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Now open to exploring
ideas rightnowfora
Holidayin NI this year.

T vp 9z

Highestamongst younger

groups, however we have
seenabigjumpamongst
Open-Minded Explorers.
TNIneedto tap intotheir
openness.

NI ROI
Open to exploring for a 549 379
holiday in NI right now L 0
Intendtotake a
short breakin NI 38% 9%
Intendtotake a 21% 5%

long break in NI

25-34 years 50%

Pre-families

18-24 years

Active Open to Open-Minded N

Maximisers |%Ieas Explorers Tﬂ)—/‘
c c c
467 37% 217
36% 33% 16%

intention in t2kit

19 2

break to Northern

ireland this year

Short
Break

Lon
Brea

Wave 4
Wave 3
Wave 2
Wavel
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Spain
NorthernlIreland
Great Britain
Italy

France

Republic of Ireland

Value for Money

Poor Value for Money

11%
18%
PASY
PASY
34%

36%

Good Value for Money
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Relax & Unwind
Escape

Food & Drink

Fun

Children will enjoy

Bond with Family & Friends

54%

33%

31%

21%

21%

58%

54%

33%

32%

16%

25%



Words to describe 1st. impression

Expensive BeaUt|fUI Green

szt;;;alreat Emﬂh::eFm'n:E A:Gde:dl fl:ce"?:z*mg
ventures Good
British Quallt
Exciting Ok Safe Y
F"eS Enjoy Pound

Relaxing Natural N- PerfectV|brant

| ce Welcoming

Top reason for not visiting NI
was COVID-19 safety concerns.

Visited NI for the first time?

Of those who
visited Northern
Ireland sincethe
pandemic began,
more than half
were visiting for
the first time for
leisure purposes.
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[am more likely to avoid [ am making a conscious
tourism destinations where | decisionto flylessinthe
overcrowding from excessive | future due toitsimpact
tourism impacts negatively on the environment.

on local communities.

[ am more likely to choose Accommodation with
tourism attractions/other | green credentials is
tourism businesses with | worth the extra expense.
sustainable/eco-friendly
credentials.

WhenIam planning holiday
breaks in the future, I will
consider the environmental
impact of the trip.

-------




The Chalienge How?

As we reopen we need to We need to adopt a tailored
capture as strong a share of strategy for each market that
market and brand attention for inspires with the right messages,
Northern Ireland as possible. attherighttimetotheright

visitor segments to drive
planning and booking.

Balriers

Xt Health -

1% andsafety brivers

—© Value
Return ="

n to routine () formoney

Y Escapeto <éJE> case &

‘/@\- the sun | Flexibility

I
~ “Newness”or a
? : :
- —Vj Brexit sense of rediscovery

uncertainty and reconnection.
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A way to Awayto
overcome the E accelerate the

\, , thatholdusbackas ewm g e  HESS oy f t fthe quality e Y ,
POITIEYS hoiday destination = ACCESS Drivers faccprancectthequaity = EPIC fun!
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Don't let Armagh'’s size fool you! Northern Ireland’s smallest
county has a huge amount to offer, from magnificent estates
to planetariums, all a short drive from each other. There's just
as much to do and see in neighbouring county Down, so when
it’s good to travel again, why not visit both! Our visitors' safety
is a priority for us, so when you do decide to visit this area, you
can travel with total confidence. Look out for the We're Good To
Gomark on all accommodation, restaurants, bars, as well as
other attractions.

While the months might be colder, a visit to Hillsborough Castle and

Gardens s still a thoroughly rewarding experience. Don your wellies and
take to one of the royal residence’s many garden paths —and keep an eye
out forits spectacular collection of seasonal flowers like Cyclamensand

P1an your trip for when
the time is right 2t

discovernorthernireland.com

getaway
(prwhén you Can

‘get away.

See what lifeis like on our closest neighbouring planet in the Mars
Room, and get the chance to touch the largest meteorite on display on
theisland —and at 4.6 billion years old, one of the oldest too! The darker
months also allow for anumber of outdoor events. Visit the planetarium
atnight and you can survey the cosmos on one of their telescopes - just
remember to wrap up well.

For somewhere to stay that's close to the action, Armagh City Hotel is
very hard to beat. It's the perfect base for exploring Armagh and Down,
with Armagh Planetarium and Navan Centre and Fort all within walking
distance. Add into the bargain great food, luxurious rooms, and evena
swimming pool, and you've the making of a family favourite!

