Voucher frenzy 

• SM becomes a key way to 

connect to customers 



Why use social media

48% in NI and 52% in RoI of Irish consumers
agree that social media platforms

have more information on companies 
compared to their websites. 

(Mintel, 2020)

Social Networking: Inc Impact of COVID-19 - Ireland - May 2020



What platforms are best

Mintel, 2020



Building your brand presence 

1. Be consistent in your branding, brand values and tone of voice across social 
media platforms 



Building your brand presence 
2. Consider your content carefully – what do your followers want to know about? 



Building your brand presence 

3. Post content regularly but consider your timing 

Hashtags 

#Meatfreemonday

#TacoTuesday

#WineWednesday

#ThirstyThursday

#FastfoodFriday

#WeekendVibes

#SundayBrunch



Building your brand presence 

4. Use trending hashtags to stay relevant and tell the brand story around your business. 

Top Christmas & food hashtags (Instagram search)

#Christmas 147M

#christmastime 13.5M

#christmasgifts 4.4M

#xmas 25M

#photooftheday 860M

#food 418M

#foodporn 246M

Others to consider

#supportlocal 

#northernireland

#niblogger

#DiscoverNI

#EmbraceAGiantSpirit

#TastetheGreatness

#niexplorer



Building your brand presence 

5. Interact with your followers  - e.g. the Instagram algorithm rewards engagement



Connecting with your customer 
Customers don’t want a series of adverts  -
they want to engage in a meaningful way with your brand! 



Understanding your customer 
journey 



What makes a good post? 

1. Captivating  imagery

2. Interesting/fun/honest description

3. Makes good use of hashtags and tags 

4. Provides an opportunity for response 

5. Authentic with a broad theme 

(doesn’t feel contrived!)
Instagram: @Claremq



What engages our followers 

• A sneak peak into our personal life

• The recipes we cook 

• The new foodie finds we discover 

• Key foodie events 

• Foodie trends “have you seen this?”

• Asking them to share with us their foodie 

experiences 



The benefits of using influencers

• Reach people in your niche
• Leverage their relationship with others
• Create brand ambassadors
• Appeal to a new market/demographic
• Gain instant authority/appeal
BUT
• Choose wisely – keep your brand values, tone of voice 

and target market in mind!



Examples of local influencers

Food bloggers

Claremcqq
Belfast Bites
Belfast Food Blogger
Only slaggin
Gastrogays
Eating ideas
DishYouWereHere

Lifestyle bloggers

Allthatspretty
CathyMartin10
Blossomingbirds
EllePearls
GlutenfreeFi
ChloeHenning
MelissaRiddell
Danielle Donohoe



Working with influencers 
to engage followers 

• Offer samples in exchange for a review

• Create a collaborative menu or virtual event 

• Go live  - IGTV

• Recipe sharing/meal planning  

• Create curated experiences  



How do followers engage? 

57%

57%

50%

39%

39%

34%

33%

25%

21%

13%

11%

11%
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Liked posts by other
users

Sent private messages

Commented on posts

Posted pictures /
videos

Followed people

Shared posts by other
users

Posted texts / status
updates

Liked company posts

Followed companies

Shared company posts

I have used social
media only passively

I don't use social
media

Social media activities in the UK 2020 – Which of these things have you done on social media in the past 4 weeks?   

Share of respondents

Note: United Kingdom; 7 Feb to 27 Mar 2020 and 7 Aug to 3 Sep 2019; 18-64 years; 12588 Respondents

Further information regarding this statistic can be found on page 74.

Source(s): Statista Global Consumer Survey; ID 997795

http://www.statista.com/statistics/997795/social-media-activities-in-the-uk


Christmas is coming! 

Libra Events 

Curate online experiences Use great photography Run a festive 
competition! 



Christmas is coming! 
Here’s some more ideas to engage followers: 

• #12 days of…..(e.g. beer, festive visits/walks)

• Targeted gift ideas – by price or by person

• Create your own Christmas photo frame for followers to share

• Organise a festive event, e.g. virtual carol singing w/wine & cheese

• Thank your customers with personal emails/messages

• Create and share your festive playlist as your customers dine at home

• Host a secret Santa exchange among your community of followers at an outdoor location 

(adhering to H&S Covid-19 measures)

• Have some festive fun, e.g. staff singalong video, charity event, #Christmasjumperday (11th Dec)



Top tips for Christmas!

1. Plan out your content for the next 5 weeks 

2. Build up a resource bank of festive images (including some of your followers 
images of your products/services  - ask permission to use them)

3. Select some key SM activities you would like to use over the next 5 weeks to 
drive engagement 

4. Determine if a local influencer could help support your business

5. Have fun building community with your followers! 



Feel free to get in touch!

Email: hellodthni@gmail.com

Instagram & Twitter: 
@Downthehatchni 

Personal Twitter:
@RobertAinley
@LynseyHollywood 




