
Using Google 
To Market 

Your Tourism 
Business



Aims

● Improve your Destinations Profile, Ranking and 
Leads 

● Google Maps / Google My Business
● How to get extra Organic Traffic
● Spend 2-5 hours per month to get an ROI from 

today
● Have a great understanding of how Google 

products works



Why Focus on Google?
Nine Products - One Billion Users
• Google Photos

• Android

• Chrome

• Gmail (1.5 Billion Users – October 2018) 

• Google Drive

• Google Maps (More than 1 Billion per month – Sept 2019)

• Google Search (More than 7 Billion searches per day – Oct 2019)

• Google Play Store 

• YouTube (2 Billion Monthly Active Logged in Users - August 2019)





Sales and Leads



Audit Your Business 
Profile in Google

Do you own page 1 in 
search for your brand? 



Google Maps:
Fifteen Years Old



Benefits of Focusing on Google Maps

● Easy to use – immediate access to customers – no need 
to worry about traffic

● Encourages customers to book directly with you – not 
through 3rd party booking agents.

● Consider Google as an OTA – Online Travel Agent like 
Booking.com, etc. But also as a social network!

● NAP – Name Address Phone Number – critical for many 
reasons

● https://marketingkit.withgoogle.com/ - Posters for 
window, social media posts available to print



Optimised 
Google
Search



Optimised 
Google
Search



Examples
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Google My Business:Optimised



Google My 
Business:Posts

Not available for all 
business categories 
yet - but is rolling out 
to more all the time. 
Do check each month 
what new features you 
have in your account.



Content Creation Ideas

● Social Media Posts – Written Text & Rich 
Media

● Photos – Owned & Customers
● Videos – Owned & Customers



Google My 
Business:
Information



Google My Business:
Categories For Your 
Business



Google My 
Business:
Reviews



Google My 
Business:
Insights



Google My 
Business:
Insights



Google My 
Business:In
sights



Google My 
Business:
Insights



Google My Business:Insights



Conversion to Sales
● 5% of Google My Business Views result in a website visit, 

call or direction request. 
● Hence it is critical to be found more often



Reviews



Messages



Messages



Google My 
Business: 
Photos



Google 
Maps: 
Photos



Google My Business:
Photos Display

● Business Name 
● Star Rating



Google My 
Business:

Photos 



Google My 
Business:
Services



Google 
My 

Business
:Website



Google 
Maps:

Settings



Google My 
Business:
Preferences



Google My 
Business:
Preferences



Google My 
Business:
Preferences



Google My 
Business: 
Questions & 
Answers



The Future 
of Google: 
AR & Voice 
Marketing



How to Rank Higher in Google Maps

● Distance to the person searching
● Business Category
● Complete GMB listing
● Positive Reviews



Your Google Checklist
Once a Week

● Post on Google Maps at least once per week. You can post News, 
Offers, Events, Products & Services directly to Google Maps! 

● Ideally reply to reviews within 24 hours, if possible.
● Messages within 24 hours – a must!!

Once Per Month

● Review your Google My Business Profile.
● Add Photos/Videos to your profile.
● Ensure all Questions & Answers are cleared.



Any 
Questions?