Predating Hillsborough Castle just up the roadicthe i

discovernorthernireland.com

Information correct at time of print. Check

y urrent COVID- i

iting .gov.uk
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Between them, these two
neighbouring counties offer some
of the richest history and most beautiful
landscapes in the whole of Northern Irela

ethes yo on afamily holiday, a shortbreak with your
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Pian your trip for when
the time i8 right at

discovernorthernireland.com
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You'llrest easy in your IX el f-catering tawnhouse, The
Street Apartments.

discovernorthemiretand com
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Seeking a break or a badly needed escape? Craving adventure? A giant getaway is
always justaround the corner - and super easy to plan. Insidewe've packed in lots
of ideas and great value offers to getyou moving in the right direction. From short
breakinspiration, activities, places to stay, amazing events and more. So, open up
and take a small step to a giant adventure.

discovernorthernireland.com

anatural
2z WOMerland

ceramics from the resident owner and artist, Trevor Woods.

for when : o o6 ’ thaomcal ‘: = o a . Trewor and his team offer group bookings, and will cater the class o your
mﬂn‘w‘m"‘wm t:'("' m.,‘ M&h o ° N neads. Prebook In advance and get ready ¥ yaway!
Ao nareemrslsan com a7 ey e Trvnd cam

averyw hare from m; Ihrnr»- Banm 10 tha State Dining Room.

You'rea small ..tep toagiant adventu re
,,,‘at 'scovermﬁemxreland com

”Startﬂou’(guant adventure today
— gl at discovernorthernireland.com

ROt NE ST mbracpfl antSpidf
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Start your giant adventure today 221‘
o at discovernorthernireland.com “’eland WﬂtSPiﬂt
: #ADiscoverNI SEmbraceAGiantSpirit vy
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UTV - Good Morning Britain
Cool FM - Breakfast Show - 34%
Facebook - 73%

Instagram - 47%

MORNING

TV, radioand
social checkin

RADIO & OUTDOOR

LUNCHTIME

Reading newspapers/sites,

browsing social and messaging.

WhatsApp (67%), Facebook
Messenger (62%) Belfast
Telegraph (28%), Daily Mirror
(28%) & Belfast Live (26%)

EVENING MEDIA STACKING

Watching latest dramas
and news ontv and online

60% watch UTV reqularly

46% watch Channel 4 reqularly
34% watch ITV2reqgularly

VOD (69%), YouTube (66%)
Netflix (59%) -Browsing on Social.

OUTDOOR

Dropping kids off to school,
shopping, travel to work

Adshel - 44%

Bus Externals - 42%
Billboards - 37%
Petrol Stations - 27%

AUDIO

Radio and Spotify
at home, in-car

Cool FM - 53%

Spotify - 48%
Downtown Radio - 31%
Q102.9/Q101.2FM

/ Q97.2-31%
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1,250 1.2 million
ratings jmpressions

Across 12 weeks. on Sky AdSmart
live from 3 May

of the NI population will
see the adverton
averagel0 times.




Return to Market 2021

Aspiring Families, Natural
Quality Seekers & Cities

* Mon 3"¥May-Sun 13t Jun.

* 6 Week Heavyweight Campaign
UTV, C4, Good Morning Britain
Staggered launch of creative
Segments modelled on Sky
Adsmart using Experian data —
Sledit

* Escapism content

[ererer] 1,200

Vv Ratings

. 360,000
é\j Imps

@@ 83.6%
1,277,400 Adults

N 14
@ Frequency

summer Camp2ign 2021

AF (Schools Hols-40%) & Cities.

(35%) and NQS (25%)

* Mon 14 June—Sun 29t Aug.

* 11 Weeks

100 ratings per week

* ‘Always on’ approach

- Dial up Family audience edit for
the Summer Holidays

[{}E 1,100

Ratings

k. 380,000
XD tmps

@@ 82.5%
1,260,590 Adults

) 13
@ Frequency

Autumn Campaign 2021
NQS (50%), Cities (50%)

* Mon 13t Sept—Sun 215t
November

* 10 Weeks

* 120ratings per week

* NQS audience are most likely to
take an Autumn break to higher
weighting

B}E 1,200

Ratings

=l 350,000
) Imps

Q8. Toraooadur

) 14
@ Frequency

Spring Campaign 2022
Equal Rotation of edits -
Market Research Dependent

 Mon17tJan-Sun 27thMarch
e 10 Weeks
* 120 ratings per week

[wen] 1,200

Vv Ratings

= 350,000
LX) Imps

@@ 83.6%
1,277,400 Adults

N 14
@ Frequency




Summer Campaign 2021

Active Maximisers (Sky OME (40%), AM(30%),
Adsmart/Sky/VM2) (40%), IR-Cities (30%)
Opentoldeas-City Creative Mon 13th Seot — Sun 21st
(40%); OME —20% oo o
* Mon 21st June —Sun 29th Aug. 10 weeks
* 10 weeks 80 ratings per week
 80ratings per week plus Sky OME audience are most likely to
AdSmart and Sky Game Of take an Autumn break - higher
Thrones takeover weighting
[eew] 800 800
Vv Ratings
500,000 350,000
Imps Sky Adsmart
+ 82% 79.4%
coverage 3,024,980 Adults
4+ 56% 54.6%
coverage
OTS -11

