FREQUENTLY ASKED QUESTIONS
DIGITAL WEBINAR – YOUTUBE FOR TOURISM BUSINESSES

This webinar was delivered as part of Tourism NI's Tourism Enterprise Development (TED) Programme
by our expert speaker Michelle Connolly, from Profile Tree. Following the session Michelle kindly
provided responses to a number of questions received during the webinar. Please find responses
below.

Questions and Responses

1. How to make content accessible and have closed captions / subtitles on YouTube?

If you have never done this before it is worth checking out YouTube Help which will walk you through
the process step by step:
If you are familiar with YouTube studio you will find the subtitles setting on the left hand side menu:

Once accessed you can add and edit captions in your settings. YouTube will auto generate these so
there may be some editing required to ensure they make sense.

2. Is YouTube best for hosting video content created on filmora or imovie or other video editing
apps to create engagement?

Yes YouTube is excellent as it will host your content for free but it also allows for your business to be
found in Google search. It gives people the opportunity to like, comment and share and you can also
embed the content from YouTube into your website.

There are other hosting platforms like Vimeo - this is a paid platform, there are different payment
levels depending on the volume of data that you are hosting there. It also has advantages but won’t be
as good for search discoverability or engagement.

3. Is there a way to grab an .srt file from YouTube to use on other social platforms?

You can download an srt. File from the subtitles section. You can then use this file to add subtitles in
other editing softwares or video platforms.

4. Should you post the link to a YouTube video on Facebook and Twitter or better to post natively? Is
that different to adding other videos to your playlist?

It is always better to upload to social media natively if you can as it will get more engagement.

Adding videos to a playlist on YouTube is slightly different. Uploading videos to a playlist or creating
new playlists is an important SEO element on YouTube as this allows your videos to be found in a
playlist search which is slightly different to individual video search. Playlist can be made up of all your
own videos or can be a mixture of your own and other videos that you think people will enjoy.

5. Can YouTube videos with captions added then be used on Facebook somehow?

If you download the srt. File and add the subtitles in the editing process you can then add this to
Facebook. However if you add a video natively to Facebook you will be given the option to add
automatic subtitles just like YouTube so this is a great feature. Again proceed with caution and edit
these as necessary.

6. If I have very short videos i.e. 15 seconds on my fb page should I bother with adding them to
YouTube?

I would use these short videos to create a montage on YouTube or use them in YouTube stories which
is very similar to Facebook/Instagram stories.

7. Is it legal to add user generated content to YouTube?

This will depend on the permissions that you have for usage. You must seek permission to use content
that belongs to someone else. I would always advise getting this in writing and get clear guidelines for
usage.
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