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Building
backbetter, 



• Insights from real time data sources
• Market Intelligence
• Tourism 360 – insights ezine
• Regular Consumer Research from 

NI and ROI Markets

Research and Insight regularly 
updated and published on 
tourismni.com website.

Insight &

Intelligence
Market

series



New TNI 
Business Hub

Sectoral 
Focus

Insights, Campaigns, Toolkits, Business 
Guidance, News, Virtual Events & 
Webinars

Get registered 
for the hubSupport

Business



Business
support

Hub



Keep up to date on our COVID-19 Support 
Hub for new and updated expert content. 

COVID Hub
Business
Support

&

Sales & 
Marketing

Operational 
Guidelines

HR
Financial 
Planning

Operational 
Performance

Funding 
& Support



Know to Grow  
Markets Programme

Sales Growth 
Programme

Customer Service 
Excellence

People & Talent 
Management Series

Digital Series

Business & 
Financial Planning



National Tourism 
Events Sponsorship 
Scheme

Experience 
Development
Programme

COVID Business and 
Financial Planning 
Programme 

Funding
Programmes

Website 
development 
programme 

COVID Digital Innovation 
and Productivity 
Programme

Co-operative 
Marketing Campaign

International 
Tourism Events 
Programme



Post covid
Kick Start

Programme

Enhance 
Competitiveness

Respond to Market 
Opportunities

Sustain Market 
Demand

Increase Productivity 
& Competitiveness

Recruitment
& Talent 
Development

Business model 
restructuring & 
Recruitment

Sustainability 



“Embrace a

Giant Spirit”
Experiences

A comprehensive experience development support 
programme (including mentoring, webinars and 
online resources) will be tailored to the needs of 
those businesses developing NIEAGS experiences.

Support the development of new unique 
experiences under the NIEAGS experience brand. 

Encourage anyone interested in developing 
new experiences or enhancing their existing 
experiences to submit their idea.



• NIEAGS Brand Ambassador Network 
in partnership with Councils

• Experience Development Programmes

Food Distilleries Historic 
House

Gardens Outdoor 
Activities

“Embrace a

Giant Spirit”
Experiences



through 

Driving

Assurance

Quality

Certification 
Accommodation 
Businesses

Visitor Experience 
Quality Scheme

Accommodation 
Quality Assurance
Scheme

We’re Good
To Go





Cityand

growth
deals

We will continue to work with local authorities
across Northern Ireland on the City and Growth 
Deals, and the Complementary Fund, including 
support on:

Project 
shortlisting

1

Concept 
development

2

Product 
research

3 4

Outline 
business case 
development

5

Investment 
appraisal



demand
Stimulating



Co-operative

Marketing
Fund



Always
on Digital & Social

Demand
Stimulating

2M
Unique 
users

6.5M
Social media 
engagements

65M
Campaign ad 
impressions

2M
Impressions on 
influencer channels

New 
NIEGAS 
content

1

2

3
4

5

Update your listings, submit your offers and events
for discovernorthernireland.com

Use #MyGiantAdventure and encourage 
your customers to do so.

Share content with us by emailing digital@tourismni.com

Register for the tourismni.com business hub

Avail of training resources to maximise your presence 
on social and digital platforms and extend the NI offer.



PR
DemandStimulating

& Media
Highlights/headline from 2020

£ 18m PR value 
(12.3 PR value ROI;
4.8m NI)

630+ pieces
(print, online 
and broadcast)

Media 
Influencer 
Events



Driving Growth
through

tradeSales
Seasonal Engagement & 
Sales Programme with 
Travel Trade – webinars, 
virtual trade shows, 
expos, virtual fam trips

Meet the 
Buyer

NI Showcase
Events

Strategic 
Partnership 
Campaigns in 
Key Markets

Virtual industry 
opportunities from 
business tourism 
content pool.

800



Demand
Stimulating

Business Events
Work with 
Strategic Partners
Visit Belfast & Visit Derry to 
promote NI as a destination 
of choice for MICE

£80m approx. 
in booked business 
until 2028

Strategic 
Partnerships 
with SITE & PCMA

New Sales
& Marketing Assets

Relaunch 
of  Successful
Ambassador Programme

Flexible 
Conference 
Support scheme

MICE
industry 
platforms



Holiday
at Home 

Voucher 
Promotion



Promotion of the charter will be 
live across Facebook & Instagram
as well as the Google Display 
Network to direct users to the 
dedicated landing page and to 
encourage them to sign. 

Visitor
Charter

WATCH
LIVE



demand
Stimulating



Golf Ireland 
Convention 
(June)

1
Northern 
Ireland Open 
(June)

3
EuroPro Tour 
Clandeboye 
(August)

5

Virtual IGTOA 
(October)7
Golf FAM 
TRIPS9
Golf Quality 
Assurance 
Programme

11

DDFIO Mount 
Juliet (July)2
ISPS Handa World 
Invitational 
(August)

4
Virtual North 
American Convention 
(September)

6

IGTM 
(October)8
Influencer 
content10

Golf trip 
Competitions12

#NImadeforGolf 
#EmbraceAGiantSpirit 
#DiscoverNI

Stay & Play
As proud hosts of The 148th 
Open and with challenging 
parkland and links courses, 
Northern Ireland really is 
Made for Golf.

tourismni.com 

Stimulating demand

Golfthrough



invitational 

ISPS
Handa

World

500 Million 
homes

$2.2 Million 
prize

2,500 TV 
hours



Register Business Helpline Get active 
campaigns, use hashtags!

Getin

Tourismni.com



revive
Survive 

#NISurviveReviveThrive 