Spring Campaign 2022

Equal Rotation of edits-
Market Research and
Performance Dependent

e Mon 24th Jan—-Sun 20th Mar.
* 8 weeks
* 75ratings per week

[oma] 600

vV Ratings
e 500,000
éﬁ‘) Imps Sky Adsmart
1-# 77.2%
coverage 2,841,000 Adults
b+ 47.4%

coverage

OTS -8
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1 76% of BVOD viewed onthe TV All 4 -422,000registered m V@SSﬂ @ns
set-no loss of creativeimpact. ! usersinNIand we will B
target by the key interest 10 WG@kS
2 79% of Social Instagrammers categories of our audiences
and 69% of the Aspiring sky / "

~v = .

, Familyaudience watched Sky Go— Euros willbe on air
y BVODinthelast week from 11th June -11th July.

3 Love Island will be on air from
end of June - currently 880,000
; registered NIusersonITV Hub.
.; (monthly streamsrose froman
averageofl.2mto4.5million
whenonairin 2019)

s
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NI Population will see the
campaign - Frequency 11




Bauer network has a weekly
reach of 731,000 and Cool has
a social following of 994,000

Radio partnership across Cool,

Downtown and Downtown
country

Bespoke ‘Summer of Fun’
programme of activity which

will include:

30 sec ‘Family Fun' travel
inspirationideas -27 different
edits, creatively rotated across
12 weeks.

2

W
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Series of Presenter video
diaries pushed across social
Peteand Family, Melissa
Riddell and Kirsty Phillips.
(Facebookand Insta-stories)

On air and social competitions
for listener engagement

Instream -500,000 imps
across their digital audio
platform

Regional outreach through
Q Network

SCal3 &= «1ssFResH EMPIRE
heat . Q)

radIO) WHERE ROCK LIVES
Kkisstory counrrr-as PILOY

RADIO  BEGAUSE YOU CAN'T WATCH EYERYTH
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* Series of FP Advertorials

* Weekend Mag - NQS and AF
audience/Daily Mirror/Irish
News Weekend/Newsletter

iRewy .

g Belfast Telegraph
Atrip to the shops? Lately, It's a little bit different for all of us. Be saknoceyo, mod you's find the best cotido in
memths have been a complete garme chanyrer for Karen MeMace
Sacnily Bave putt thelr woekly sthop o the test 1o see hotr mach th

Ld

With thefr trio of growing bove Usck, Adum and Bea) In the hou
ber busband Pand can Sl & hedty trolley, but they had no Idea
they were racking sp In receipts: "k all really sunk in for me
(Before we even kaew what we were genting carselves in foe!
“becas
22 sl T

Jack let ellp jast how much we were spending [ was or

A fabuous holktary 15 2t abont the @iscovery
of fnew places. vew peogie and New
erpermnces 10d near'y YON of you sald you

Beitast Teiegraps ©
g0y AACover g New Cultites, wating
hatore boabdengs and Lindmats ard meeting
Mew progie

Spain boasts the thed largest number of
UNESOO World Hertage sites. The entine
Ibertan Peninsuia has o neh and anceent
Nis1ory ComMprining pretistons Cove pontings
Roman runs, Moorsh palaces, mediaresl
Coalies Cothc cahadrala, Renainsarce

FOLS MOAM MAT B MPCASISIES B Yo L,
SO CLEP P SEPEIVENTS O TOLE MOSAGE

A Lidi goes a long way for the McMasters

* Live as Native content with
digital display and social
drivers

Dial up the Hidden Gems and
Segment Passion points

Bellast Telegraph

News Opinion Business Sport Life Entertalnment Travel SundayLife = Sections

Theatre and Arts  *  Belfast Festival

Father

the Father

by GILLY CAMPBELIL

The
Father Theatre and Arts

8 - 17 April
2021

March 2021

"When the live shows stopped. it hit very
hard": NI performers on how they've coped
being away from the stage

Indie-electro pop singer-songwriter ROE (22),
aka Roisin Donald from Derry, has been self-
employed as a full-time musician for the past two
years, touring with Snow Patrol and performing
at festivals like Glastonbury, Electric Picnic and
South by South West. She has spent lockdown
with her parents and two brothers.

Play it again: Much-loved radio series The
McCooeys returns

The much-loved 'The McCooeys' radio series will
make a special return tomorrow after being
absent from the airwaves for 66 years.

Revealed: Disparity in arts funding across
Northern Ireland as Belfast receives almost
£20m more than other areas

There have been calls for action from Stormont's
Communities Minister after new figures revealed
the huge disparity in funding for the arts across
Northern Ireland - with Belfast getting more than
two thirds of the money

Contextual Takeovers

Digital World Premiere

’ Spm, 8 April 2021
% On

Demand until 17 April 2021

=
—a

Father—
the Father

ty GILLY CAMPBELL

Digital World Premiere
Spm, 8 April 2021
On Demand until 17 April 2021

Book onfine at themaclive.com

o On.

Theatre and the Arts —-NQS

Travel TO
Food and Drink -AF

BOOK
NOWAT

themaclive.com

Belfast

25
@ City Council







The powerof TV Love of the outdoors,

in the ROI market nature and culture
Target Escapism \CI;Wrgm b?i?'atl
content anneliaen
\| Takeover for 1 week
E% Open Minded Amplify
Explorers with VOD

1+ 80% 4+ 50%

coverage Of All Adults covérage Of All Adults




The most popular programmein Sky History

Sky Atlanticis the home to Game of Thrones and
perfect contextual placement First in break spots
on Sky Atlanticon any viewing of Game of Thrones —
currently airing every Sunday and Thursday

All Catch up Viewing of Game of Thrones

Guaranteed first in break

66% Share of Voice on all catch up Viewing

3-month Ad domination

(JAMEoF_




Segment Focussed

FreguencyBuilder.

NI Travel Show
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newstalk RTE 2™

Partners Digital Audio

RTé "I\%DIA dUdiOXi

CENTRAL
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6 month programme of activity in
print and online. Replicated with
Irish Independent Group.

* Tanya Sweency * Scdan Moncrieff * 7-Day TV & Radio * Ross O0'Carroll-Kelly

P

Sutridey, Mach & 3031

THE IRISH TIMES ... o g £ 107

) — — NEWS  SPORT  BUSINESS  OPINION  LIFE&STYLE  CULTURE  MORE (IVICED @ PODCASTS fJ0@s
O, ANt = P Dl | AL
THE IRISH TIMES S—
NEWS  SPORT  BUSINESS  OPINION | LIFESSTYLE | CULTURE  MORE () VRO ahSVouAwiS J J0Rs PEOPLE There's a buzz about Belfast, the ultimate
el 3 Irelend | Eorope | Long Hest | Waiks el T HAT city break on your doorstep

From Michelin-started restaurants fo the fnes! contemporary arl galleries, experience
e ety eaming he lofty titie of Lonely Planet's number one region i the world 1o vist
]

Q=

Subscriber Only »
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Gossip
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girl

Laura Whitmiore
on writing, Kids

and the people

who talk

DD N

- How can we ke sex
W fun while rrying to

conceive?
" e 8

Play lord and lady in these castles and manor houses
to rent around Ireland

Mo Marray | S 16,2019, 08 05

y, salt-aged beef
e butteriest

amiest panna cotta from Shu
tering reasons Belfast has becoms

™ ’ v
ofurn q WINAC1000  Youruniquecode SEE PAGE 2 ik'

iip
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\L veaway " hisuane Ty BGMHRF for full detaits
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wy THIS WEEKEND

There's even




2 X 24 page supplements -

422,000 inserts

Tactically timedin June before the summer
holidays to capture the Aspiring Families audience
atend of Septemberinthelead up to half-term.

DAILY

Irror

Mirror

SUNDAY THE IRISH NEWS News Letter

Telégraph

Bias towards weekend papers — segment
paper purchase sees over 25% upliftand longer
dwell time - Lazy Sunday morning read.
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[nside we've packed lots of ideas for short breaks, activities, places to visit
and easy itineraries. So open up and Lake a small step to a giant adventure!

discovernorthernireland.com

Between them, these two neighbouring
counties offer some of the richest
history and most beautiful landscapes
inthe whole of Northern Ireland.

Fermanagh is covered in lakes and waterways, and there's
no more enjoyable way to explore the county than by taking
tothe water itself. Book a private tour with Erme Water Taxis,
your lacal guide Barry will take you out for a personalised
[s‘and Experlence. Hear about the history of the lake and the
iskands while discovering the local wikiife, all while seeing the
incredible landscapes from the unique vantage point of the
water. Thereis no set itinerary and countless possibities.
Starting from Enniskillen, your guide will chease your reute,
based on their knowledae of Lough Erme’s changing currents,
seasons and movements of wikdife. Atrulyonecf akind
eperience.

I yeu're looking for adventure for the whele family, then yeu'll
jump at atrip to Todd's Leap in Co. Tyrane. Theve are over 20
action packed activities avallabie at this purpose-built activity
centre; including Clay Pigeon Shooting, a 500m Ziphne, a
Glant Swing, a Free Fall Drop Zone, Paintballing, Woodland

You're on your way
It's clear that there's no shortage of things
todo and seein these wonderful counties,

With that said, away you go.

To book or find out more visit
discovernarthemireland.com

Trails, Air Bfles, Archery, Climbing Wall and the ig Yella Slide
IV's &l spread across an off-rowd track, so even getting around
anadventure, And if you're exhausted after the day's activities,
they offer Gamping onsite in the form of log cabins and funky
‘Snooze Bowes',

Where to stay?

With so much to do and see, you'll be dying for your bed
attheend of the day. So here are just a few comfortable
and cosy spots that will sult adventurers of sl tastes and
budgets*

Lusty Beg Island Resort and Spa (4") is the perfect location
to relax and unwind, A 5-minute ferry transports youto 3
natural haven set amongst the beautiful lake-side woodlands
Thereisa selection of accommaodation including self-catering
houses and ensuite rooms, arestaurant, a sparetreat, an
activity centre, nature trail and even a fairy trail,

Corick House Hotel (47)is a luxury spa retreat setin an old
country house surrounded by beautiful Victorian

walled gardens. 1toffers quests arange of treatments ana
experiences 1o take away the stress of everyday life,

A short breaks e susiect 1o aval aaility, terms and coneitions apply

Fleaze see website for offers and more detals.
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Inspirational Inspiring Broadcast Well-known We’re Good to
Travel spokespeople focus personalitiesto = GoMessaging
and storytellers tellthe NI story
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YouTube

All Segments

YouTube will be utilised to reach
users throughout the funnel to
drive brand awareness as well as

reach usersthat arelowerinthe
funnelindicating higher intent.

* Affinity target - (upper funnel)
Custom Affinity - (upper funnel)
Custom Intent - (mid funnel)

In Market - (lower funnel)
Remarketing

Display

SI/AM

Spotify advertising will be
utilised to help raise awareness

of the campaign through a
different media output.

Thiswillinclude targeting users
based on specific ‘Interests e.g.
Travel’ as well as ‘Real Time
Context e.q. Holidays'.

All Segments

The Social activity will connect
with users based on a variety of
different targeting techniques.
Thisincludes:

* Demographics per specific segment
(Aspiring Families 35-44 etc)

* Interests based on online content
users have engaged with in the past
including ‘Hotels, Staycation’ etc.

* Online Behavioursincluding
‘frequent travellers’, ‘frequent
international travellers’,

* Custom Audiences: Lookalike
audiences & Remarketing including
both Page and Post Engagers

* Social will also be used to help
where appropriate.

Display

All Segments

Display will be utilised to reach
usersinthe mid and upper
funnelbased on predefined
online behaviours.

* Custom Affinity - (upper funnel)

¢ Custom Intent - (mid funnel)

 In Market - targeting users that
are withina 30 day purchase
pattern for Travel.

* Remarketing - target users that
have visited the DNI site but not
yet converted.

These campaigns utilise
relevant segment demographic
targeting to bring the relevant
creativetotherelevant
segments.

Search

All Segments

Search will be livein both the ROI
and NI markets to capture high
intent users that are actively
searching for relevant keywords.

This transcends the segments
within the markets as this activity
focuses on the users search and
the intent behind their search.




Explore Northern Ireland
with confidence.
The Good to Go industry standard quarantees

that tourism and hospitality businesses comply
with all safety quidelines,
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Time toembrace a great value short break.
Visit discovernorthemireland.com

Jisit

Derry~Londonderry-NI




ROI Market Taskforce - Research being

: undertaken and new learnings will be
Ongoing data, research @ used to refresh plans. ’

and insight will help us oy . . .

9 P [ NI Market Review —we will continue
torespond to change v to deepenindustry engagement.
and evolve our plans. /~— Ongoing Effectiveness Measurement

@ willallow us to mine performance data
to optimise activities.
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